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UNIVERSITY OF PUNE

Master of Commerce (M.Com.) Semester System.
Revised with effect from June 2008.

. Objectives :

a. To equip and train Post Graduate students to at¢hepthallenges of Business World
by providing opportunities for study and analydi@dvanced commercial and business
methods and processes.

To develop independent logical thinking and faatktpersonality development.

To equip the students for seeking suitable caliearsanagement and entrepreneurship.
To study by students methods of Data collectiontaed interpretations.

e. To develop among students Communication, Studyfaradytical skills.

aooT

. Duration :

The M.Com. Course will be of Two Years duration sisting of Two part. i.e. Part | and Part

Il. Each part is having Two Semesters. Thus th€dvh. Course is of Four Semesters. For
each Semester there will be Four Papers of 100 smeakh. The M.Com. Degree will be of

1600 marks in aggregate.

. Eligibility :

The student who has passed any Bachelors degitbésdfniversity or any other recognized

University shall be held eligible to be admittedMaCom. Course.

. The Scheme of PapersThe following will be the Scheme of papers.:

M.Com Part |
Paper Code Semester I
201 Financial Analysis and Control.
202 Research Methodology for Business.
203 Special Subject Paper Il
204 Special Subject Paper IV

. List of Papers

A list of Special Subjects is given below:

A student can select any one of the Subjects ofdl@wing which shall be common for all
Semesters.

A. Advanced Accounting And Taxation
Paper Il  [203] : Specialized Areas in Accounting.
Paper IV [204] : Business Tax Assessment & Plagnin

B. Advanced Cost Accounting and Cost Systems
Paper Il [203] : Application of Cost Accounting.
Paper IV [204] : Cost Control and Cost System.
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C. Business Practices and Environment
Paper Ill  [203] : Modern Business Practice.
Paper IV [204] : Business Environment analysis.

D. Business Administration.
Paper Ill  [203] : Marketing Management.
Paper IV [204] : Financial Policies & Practices.

E. Commercial Laws and Practices.
Paper Ill  [203] : E-Security & Cyber Laws.
Paper IV [204] : Law Relating to Copyrights & Dgsi

F. Co-operation and Rural Development
Paper Il  [203] : International Co-operative Movemt.
Paper IV [204] : Management of Co-operative Bussne

G. Advanced Banking and Finance
Paper Ill  [203] : Banking Law & Practice.
Paper IV [204] : Monetary Policy.

H. Advanced Marketing
Paper Ill  [203] : Customer Relationship Managen&Retailing.
Paper IV [204] : Services Marketing.

6. Scheme of Teaching :
There will be 4 periods of 60 minutes each per weetkkpaper. The College/Department is to
arrange for teaching of both Part | and Il coussesiltaneously.

7. Scheme of Examination :

For each Paper, there will be Mid Semester Examoinaif two hours duration of 60 Marks.(to
be converted into out of 20). The Semester exammavill be of three hours duration of 100
marks, which will be converted into out of 80 mafs Regular students. The question paper
for both the Examinations will be based on testimg knowledge of theory, applicability and
problems or cases wherever applicable as detaileyliabi. The Mid-Semester Examination
will be conducted once in the Academic Year. Taedidate will be allowed to join Part Il of
M.Com. Course irrespective of the number of backlagthe First and Second Semester .

8. Project Work / Case Studies.

a. For Regular students Project Work is compulsorye dption of Case Studies is only
for the student registered as an External student.

b. The Project Viva — Voce Examination will be condacttat the end of IV the Semester
but before the Theory Examination. There will bganel of Internal and External
Examiners appointed by the University to conduet ¥iva voice Examination. The
Examination will be conducted at various centesspe Progremme.
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C.

The Project Work will carry 100 marks, divided afidws :
Written Project Report 60 Marks
Viva voice based on Project 40 Marks

For External Students, there will be an Examormain Case Studies carrying
100 Marks.

The Principal of the College shall pay the remuti@nain respect of viva voice
examination to Examiners and other non-teachini) atéh of Examination grant, as per
scale of remuneration prescribed by the University.

The Honorarium need to be paid to the Internalhteesc by the college for project
evidence work.

The Students will be required to prepare the Ptdgeport based on the field work and
study of the current trends under the guidancesoPloject Guide.

The Project Work shall be done individually by tb@ndidate in consultation with
Project Guide. The Students should take guidanme finternal Guide and prepare
Project Report in Two copies to be submitted toRhacipal / Head of the Department.
The Project Report shall consist about 50 to 6@pag

9. Standard of Passing.
A. Regular students :- A candidate is required toinb48% marks in each of course in

both Mid Semesters and Semester end. It meansngassparately at Mid-Semester
and semester Examinations is compulsory.

B. External students :- A candidate is required taiobat least 40% marks out of 100 in

each course.

10. Award of Class.

a.

The class in respect of M.Com. Examination willdvearded on the basis of aggregate
marks obtained by the candidates in all the sixfesgyers at the Semester I, II, 1lI, IV
together.

The Award of class shall be as under :-

Marks Obtained Class
70% and above First Class with Distinction.
60% and above but less than 70% First Class.
55% and above but less than 60% Higher Second.Class
50% and above but less than 55% Second Class.
40% and above but less than 50% Pass Class.
Less than 40% Fail.
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b. Improvement :- A candidate having passed M.Com.nkimation will be allowed to
improve the performance. The same is termed ass8diaprovement Scheme’ under
which improvement of performance shall be allowetdyoat the Semester end
Examination.

c. A candidate after passing M.Com. examination wiél allowed to appear in the
additional Special Subject after keeping necessamns in the concerned special
subject only, for which a passing certificate vl issued.

11. Medium of Instruction :
The use of Marathi is allowed for writing answensthe examination except for following
courses:
a. Management Accounting
b. Financial Analysis & Control
c. Business Statistics,
d. Advanced Accounting and Taxation
e. Advanced Cost Accounting and Cost Systems.

12. A student (Regular / External) will be admittedRevised M. Com. Course with effect from
June 2008. For the students who have completetdtins for the First Year as per Old Course
will be admitted to the Second Year as per Old €@W. Com. The examination as per Old
Course will be held simultaneously for three ydesm April / May 2009.

13. Qualification of the Teachers :
The Teachers recognised to teach the subjects &lgp€ourse shall be deemed to be
recognised in the corresponding equivalent subjeutier Revised Course.
In case of: A) Business Statistics, B) Industiabnomics, C) Co-operation and Rural
Development, D) Advanced Banking and Finance an&&Search Methodology and Project
Work- Paper-IV of each Special Subject, the follogvgualifications be made applicable.

A. Business Statistics M.Com, M.Phil with Statistics or Research Methodpl@as one
of the Papers at M.Com /B.Com /M. Phil examinatwith 5 years degree teaching
experience or M.A./M.Sc. With Statistics havingdays degree teaching experience.

B. Industrial Economics : M.Com., M. Phil with Business Economics/Economafs
Industries or Economics as one of the papers &dsn/ M.Com Examination with 5
years degree teaching experience or M.A. Economitls 5 years degree teaching
experience.

