
Total No. of  Questions : 7] [Total No. of Pages :1

[4030] - 305
M.Sc. (Sem. - III)

COMMUNICATION STUDIES

� 303 B : Script Writing

 �    (2008 Pattern)
Time : 3 Hours] [Max Marks : 60

Instructions to the candidates :

�1) Attempt any five questions.
2) All questions carry equal marks.

Q1) Explain the meaning and importance of a screenplay?

Q2) Explain importance of a screenplay for an "Art Director"?

Q3) Explain with example the meaning of "Plot"?

Q4) Explain with example the meaning of "Sub-plot"?

Q5) What do you mean by Character development, explain with example?

Q6) Explain in detail the qualities of a good "Dialogs"?

Q7) Write short notes (Any two)

a) Use of "Property" to develop script.

b) Pre-Production.

c) Character Development.

d) Importance of "Action" in a Screen.

e) Concept of "Resolution"
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Total No. of  Questions : 3] [Total No. of Pages :1

[4030] - 306
M.Sc. (Sem. - III)

COMMUNICATION STUDIES
304 A : Advertising and Marketing Research

(2008 Pattern)
Time : 3 Hours] [Max Marks : 60

Instructions to the candidates :
1) All questions are Compulsory.
2) Figures to the right indicate full marks.

Q1) Answer any two of the following questions: [12 Marks each]

a) 'A brand is made in the minds of consumer and product is made in the
factory', discuss the statement with appropriate examples.

b) Write a note on the pillars of brand equity with their relevance and
importance.

c) Analyse the market segmentation in India and elaborate on techniques
used for it.

Q2) Answer any four of the following questions. [8 Marks each]

a) What are the various creative approaches used in creating advertisement?

b) Explain the process of allocating advertising budget.
c) Explain the importance of pre-testing & post testing of advertising

campaigns. What are the various methods in which it can be done?
d) What is positioning? Discuss why it is important by giving relevant

examples.
e) Write a detail note on motivational research and how it is used in

advertising research.
f) Comment on portrayal of women in the advertisement of male product

by referring to the advertisement you had seen in recent past.

Q3) Write a short note on any two of the following: [2 Marks each]

a) Brand association.

b) IMRB.
c) Advertising budget.
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Total No. of  Questions : 8] [Total No. of Pages :1

[4030] - 307
M.Sc. (Sem. - III)

COMMUNICATION STUDIES
304 B : Corporate Communications

(2008 Pattern)
Time : 3 Hours] [Max Marks : 60

Instructions to the candidates :

1) Attempt any five questions.
2) All questions carry equal marks.

Q1) Define corporate communication.

Q2) Enumerate on the role of corporate communication towards IMC.

Q3) Elaborate on the considerations analysed while designing a coherent
communication strategy.

Q4) Develop a CSR campaign (corporate social responsibility) for an MNC
working in a developing country.

Q5) How does corporate communication assist in maintaining media relations.

Q6) How does managing corporate identity affect corporate image. Illustrate
with example.

Q7) What factors triggered shift from public relations to corporate
communication.

Q8) Short Notes. (attempt any two)

a) Spin doctors. b) Types of corporate identity.

c) Crisis management. d) Corporate advertising.
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Total No. of Questions : 8] [Total No. of Pages : 1

[4030]-301
M.Sc. (Sem. - III)

COMMUNICATION  STUDIES
301 : Broadcast Journalism and Media Ethics

(2008 Pattern)
Time : 3 Hours] [Max. Marks : 60
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2) All questions carry equal marks.
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Total No. of Questions : 8] [Total No. of Pages : 1

[4030]-302
M.Sc. (Sem. - III)

 COMMUNICATION STUDIES
302A : Advanced Research Methods

(2008 Pattern)
Time : 3 Hours] [Max. Marks : 60
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2) All questions are equal marks.
3) While preparing research design/s make appropriate assumptions whenever necessary

and justify them.
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