C. Co-operation and Rural Development :M. Com, M. Phil. With 5 years degree
teaching experience or M.A. Economics (with Co-afien Rural Economics)

D. Advanced Banking and Finance:M. Com., M. Phil., with Banking as one of the
papers at B.Com/M.Com examination 5 years degeeshieg experience.

E. Research Methodology and Project Work :M.Com., M.Phil./Ph.D. with 5 years
degree teaching experience.

____________ 0___________
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M.Com Part |

Semester System

Semester I
Subject : :
Code Subject Title
201 Financial Analysis and Control.
202 Research Methodology for Business.
Special Elective Subjects
A-Advanced Accounting and Taxation
203 Paper Ill| Specialized Areas in Accounting.
204 Paper IV| Business Tax Assessment & Planning.
B — Advanced Cost Accounting and Cost Systems
203 Paper Ill| Application of Cost Accounting.
204 Paper IV| Cost Control and Cost System.
C — Business Practices and Environment
203 Paper Ill| Modern Business Practice.
204 Paper IV| Business Environment Analysis.
D — Business Administration
203 Paper lll| Marketing Management.
204 Paper IV| Financial Policies & Practices.
E — Commercial Laws & Practices
203 Paper lll| E-Security & Cyber Laws.
204 Paper IV| Laws Relating to Copyrights & Design.
F — Co-Operation and Rural Development
203 Paper lll| International Co-Operative Movement.
204 Paper IV| Management of Co-Operative Business.
G — Advanced Banking and Finance
203 Paper lll| Banking Law & Practices.
204 Paper IV| Monetary Policy.
H — Advanced Marketing
203 Paper lll| Customer Relationship Management &iReg.
204 Paper IV| Services Marketing.
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M.Com. Part |, Semester I
Compulsory Paper

Subject Title -: Financial Analysis & Control.
Course Code -: 201

Objective -:

The objective of the course is to enable studémt@cquire sound knowledge of
concepts, methods and techniques of managemenurdowp and to make the students develop

competence with their usage in managerial decisiaking and control.

Unit

No. Name of the Topic Periods
1. LONG TERM INVESTMENT DECISIONS 10
Capital budgeting — Meaning- Importance — Evaluatiechnique and
methods — Pay back, rate of Return, Discounted Bagk Period—
Discounted Cash flow — Net present value — IntefRate of Return,
Modified Internal Rate of Return- Profitability lag. Relationship betweer

risk and returns.

2. COST OF CAPITAL 10
Meaning — Definition and assumptions — Explicit amdplicit cost —
Measurement of specific cost — Cost of debt — Peafee Shares — Equity
shares — Retained earnings — Weighted averagefcospital

3. MARGINAL COSTING: 08
Meaning of Marginal Cost and Marginal Costing, ateges, limitations.

Fixed and Variable cost, Contribution, Break-evealgsis, Profit volume
ratio, Limiting factor.

4. SHORT RUN DECISION ANALYSIS 08
Introduction-Analytical Framework. Decision Situais:- Sales Volume
related Decisions-Sale or further process-Make ay b Product
Line/divisions/departments - Short run use of secasources - Operate or
shut down.

S. BUDGET AND BUDTETORY CONT ROL 06
Meaning, Definition and scope of budget and budgetantrol- Types of
budgets — Financial budget — Master budget, Fleximidget — Capital
budget.

6. STANDARD COSTING 06
Concept, Advantages; Types of Standards-Varianadysin: Materials,
Labour, Overhead - Managerial uses of Variances

TOTAL 48
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List of Books Recommended for Study

S e o

R. N. Anthony , G. A. Walsh: Management Accounting
M. Y. Khan. K. P. Jain: Management Accounting

I. M. Pandey: Management Accounting (Vikas)

J. Betty: Management Accounting

Sr. K. Paul: Management Accounting

Dr. Jawaharlal: Management Accounting
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M.Com. Part |, Semester ||

Compulsory Paper
Subject Title -: Research Methodology For Busirss.
Course Code -: 202

Objectives -:
1. To expose students to the areas of Commercial arsin@ss research activities as well as
careers in research and consultancy.
2. To enhance capabilities of students to design rpieiment research and study assignments.

unit Name of the Topic Periods
No.
1. Commercial and business research : 06
aims, objectives, Importance - Types of resea8ivey - Case study|-
Action research evaluation research -Research étaiesign - steps to be
followed
2. Sourcing of Business information and data : 10

Statistical data -Demographic information - Money, Banking - Company
Information - Labour market - Capital Market - Tiaormation -Information|
on the Economy, International Business - Govt. rimiation -Syndicate(
commercial and other non Govt. sources of Inforamati

=

3. Computer assisted Information acquisition - Typedaia bases - Computer 06
data files sources of raw data - Role of Referelnbearian - Abstracts
Citation , Index Bibliography - Evaluating secondaources

4. Choice of Research method : 10
Experiment survey, Case based Research - Appiiyalmf appropriate
methods — planning survey research - Sample andtiQueaire design, field
survey Sampling, Scheduling Data analysis - Siegistechniques used
Classification, tabulation, scaling & Measuremense of Computers in data
analysis and business. Selection and use of cadmssiness research. Types
of cases.

5. Selection and use of cases in business researgesTof cases : bounded 06
case, variable range case, critical case - casly sesign - identification of
facts - Action research : Access, issues, Skitisiired for action research

6. Writing skills for Business Research: 10
Paper and Project report: selecting and definingiclor Project - Terms qf
reference subject matter, style, Structure, Editsentences, organizing
evidence Information and data Avoiding plagiarisniegrating Statistics and
other faults - Communicating research orally- povpeint presentation.
Research problems in business and Commercial énxti Finance and
investment, Manufacturing. Sales and marketing,t @ogl Profit Planning,
Manpower Planning, total business planning

TOTAL 48
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Books recommended

1. V.P. Michael, Research Methodology in Managementaliaya Publishing Ho use.
2. Diana Hacker A Pocket Style Manual Red Ford.
3. Teresa Brannick and others
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M.Com. Part |, Semester II

Advanced Accounting and Taxation Special Paper lIl.
Subject Title -: Specialized Areas in Accounting.
Course Code -: 203

Objectives -:
1. To develop competency of students to solve problkeasing Special areas in accounting
including accounting for Services Sector.
2. To enhame students understanding of Financial RegdPractices.
3. To familiarize the student with procedure of acamgfor Taxation.

Unit

NG Name of the Topic Periods

1. ACCOUNTING FOR CONSTRUCTION CONTRACTS 08
Introduction - Accounting Treatment - PercentageCompletion Method,
Completed Contract Method. Provision for foreseedddses - Principles tg
be followed while taking credit for profit on incqiete contracts, valuatior
& disclosure of Work-in-progress, escalation clayseparation of contract
accounts.AS7

2. ACCOUNTING FOR CORPORATE RESTRUTURING 08
Amalgamation — Absorption — External reconstructi@dvanced problems|
only) — Internal Reconstruction — reparation of &uk of Internal
Reconstruction — Share Bu y-Back — Demerger

3. FUND BASED ACCOUNTING 06
Introduction - Special Features of Accounting fatuEational Institutions,
Accounting for Government Grants.

4. SERVICES SECTOR ACCOUNTING 08

A. Hotel accounting — introduction - visitors’ ledger.

B. Hospital accounting — Introduction— capital anderaye expenditure
OPD & IPD Register.

C. Transport Undertaking — Introduction — preparatérinal accounts
— Accounting o f Roadways Preparation of final asie (problems
on roadways) Log Book.

S. CORPORATE FINANCIAL REPORTING 08
Issues and problems with reference to publishednt@ial statements of
Companies. Financial Reporting in respect of Mukwands, Non Banking
Financial Companies, Merchant Bankers, Stock Bsoker

6. ACCOUNTING FOR CORPORATE TAXATION 10

A. Accounting for Income Tax: Provision for TaxatiorAdvance Tax-
Completion of Assessment - Corporate Dividend Tax-Deducted
at Source - Fringe Benefit Tax - Deferred Tax asAi22.

B. Accounting treatment of Excise Duty and CENVAT: Aoating at
the time of payment of Excise Duty, Cenvat Creditil@d and
utilized for input and Final Product and Capitald@s.

C. Accounting of State Level Value Added Tax. (VAT)AV Credit in
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case of Inputs/Supplies, Capital Goods. AccounfmrgLiabilities
adjusted from VAT credit receivable balance- Inpautsl / or Capital
Goods. Valuation of Inventories of Inputs and FiRabducts and
Capital Goods.

D. Accounting under Service Tax. Basics of Service-Aagounting
Groups and Accounting Heads-Accounting Entriesassing Invoice
and receipt of payment.- Booking of expenses aakimg payment.

TOTAL 48

Notes:
1. Theory questions will carry 20% marks.
2. Practical problems will carry 80% marks.

List of Books Recommended for Study

Shukla and Grewal: Advanced Accounts. (S. Chand&Ll@d. New Delhi)
Jain and Narang: Advanced Accounts.(Kalyani Publish_udhiana)
Sr. K. Paul: Accountancy, Volume-1 and Il.(New QahBook Agency, Kolkata)
R. K. Lele and Jawaharlal: Accounting Theory (Hiayal Publishers)
Dr. L. S. Porwal: Accounting Theory (Tata McGrawlHi
Robert Anthony, D.F.Hawkins & K.A. Merchant. Accding Text & Cases (Tat
McGrawHiill).
7. Dr. S. N. Maheshwari: Corporate Accounting (Viakasblishing House Pvt. Ltd. New
Delhi)
8. 8. Dr.Ashok Sehgal & Dr .Deepak Sehgal: Advancedodating (Taxmann, New Delhi).
9. Guidance Notes issued by Institute of CharterecbAntants of India. on :
a. Accounting for State level Value Added Tax ::
b. Accounting for Fringe Benefits Tax
c. Accounting for Corporate Dividend Tax::
d. Accounting Treatment for Excise Duty:
10. Taxmann’s Journal on Service Tax : Volume 1@.Pa2007) :Accounting under Service
Tax by Pravin Dhandharia

ouabhwbhpE
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M.Com. Part |, Semester II

Advanced Accounting and Taxation Special Paper IV.
Subject Title -: Business Tax Assessment & Planning
Course Code -: 204

Objectives :
1. To provide understanding of Direct Taxes includiRgles pertaining thereto and their
application to different business situations.
2. To understand principles underlying the Service. Tax
3. To understand basic concepts of VAT.

Llilr:)lt Name of the Topic Periods

1. ASSESSMENT OF VARIOUS ENTITIES 12
1. Assessment of firms and their partners
Assessment of Companies
Assessment of Co-operative Societies
Assessment of Local Authority
Assessment of Mutual Concerns
Assessment of Charitable Trusts
(Theory & Problems)

o0k wh

2. MISCELLENEOUS 12
Income Tax authorities, Return of Income, Procediore Assessment —
Types of assessment, Appeals and Revision, Deduofidax at Source —
Advance payment of Tax — Deduction and CollectiériTax At Source-
Interest and penalties, Offences and Prosecutiétefund of Tax.

3. TAX PLANNING 08
Meaning of tax planning and management, tax evasmghtax avoidance-
Nature and scope of tax planning and managemethieirtorporate sector
Justification of corporate tax planning and manag@m Tax Planning
considerations in relation to Business.

4. WEALTH TAX 06
Scheme of Wealth Tax - Incidence of Wealth Tax seis to be included in
Net Wealth - Exempted Assets - Valuation of Assatsl Wealth Tax
Liability - Assessment and Penalties. (Theory &ldhems)

5. SERVICE TAX 06
Service Tax: Applicability and Services covered aluation of taxable
services for service tax— Payment of Service TRegistration — Furnishing
of Return — Maintenance of Record — Other obligegifrheory only)

6. VAT 04
The Basic concept of VAT-how VAT operates-meritsi&merits of VAT-a
brief overview of sate level VAT in India (VAT isoh to be studied with
reference to any particular State VAT Law.)

TOTAL 48
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Notes:
1. Amendments made prior to commencement of Acadéfear in the relevant act should be
considered.
2. Theory questions will carry 30% marks.
3. Problems will carry 70% marks

Scheme of Marking for Semester Il will be as under
a. Income Tax 70 Marks
b. Wealth Tax 10 Marks
c. Service Tax 10 Marks
d. VAT 10 Marks

Total Marks 100

List of Books Recommended for Study
1. Dr. Vinod Singhania: Direct Taxes, Law and Practice
2. Dr. Bhagawati Prasad: Direct Taxes
3. Girish Ahuja and Ravi Gupta: Direct Taxes
4. T.N. Manoharan: Han d Book of Income Tax Laws
5
6
7

. B.B. Lal & N.Vashisht: Direct Taxes (Pearson)
. S. S. Gupta: Service Tax (Taxmann)
. R. Mohan Lavis : Service Tax (Bharat PublishersyNDelhi)
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M.Com Part |, Semester Il
Advanced Cost Accounting and Cost Systems Speciaper .

Subject Title -: Application of Cost Accounting
Course Code -: 203

Objective :
To provide knowledge on advanced cost accoumtiagtices.
Unit . :
NG Name of the Topic Periods
1. Treatment of Certain Items 12

General Principles of Treatment of, Depreciatiomoitization of Interest
on Capital, Cost of Finance, Research and Developr@est, Material
Losses- Waste, Scrap, Spoilage, Defectives

2. Value Chain Analysis 12
Introduction - Definition — Role of Management Accwant — Value Chain
Analysis — approach for assessing competitive adgan— value chain
analysis v/s conventional management accounting

3. Cost Book Keeping and Reconciliation between Cioand Costfinancial 12
Accounts—

Book - keeping, Cost Ledgers, interlocking and gra¢ Accounts.
Reconciliation of Cost and Financial Accounts, Reas needs, Methods.

4. Productivity 06
Meaning, Measurement of Material, Labour, Capitad aManagement
Productivity. Productivity V/s Efficiency. Capé#gi- Theoretical, Practical
and idle capacity, Capacity utilization and effetsame on cost.

5. Concept and Measurement 06
Measures to improve productivity - Technical, Ficiah Operational
Measures. Restructuring of activities - Businessc&s Re-engineering
elementary knowledge. Human aspect of productivity

TOTAL 48

Note : 50% Marks for Theory and 50% Marks for picadtproblems. Areas of Practical Problems :
1. Reconciliation of Cost and Financial Profit
2. Measurement of Productivity.
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List of Books, Journals recommended for Study

1. Ravi Kishor : Advanced Cost Accounting and Costt&ys Taxman's Allied Services
Pvt. Ltd. New Delhi

2. N.K. Prasad : Principles and Practice of Cost Aatiog Book Syndicate Pvt. Ltd.
Calcutta

3. Prof. Subhas : Practice in Advanced. Costing anddgament Jagtap Accou nting Nirai
Prakashan, Pune

4. Malz, Curry, : Cost Accounting - Taraporwalla. Fxan

5. Hom R Green : Cost Accounting, Management Emphr&gtc Hall of India Pvt. Ltd.

6. S.P.lyengar : Cost Accounting Principles and Rra@ultan Chand and Sons, New Delhi

7. Ravi Kishor : Student's Guide to Cost Accountingrarin's, New Delhi

8. M.N. Arora : Cost Accounting Principles and praetiikas Publishing House Pvt. Ltd,.
New Delhi.

9. S.N. Maheshwari : Cost Accounting Theory and ProléMittal Shree Mahvir Book
Dept. New Delhi.

10.B.S. Khanna : Cost Accounting Principles and Pcacti

11.V.K. Sexena : Cost Accountant Textbook — Sultanr@rend Sons, New Delhi.

12.John Hs: 1) Management Accountant - ICWA of Indaddtta 2) Chartered Accountgnt
- ICA of India New Delhi.

13.ICWA : 1) Introduction of Costing System Publicati@) Inventory Control. 3) Getting
Ready for Maintenance of Cost Records. 4) ActiBiased Costing.

14.Cost Accounting — Bhatta HSM, Himalaya Publication

15.Cost Accounting — Prabhu Dev , Himalaya Publication

16. Advanced Cost Accounting — Made Gowda, HimalayaiPatiion

Website: www.myicwai.com
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M.Com Part |, Semester I

Advanced Cost Accounting and Cost Systems Speciaper 1V.

Subject Title -: Cost Control and Cost System.
Course Code -: 204

Objective:-

To equip the students for designing and impleémgnCost control, Cost reduction

programme and different cost systems.

Expected Level of knowledge - Advanced

Unit
No.

Name of the Topic

Periods

Cost Control and Cost Reduction -:
Introduction, Process of Cost Control and Cost Redn, Cost Reduction
Programme and its implementation: Methods and Tigokes-

10

Value analysis and Value Engineering. Just-In-T{J&), Activity Based
Costing (ABC)

06

Marginal Costing, Cost — Volume - Profit Analyss and differential
Costing -:

Marginal Costing- Meaning, Concept of variabilitiyaost, contribution P/V
ratio, Break-: Even- Analysis, Margin of Safety, StoVolume- Profit
Analysis- Procedure and Practical, application. fddéntial Costing-
Differential costs, Differential cost analysis, Reas of differential costing,
Practical application.

12

Pricing Decision -:
Introduction — Pricing of Finished Product — Theofyrice — Pricing Policy
— Principles of Products Pricing — New ProductiRgc- pareti Analysis

10

Costing System Design and Installation. -:

Study of Production Process, Objective. SelectibriMethod of Costing,
Creating Cost Center and Cost Codes: Deciding lzdseépportionment of
various overheads, Deciding Methods of absorptkiring responsibility
and designing suitable MIS. Designing and Instglli@ost System in
Computer Environment

10

TOTAL

48

Note : 50% Marks for Theory and 50% Marks for FcattProblems.
Areas of Practical Problems :

1) Marginal Costing.

2) Pricing Decisions.

University of Pune | M.Com. Part |, Semester




List of Books, Journals recommended for Study

w

© N O

10.B.S. Khanna : Cost Accounting Principles and Pcacti
11.V.K. Sexena : Cost Accountant Textbook — Sultanr@nend Sons, New Delhi.
12.John Hs : 1) Management Accountant - ICWA of In@elcutta 2) Chartered Accountan

13.ICWA : 1) Introduction of Costing System Publicati@) Inventory Control. 3) Gettin

Ravi Kishor : Advanced Cost Accounting and Costt&ys Taxman's Allied Services P
Ltd. New Delhi

N.K. Prasad : Principles and Practice of Cost Aotiog Book Syndicate Pvt. Ltd. Calcutt
Prof. Subhas : Practice in Advanced. Costing anddgament Jagtap Accounting Nir
Prakashan, Pune

Malz, Curry, : Cost Accounting - Taraporwalla. Htan

Hom R Green : Cost Accounting, Management Empt&rgscHall of India Pvt. Ltd.

S.P. lyengar : Cost Accounting Principles and Rzacultan Chand and Sons, New Dellj
Ravi Kishor : Student's Guide to Cost Accountingarin's, New Delhi

M.N. Arora : Cost Accounting Principles and praeti¢ikas Publishing House Pvt. Ltd,.

New Delhi.

S.N. Maheshwari: Cost Accounting Theory and Probklé#fittal Shree Mahvir Book Dept.

New Delhi.

ICA of India New Delhi.

Ready for Maintenance of Cost Records. 4) ActiBsed Costing.

Website : www.myicwai.com
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M.Com. Part |, Semester Il
Business Practices and Environment Special Paperlll

Subject Title -: Modern Business Practices.
Course Code -: 203

Objective :

To improve knowledge and understanding of sttedahout chambers of commerce and

trade, Associational, Public enterprises, Pubiidias and agri. business.

Llilr:)lt Name of the Topic Periods
1. Chambers ofCommerce and Trade Associations -: 08
Organizations, objectives and functions - MaharashChamber of
Commerce, Industries and Agricultural and theiralotanches, Marathg
Chamber of Commerce, Industries & Agriculture, &wdi Merchants

Chamber.

2. Federation of Indian Chamber of Commerce ad Indstries (FICCI) -: 08
Association of Chamber of Commerce Confederatiorindfan Industries
(Chy

3. Public Enterprises and Public Utilities -: 08
Objectives, functions and Organization of publictdfprises and Public
Utility — Management practices of Public enterpsige India — Efficiency —
Autonomy and control of public Enterprises — regaractices and policies
in public Enterprises and Public Utilities.

4. Agricultural Business Practices -: 08
Characteristics of Agriculture Business — Naturé ladian Agriculture —
Government policies related to agricultural busines Problems and
prospects of Agricultural Business — Agriculturaixation policy.

5. Agricultural products and Farms Services -: 08
Nature and disposal of Agricultural by - product&arm waste - cost of
recycling o f farm waste.

6. Allied agricultural businesses - Dairy Poultry —-oB+ Manures, etc. WTO 08
and its impact on agri-business practices.

TOTAL 48
Recommended Books for study
1. Principles of Business Organization Acharya Govek& . Sheth and Co
2. Principles of Practice of Marketing Mamoria, Joshiab Mahal
3. Regulated Markets W. R. Natu
4. Marketing Co-Operative Way G.S. Kamat Maharastatesto-op Union
5. Future Trading and Control Ram Desai
6. Bombay Money Market H.T.Y.B.A Parekh
7. Commodity Marketing and P.L. Gadgil Shubhada Sat;shiatributive Trade Pune
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M.Com. Part |, Semester |l
Business Practices and Environment Special Paper IV
Subject Title -: Business Environment Analysis.
Course Code -: 204

unit Name of the Topic Periods
No.
1. Indian Industrial Environment — Growth of indussrien publican private 08

sectors in Indian — small and cottage industriesgers and acquisitions
Foreign investment - Foreign Technology and MNCS

2. Financial Environment of Business - Indian Moneyrkéa - Growth of 08
capital Market in India - Banking financial instilbns - Role of Public,
Private, and Co-operative Banks - Role of foreigmks and non Banking
Institutions.

3. Environmental Analysis- Meaning and importance ehireques of Analysis 08
Verbal and Written Information Search and scann8pying, Forecasting
Limitations of these techniques

Competitions analysis - Rivalry Amongst existingnts, threat of new
entrants treat of substitutes - Bargaining powesugipliers and buyers.

4. Problems of growth — unemployment, Poverty, redioméalance, Social 08
injustice, Inflations, Parallel economy, Lack otheical knowledge and
information

5. Global Environment - Natural Social, Cultural, Deyraphic and 08

technological environment and its impact on worédiée

TOTAL 48

Recommended books for study

1. Global Economy and Business Francis Cheranilan Hiyaa publishing hous
Environment Text & Cases ( Edn 2001)

2. Business Environment Chllaaghan, Ellison Edward &mo

Economic Environment SYBA K Misha, Puri Himalayabtishing house of Business

4. Indian Business trough ages FICCI Oxford UniverBitgss

w

Recommended Journals/Periodicals

1. Arth Vijnyan
The Economic Times
3. Economic and Polictical Weeklgde: 203

no
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Business Administration Special Paper Ill.
Subject Title -: Marketing Management.
Course Code -: 203

Objective:
1. To enable the student to acquaint with various@spd marketing management.
2. To impart knowledge of Consumer Behavior, Custometationship and understanding of
Brand management

nit . )
LIJ\loI Name of the Topic Periods
1. Introduction -: 10

Marketing: Definition & concepts of Marketing ancarketing Management
Evolution of Marketing (Marketing Orientation) Typef Marketing:
1. Tele Marketing, E-Marketing.
2. Services Marketing
3. Rural Marketing - Features, Importance and Diffies\Problems,
Suggestions for Improvement of rural markets. Mameplanning,
research and information system

2. Consumer Behavior -: 08
» Meaning and Concept

Buying Motives and Consumer Behavior
Environment Influence on Consumer behavior:
Economic, Political, Technological, Global etc.
Consumer Behavior Models and Consumerism
Consumer Education and Protection

» Ethics in Marketing

VVVYVY VYV

3. Customer Relationship Management (CRM) -: 08
» Concept, Significance and Problems

» Customer Integration Management (CIM)

» Attracting, Retaining and Growing Customers, Fogrgtrong
» Customer Bonds Customer Database and CRM

4. Marketing Strategy -: 08
» Product, Price, Place, Promotion and Process §ieate

» New Product Development Strategy, Failure of a Readuct,
» Causes and Remedies

» Strategies over Product Life cycle

» International Marketing as a Strategy

5. Marketing Communication -: 06
» Meaning, Concept, and Importance
Media Management:

Media Selection

Media Effectiveness

Y YV V
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» Developing an effective Media Plan
> Role of a Media Manager, Advertising Campaign apphes
» New Trends in Marketing Communication

Brand Management -: 06
Brand and Branding, Brand Equity, Measurement @nB Equity, Branc
Awareness and Brand Association Brand Loyalty -ellexf brand loyalty,
Strategies to build and maintain Brand Loyalty.

TOTAL 48

List of Books Recommended

1. Introduction to Marketing - Theory and Practice Ayrian Palmar — Oxford Publication

Marketing Management By Philip Kotler, Kevin Laneelker Publication Pearsgn

Education

Marketing Management By Rajan Saxena — Tata McGiaiw

Marketing Management — B y S. A. Shertekar

Modern Marketing Management — UBS Publication Mastiion Limited By- R. S. Davar

Marketing — Biplab S. Rose — Himalaya Publicaticrube

Marketing Management — P. K. Agrawal Pragati Prafias

Marketing Management — Analysis, Planning, ConBgl Philip Kotlar (Prentice Hal

Delhi)

9. Readings in Marketing Management’ - Himalaya Puathions House, Mumbai

10.International Trade and Export Management - Fra@bisrunilam

11.Principles and Practice of Mark eting in India 5 Bt. B. Mamoria, Joshi, Mulla

12.Marketing Management — J. C. Gandhi

13. Marketing Management — Dr. B. K. Chatterji

14.Rural Marketing — Krishna Havaldar

15.Brand Management — The Indian Contex t By YLR MbiofVikas Publishing House)

16. Customer Relationship Management — A step byab@poach By H. Peeru Mohamed, A
sagadevan (Vikas Publishing House)

N
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Business Administration Special Paper IV.

Subject Title -: Financial Policies and Practices.
Course Code -: 204

Objectives: -
1. To gain knowledge of management and financing akimg capital.
2. To understand concepts relating to financing amdstment decision.

Llilr:)lt Name of the Topic Periods

1. Profit Planning -: 08
Concepts and basics of profit planning, approathgsofit planning Break
Even Analysis, Proforma Income statement, Retent@n earnings,
Depreciation considerations

2. Dividend Policies -: 08
Optimal Dividend policy, variables influencing diand policy, types of
divided policy, forms of divided payment. Implicats of Over
Capitalization and Under Capitalization

3. Financial Management of Business Expansion -: 08
Business Combination, acquisitions, mergers, CdonekpAspects, forms,
Formulation of Acquisition Strategy, Assessmentofancial Implications
of Potential acquisition. Projected Profit & Lossodunt statement, Balanc
Sheet, Cash Flow Statements etc.

[}

4. New Financial Instruments -: 08
Floating rate bonds, Zero Interest Bonds, DeepddistBonds, Commercia
Papers, P. Notes (Participatory Notes) Financiativatves- Derivative
Market —Meaning, Benefits, Needs, Types, FeaturBervative market in
India — Forwards, Futures and options Securitpatf Assets — concept
mechanism, utility, growth in foreign countries andndia

5. Leasing Finance and Venture Capital -: 08
Lease Financing — nature, types, potentiality afsieg as a source of
business finance, Venture Capital — Concept, diroass its functions —
Venture capital in developing countries and in éaddperational Highlights,
Regulatory Framework in India, Prerequisites farcass.

6. International Financial Management -: 08
World monetary system — Important Features, Forexghange market &
rates International parity relationships Financiofy foreign operations,
Modes and Methods exchange markets: markets afidgkea

TOTAL 48
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List of Books Recommended

© NO Ok WN

Dr. Prassanna Chandra — Financial Management Ti&®&mactice published by McGrew
Hill 6th Edition

Financial Management and Policy — By Dr. R.M. Saskava, Himalaya Publishing House
Indian Financial System — Bharati Pathak Dorlingdé&rsley (India) Pvt. Ltd.

Business Finance — S. C. Kuchal

Financial Management — .M. Pandey

Financial Management — Study material by Alpha gristFAI Hydrabad

Financial Management — Dr. P.V. Kulkarni

Fundamentals of Financial Management By Horne, \0aaz Jr. Bhaduri Published by
Pearson Education 12th Edition

University of Pune | M.Com. Part |, Semester



M.Com. Part |, Semester |l
Commercial Laws and Practices Special Paper lll.
Subject Title -: E-Security and Cyber Laws
Course Code -: 203

Objectives: -
1. Toimpart Knowledge regarding E-Security and ing¢security.
2. To make student familiar with various provisions@fber Laws and Information Technology

Act.
unit Name of the Topic Periods
No.
1. Internet Security -: 08

Introduction to Internet Security — Secure Transast — Computer
Monitoring — Privacy Issues — Privacy on the Inétrr Corporate E-mail
privacy — Computer Crimes — Types of Computer Crnfepecific Threats
— Attacks on Computer Systems - Major types of Bigcu
Problems/Common Threats — E-Commerce and Securi§eeurity for
Internet Trading Electronic Security Challenges

2. E-Security -: 08
Introduction to Security — Electronics Security rfokrmation useful to
Intruders- Types of Intruders — Attacking Methodéecidents Occurrence
Security Practices — Security Tools — Network Siggur

3. Introduction of HTML and XML : [Hyper Text Marku p language and 08
Extensible Markup language | -:
Features of HTML — front page explorer — front g aglitor — features of
front page editor — creating and adding web pagadding hyperlinks and
enhancing web p ages - Introduction of XML, defomt of XML,
comparison of HTML and XML, Advantages, disadvaetgand
application of XML.

4. Introduction to cyber laws -: 08
Cyber crimes and cyber laws — Clauses in the irdtion technology Bill —
Taxation — E-Governance — Role Internet serviceviges [ISP] Cyber
Regulation Advisory committee — Violation, damagesl penalties — Cyber
— flying — The cyber regulation Appellate Tribungtomposition,
gualifications, powers and rights]

5. Information Technology Act — 2002 [part-I] -: 08
Contents of legislation —Variation by agreement itiag — signature —
original evidence [Indian Law] — Retention eleains records formation
and validity of contracts — Attribution electronicrecords -
Acknowledgement of receipt — Time and place o paish and receipt of
electronic record — carriage of goods — Dutiesubissriber.

6. Information Technology Act — 2002 [part-II] -: 08
> Penalties — Under Section 43 to 47.
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» Offences — Under Section 65 to 78.
» Miscellaneous — Under Section 80 to 94.

TOTAL 48

Books Recommended

N RONE

E-commerce — C.S.V. Murthy, Himalya Publishing Hous

E-commerce — Devid Whiteley — McGraw Hill

Guide to Cyber Laws — By Rohnay D. Ryder [Wadhwagplr]
E-commerce — P. Joseph — PHI

E-commerce — The cutting edge of business — Kajiajd Nog TMH.
Information Technology in business — J.A. Sennenice Hall

Cyber Laws — Justice Yatindra Singh, Universal [Rwblishing Co.

Text book on Intellectual property rights — N.K.h#eya, Asia Law House.
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Commercial Laws and Practices Special Paper IV.
Subject Title -: Law Relating to Copyright and Designs.

Course Code -: 204
Objectives:
1. To understand the nature and scope of Intelle&raderty laws
2. To get acquainted with various provisions of Irgeflial property laws
3. To make the student familiar to Intellectual Praypéaws

unit Name of the Topic Periods
No.
1. Copyright (Introduction and Procedure) - 08

Historical evolution of the law on copy right-meagiof copy right scope of
copyright-object of copy right technology contemdasubstance of copy
right [special work can have copy right] period adpy right license-
Application for registration of copyright

2. Copyright (Infringement and Regulatory Authoriti es) -: 08
Infringement of copyright [several circumstancege liliterary work,
drumstick work, musical work, photographs etc.] Rems against
infringement - offences and penalties copyrighietgdFunction and right].

3. Industrial Designs : [The Designs Act-2000] -: 08
Introduction-procedure for registration of desigefister ability of a design
Application and registration] who can file an apption for registration of a
design-infringement [piracy] of a registered desidrefenses which may be
set up by the defendant.

4. Layout Design Act 2000 -: 08
Introduction — Registerable and Prohibitable LayDesigns — Registratior
Procedure of Layout Design — Rights Conferred bygifeation -
Assignment and Transmission of Layout Design —inggment of Design
and its Remedies — Regulatory Authorities — Appedpr office and
Jurisdiction of Layout Design Registry — AppellaBoard — Offences
Penalties and Procedures — Miscellaneous Provisions

5. Geographical Indications: [The geographical Indtations of Goods 08
(Registration and protection) Act — 1999.] -:

Introduction — Meaning and Contents - Proceduredgrstration — Period of
Validity - Rights and Obligations — Protection _fringement Remedies
against infringement — Penalties for infringemerAuthorities — Appellate
Board — Certificate of Validity — Powers of Cent@&bvernment.

6. Protection of New Plant Varieties and farmers ghts [Act-2001] -: 08
Introduction [purpose and content] — DefinitionslajiR, Propagating
Material, Seed, Germ Plasma, Plant Variety, NemtRlariety] — Procedure
for registration , who may apply what can be reged — What cannot be
registered - Acceptances and opposition of apphicat- Rights and
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privileges of breeders and researchers — Compulsoense — Period of
Validity of registration — Revocation and cancatiatof Certificate — Reliefs
against infringement — offences and penalties - héuties for
administration.

TOTAL 48

Books Recommended

. Intellectual Property Law — P. Narayan, Easternv Eouse.

. Text book on Intellectual Property Rights. NuK. Acharya , Asia Law House
Hyderabad.

. Law Relating to Intellectual Property — Dr. B.L. Wé&ha, Universal Law Publishing Co.
. Intellectual Property Law — Lionel Bextly and Br&therman, Asia law House. M. Com.
Part |
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Co-operation & Rural Development Special Paper lll.
Subject Title -: International Co-operative Movement.

Course Code -: 203
Objectives :-
1. To acquaint the student with the co-operative mar@m
2. To develop the capability of students for knowirifedent types of Cooperatives.
3. To aware the role of State and central Govt. irettlgyment co-operative sector.
4. To give basic knowledge about formation of co-opeeasociety and its administration.

unit Name of the Topic Periods

No.

1. Introduction -: 10
Origin and Growth of Co-operative Movement in theNd - Co-operative
movement in the World - Cooperation in the postustdal revolution of
Great Britain - Modern Co-operation Definition cept and natured of Co
operation-c.

2. Co-operation in Social / Economic Systems -: 10

Co-operation Capitalistic System - Co-operation Socialistic System-
Cooperation in Fixed Economy - the Co-operative it B System or a sectorp
International Co-operation. The International Cemion Alliance (ICA).

3. Co-operative Movement in the World -: 08
Co-operative Movement in the UK, USA, USSR, Chidapan, Yugoslavia,
Israel and Sweden.

4, Principles of Co-operation and their ApplicationModified Principles - 10
Economics of Co-operation - Philosophy of Co-operat
5. Role of Co-operative Movement in Global Economy. 10

Emerging trends in Co-operative institutions theld/over

TOTAL 48

List of Books Recommended for Study

G. S. Kamat: New Dimensions of Co-operative Manag@m

S. Kamat: Cases in Co-operative Management

K. K. Taimani: Co-operative Organization and Marmragat

I L O: Co-operative Management and Administration

B. C. Mehta: Consumer Co-operation in India.

Dr.Gangadhar Kayande Patil Sahakar- Chaitany Rathdit Nasik

Prof L.P.Wakale and Dr.G.H.Barhate -Sahakari Vil&seth Publishing Mumbai

NoakwbdE

University of Pune | M.Com. Part |, Semester



M.Com. Part |, Semester Il
Co-operation & Rural Development Special Paper IV.

Subject Title -- Management of Co-operative Business.
Course Code -: 204

Objectives -:

1.

2.
3.
4.

To acquaint the student with the co-operative ma@m

To develop the capability of students for knowiriffedent types of Cooperatives.

To aware the role of State and central Govt. iretlgyment co-operative sector.

To give basic knowledge about formation of co-opeessociety and its administration.

Unit
No.

Name of the Topic Periods

1.

Co-operative Business Promotion -: 10
Problems of Economic and commercial viability - \B&#s to members:
Role of Co-operative Department - Criteria for aging performance of
Co-operative business: Organizational, Operaticaatl financial-social
responsibilities of Co-operative business - Indabktelation in Cooperative
business.

Business Policies and Practices (Managerial Evaltion) in following -: 10
1. Sugar Co-operatives
2. Dairy Co-operatives
3. Credit Co-operatives.
4. State cooperative Bank
5. District Cooperative Bank
6. Primary Agricultural Credit Societies.

Evaluation of the following Co-operative Busines Sectors -: 10
1. Agriculture processing
2. Housing
3. Marketing

Success Stories of Co-operative Institutions -: 10
» Pravara Co-op erative organization, Pravaranagar

Warana Co-operative organization, Warnanagar

Shetkari Sahakaari Sangh, Kolhapur

Gokul Sahakari Sangh, Kolhapur

Anand Dairy Co-opeatives Gujrath

Problems of Co-operatives -: 10
a. Sugar Industry.
b. Non-agriculture credit Co-operative.

c. Dairy Co-operative

TOTAL 48
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List of Books Recommended for Study

G. S. Kamat: New Dimensions of Co-operative Manag@m

G. S. Kamat: Cases in Co-operative Management

K. K. Taimani: Co-operative Organization and Mamagat

| L O: Co-operative Management and Administration

B. C. Mehta: Consumer Co-operation in India.

Dr.Gan gadhar Kayand e Patil Sahakar- Chaitanyi¢atigin, Nasik

Prof L.P.Wakale and Dr.G.H.Barhate -Sahakari Vigagth Publishing Mumbai
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Advanced Banking & Finance Special Paper Il

Subject Title -: Banking Law & Practices
Course Code -: 203

L’ilr;t Name of the Topic Periods
1. Introduction to Prevention of Money Laundering Act, 2002 -: 10

Provisions relating to: Preliminary (Section 1 aPd Offence of money,
laundering (Section 3 and 4) Attachment, adjudicatand confiscation
(Section 5 and 11) Obligation of banking companfasgncial institutions
and intermediaries (Section 12 and 15) Summongclses and seizure
(Section 16 and 24) The RBI guidelines.

)

2. Banker customer relationship -: 10
Definition of a banker and a customer Banker customelationship as
debtor-creditor, agent-principal and trustee-bemmfy Features of the
relationship Banker's duty of secrecy of customestounts: Credit
Information Bureau of India limited Right of sef,gBarnishee order, Law of
limitation, Termination of relationshipCustomer's service: Goipori
Committee Norms.

[

3. Asset - Liability Management -: 10
Definition of assets and liabilities, Asset liatyilmismatches on the grounds
of locations, maturity, return and currency RisKsilery managing the assets
and liabilities: Liquidity risk, Interest rate rislPremature withdrawal an
pre-payment risk, Price Risk, Foreign exchange aadtor based risk
Strategies to manage these risks, RBI guidelinesagset and liability
management. Management of loan portfolio with sgle@ference to Non
Performing Assets (NPAs): Definition of NPA, Inconf®ecognition and
Asset Classification Norms (IRAC Norms) Strategppm@ach in reduction
of nonperforming assets Management of investmentfdio- Regulatory
aspects.

|

4. Hi-tech banking and Mergers and Acquisition in lanking sector -: 10
Electronic payments, (Internet, Phone and Mobilenkbieg) Electronic
Clearing System, Debit, ATM and Credit cards, Elmuc Funds Transfer
RTGS (Real Time Gross Settlement), Toll Free Nuniaamility Meaning of
Merger and Acquisition : Recent cases of mergedsaaquisition in Banking
sector of India - Consolidation of Banks.

TOTAL 48
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List of Books and Journals

PwbdbrE

Tannan's 'Banking', Law and Practice in India Bagki

P.N. Varshney, Banking: Law and Practice

Justin Paul and Padmalatha Suresh: Managemenhéiri8gand Financial Services

All relevant and recent Bare Acts, Indian Institatd8ankers: Laws and Practices relating
banking

All journals published by Indian Institute of Bangiand Finance

—

(0]
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Advanced Banking & Finance Special Paper IV.
Subject Title -: Monetary Policy.
Course Code -: 204

L’ilr;t Name of the Topic Periods
1. Money supply measures -: 10

» Money supply measures of the Reserve Bank of India

» Concept of High powered money

» Recommendations of the Working Group on ‘Money Supp
Analytics and methodology of compilation (ChairmarDr. Y.V.
Reddy), 1998

» Money supply and price stability.

2. Monetary management 10
Objectives of monetary policy: Price stability, @eation of employment
Exchange rate stability, Balanced growth etc., latirifetween objectives.

3. A) Instruments of monetary policy -: 10
: Mechanism and effectiveness of following instrumse
1. Quantitative instruments
» Variations in Bank Rate
» Open Market Operations and
» Variable Reserve Ratio
2. Qualitative instruments
» Margin requirements
Credit rationing
Moral suasion
Direct action
Publicity
B) A review of monetary policy of the Reserve Bankf India in the last
five Years - Recent policy changes announced by theB.I.

YV V V

4. Development and promotional role of the Reserv@ank of India and its 10
implications. -:

1. R.B.l. and rural credit : priority sector advanosgional rural banks
development of farm sector and non-farm sector.

2. R.B.l. and industrial finance : establishment ddtitutional, lending
policy for commercial banks, coordination betweenmt lending
institutions, bridge loans, rehabilitation of sioklustrial units.

3. R.B.l. and export credit: pre-shipment credit, pgEpment credit,
measures to promote exports

TOTAL 48
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Recommended books/ Journals

PwbdbPE

o o

Reserve Bank of India functions and working (latsht.) R.B.I.

Monetary Economics for India, Dr. Narendra Jadhav

Central Banking for emerging market economies, Asilevan

Monetary and financial sector reforms in India céntral banker's perspective, Dr. Y.V.
Reddy

Indian economy : Essays on money and finance, [Rafgarajan.

Reserve Bank of India Bulletin

Annual Report on Trend and Progress of Bankingahal
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Advanced Marketing Special Paper lIl.
Subject Title -: Customer Relationship Management & Retailing.
Course Code -: 203

Objectives:

To impart knowledge regarding customer relatiiqmsmanagement, & retailing
techniques, process and tolls and develop undeéistaf the CRM & retailing functions techniques
and strategies

Llilr:)lt Name of the Topic Periods
1. INTRODUCTION -: 08

Conceptual foundation of Relationship Managementyoli#ion of
relationship management significance in Indian exint

2. RELATIONSHIP MARKETING -: 08
Relationship marketing of Services Vs. Relationshgrketing in Consumer
markets - Buyers sellers relationships - Relatignsharketing in Mass
markets, relationship marketing and marketingega

3. INFORMATION TECHNOLOGY & CRM -: 08
Role of Information Technology in building, maimaig and enhancing
profitability design and analysis — Digital Markedi— Dynamics of Website
— Behavior of a Consumer in the digital world —elmiet Marketing &
Logistics

4, RETAILING -: 08
Retailing — Definition — Significance and Imporntan— Indian Vs. Global
scenario — Types of Retailing — Store RetailingNen-store Retailing —
Types of retailers Retalil location — Factors affertetail location decision -
Site selection — Factors affecting site selectioBteps in selecting site -
Location based retail strategies

5. STORES DESIGN -: 08
Store design — Store layout — Types of layouts etdfa affecting store
layout — Retailing image mix — Store Facade Stainistration — Floor
space management - Space mix — Managing storatones and displays -+
Customer service — CRM in retailing- Cashieringgeiss — Managing in;
store promotions and events

6. RETAIL SUPPLY CHAIN MANAGEMENT -: 08
Retail supply chain management — Definition — Inaéed supply chain
planning — Vendor Development — Quick Responsentorg Planning —
Floor Ready Merchandise — Electronic data excharges barcoding —
Managing reverse logistics

TOTAL 48
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Books Recommended

Strategic Marketing Management - David Aaker

Customer Relationship Management — Jaddish SettaiBar, Shainesh
Handbook of Relationship Marketing — Jagdish Shathal Parvatiyar
Leading Through Relationship Marketing — Richardt®&iey
Relationship Marketing — S. Shajahan

Customer Relationship Management — Jagdish Setill. Parvatiyar, G. Shainesh
Retail Management — Gibson Vedamani

Channel Management & Retail Mark eting — Meenal tého

Retail Marketing Man agement — David Gilbert

10 Retailing Management — Swapna Pradhan

11.Retail Management — Ron Hasty & James Rear don

12.Retail Marketing Man agement — Swapna Pradhan

©o N A~®ODdDE
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Advanced Marketing Special Paper IV.
Subject Title -: Services Marketing
Course Code -: 204

Objectives:
To impart knowledge regarding services marketipgpcess and tolls and develop
understanding of the services marketing functieslniques and strategies

Unit Name of the Topic Periods
No.
1. INTRODUCTION -: 08

Services — Nature of Services, Characteristics ervi€es - Intangibility,
Inconsistency, Inseparability and Inventory, Clisaiion of Services,
Goods — services continuum — Search, experiencecegwnce attributes,
Consumer versus Industrial services, Growth inisesvsector - Global &
Indian Scenarios, Importance of Services Marketing

2. SERVICES MARKETING MIX PART A -: 10
Extended Services Marketing Mix: Going Beyond thes4- Introduction to
the 7 Ps marketing mix — Product —Service produ8tandalone service
products and service products bundled along witlingible products —
Service Life Cycle —Service Quality Models— Grorsonodel — PZB Gaps
model - SERVQUAL & SERVPERF. Price — Factors iweal in pricing a
service product — demand variation and capacitysttaimts — measures tp
respond to changes in demand — strategies to mapagshability -
reshaping demand using effective pricing - pricimgler various conditions,
Place - Distribution Strategies for Services — @&mgles in Distribution of
Services — Role of internePromotion — Promotion objective sand plans for
services — Personal Selling — Advertising and SBiesnotion in Service
Industry - Increasing use of below the line promms.

3. SERVICES MARKETING MIX PART B -: 08
People — The key role of people in a service bgsireServices marketin
triangle — Service profit chain - service encourtéraining and developmer
of employees — motivation and empowerment. Physealence — services
capes — nature of physical evidence - importancehyiical evidence in
understanding services — tangibilising through piatsevidence. Process
Strategies for managing inconsistency - Servicefrinting — employees
role in services — customers role in services— @nst Service in Service
Marketing — Monitoring and Measuring customer $atison — order taking
and fulfillment - managing the waiting process -féats, failures and
Recovery - Service Guarantee - Handling complaffectively.

VI QJ

4. SERVICES MARKETING STRATEGY -: 08
Services Marketing Strategy - Services Market Segaten — Problem
areas of segmentation Targeting - Positioning and Differentiation of

University of Pune | M.Com. Part |, Semester



Services — Positioning the intangibles — Percephagds.

5. ROLE AND MANAGEMENT OF SERICES -: 08
Strategic role of services — every business imacebusiness - contribution
of services to customer satisfaction, sustainaldmpetitive advantage
services as key differentiators for even manufaafuindustries. Managing
the services marketing effort — performance measen¢é — enhancement
and control — customer encounter management.

6. INFORMATION TECHNOLOGY AND SERVICES MARKETING 08
APPLICATIONS -:
Role of IT services. e services — online ConsumanaBior — Self service
technologies — Services marketing applications -Rafgial services,
Hospitality services, Education services, IT sagjcHotel services, Event
management services, Consultancy services, Retailiservices,
Telecommunication services, Not-for-profit servicesd Social services|
Government services, NGO services, etc

TOTAL 48
Books Recommended

1. Services Marketing - Zeithaml & Bitner

2. Services Marketing: Integrating Customer Focus 8sithe Firm — Valarie A. Zeithaml

3. Services Marketing - Christopher Lovelock

4. Service Marketing - Rampal & Gupta

5. Essence of Services Marketing - Ardian Payne

6. Services Marketing - S.M.Jha

7. Services Marketing - Helen Woodruffe
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