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Revised Structure and Syllabi
for Three-Year Integrated
B.Com. Degree Course
(From June 1999)

(1) INTRODUCTION

The modified syllabi for B.Com. Degree Course will be
introduced in the following order :

() 1999-2000 First Year B.Com.
(i) 2000-2001 Second Year B.Com.
(ify 2001-2002 Third Year B.Com.

The B.Com. Degree Course (Revised Structure) will
consist of three years. The First Year annual examination will
be held at the end of the first year. The Second Year annual
examination will be held at the end of the second year.The
Third Year annual examination shall be held at the end of the
third year.

(2) ELIGIBILITY

() No Candidate shall be admitted to enter upon the
First Year of the B.Com. Degree Course (Revised
Structure) unless he/she has passed the Higher
Secondary School Certificate Examination of the
Maharashtra State Board of Higher Secondary
Education or an equivalent examination of any
other statutory Board or University with English
as a passing subject.
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(i) No candidate shall be admitted to the annual
examination of the First Year B.Com. (Revised
Structure) unless he/she has satisfactorily kept two terms
for the course at the college affiliated to this University.

(iii) No candidate shall be admitted to the annual
examination of the Second Year unless he/she has kept
two terms satisfactorily for the course at the college
affiliated to this University.

(iv) No candidate shall be admitted to the Third Year of the
B.Com. Degree Course (Revised Structure) unless he/
she has passed in all the papers at the first year B.Com.
Examination and has satisfactorily kept terms for the
second year and also two terms for the third year of
B.Com. satisfactorily in a college affiliated to this
University.

(3) (A) Revised Structure of B.Com. Course
F.Y.B.Com.

1. Functional English

2. Accountancy

3. Business Economics (Micro.)

4. Commercial Mathematics
OR
Computer Concepts &
Programming

Optional group . 5. Optional Group (Any one of
the following)
(a) Company Law and
Secretarial Practice

Compulsory group :



Optional group
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6.

(b)

(c)
(d)
(e)

Consumer Protection and
Business Ethics

Business Entrepreneurship
Co-operation

Public Enterprises

Optional Group (Any one of the

(a)
(b)

(c)
(d)
(e)
(f)
(9)

(h)

following)

Commercial Geography
Insurance, Transport &
Tourism

Foundation Course in
Commerce

Banking and Finance
Managerial Economics
Office Management
Salesmanship & Sales
Management
Purchasing and Store
Keeping

7. Modern Indian Languages
Addit. English/Marathi/Hindi/
M.E.L./A.LLL.M. I. L.

S.Y.B.Com.

Business Management
Advanced Accountancy
Business Economics (Macro.)
Costing

Office Automation

Compulsory group :

1.
2.
3.
4.
5.

OR

Business Communication
Optional Group (Any one of the
following)
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6. Special Subject - Paper |

(a)
(b)
(c)

(d)
(e)
(f)

(9)
(h)
()
)

(k)
()

Business Administration
Co-operation

Costing, Tax Law,
Procedure

& Practices

Advanced Statistics
Banking and Finance
Business Entrepreneurship,
Environmental and
Organizational Behaviour
Marketing and Advertisement
Management of Service
Sector

Agricultural & Industrial
Economics

Defence Budgeting, Finance
& Management

Computer Application
Corporate Law &
Secretarial Practice.

T.Y.B.Com.
Compulsory group : 1. Mercantile and Industrial Law
2. Advanced Accountancy
3. Indian & Global Economic
Development

OR

International Trade
4. Business Taxation and Auditing
5 & 6 Special Paper Il & llI
(Selected at S.Y.B.Com.)
(a) Business Administration
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(b) Co-operation

(c) Costing, Taxation Law,
Procedure & Practices

(d) Advanced Statistics

(e) Banking and Finance

(f) Business Entrepreneurship,
Environmental and
Organizational Behaviour

() Marketing and

Advertisement

(h) Management of Service
Sector

() Agricultural & Industrial
Economics

() Defence Budgeting, Finance
& Management

(k) Computer Application

() Corporate Law & Secre-
tarial Practice.

(B) Subjects Carrying Practicals

() There will be practicals and practical examination
of 20 marks for the following subjects and classes:

Class Subject
() F.Y.B.Com. Accountancy
(i) S.Y.B.Com. Office Automation
OR
Business Communication
(i) T.Y.B.Com. Business Taxation and

Auditing.



(©)

(D)

(E)

(F)
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There will be practicals and practical examinations of
20 marks for the special subjects appearing under
S.Y.B.Com. and T.Y.B.Com.

Subjects Carrying Oral Examination

There will be an oral examination of 20 marks at the
end of year for the subject Functional English at
F.Y.B.Com. and theory examination of 80 marks.

Subjects having Autonomy to the Colleges

A college will have an autonomy of framing the
syllabus, conducting the teaching and examination of
the subjects Office Automation or Business
Communication appearing as a Vth paper under
S.Y.B.Com. as per the guidelines issued by the
University office Automation will consist of two sec-
tions, the first section of which shall be Computer
application and second section will be Information
Technology, Likewise Business Communication will
consist of Business Communication, Scientific Method
provided the college submits the marklist of these
subjects at least before the annual theory examination.

A student must offer the same Special Subject at
T.Y.B.Com. which he has offered at S.Y.B.Com.

In an exceptional cases, a student may change the
subject chosen by him at second year during the first

term of the third year provided he keeps the terms of

the new subject at S.Y.B.Com. Such candidates are
required to Pay Rs. 100/- towards change of subject

Fees to the university.
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(4) EXAMINATION

(5)

()

(i

(i)

(iv)

There will be a terminal examination of 60 marks
for each subject and of two hours duration at the
end of first term of each year to be conducted by
the college.

There will be annual examination of the University
of 100 marks and of three hours duration for each
non-practical subject and for practical subject the
theory annual examination of the University will
be of 80 marks and three hours duration and
20 marks for practicals.

In case of Compulsory Paper Functional English
at F.Y.B.Com., there will be oral examination of

20 marks and annual theory examination of the
University will be of 80 marks and the three hours
duration.

In case of subject having autonomy to the colleges
there will be annual theory examination of 80
marks which will be conducted by the concerned
colleges.

SCHEME OF PRACTICALS

()

For the purpose of practicals, each division will

be divided into three batches consisting of 25 to
30 students. Every batch will have one practical
period per week. There will be atleast six practicals
per subject per year, per each batch.
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(i) A list of ten practicals in each subject having

(i)

(iv)

(v)

(Vi)

(vii)

practicals will be supplied by the University and

out of these ten practicals, every student will do
six practicals during the year assigned to him by
his teacher. The list of practicals will be revised
by the concerned Board of Studies.

Every student shall be required to maintain a

Journal for the practical work. The Journal should

be completed generally before the end of January
every year.

The examination of the practicals will be taken at
least prior to the annual theory examination.

The practical examination of F.Y.B.Com. students
will be conducted by the colleges except the
subject Functional English and the practical exami-
nation of S.Y. and T.Y.B.Com. will be conducted
by the University.

The practical examination will carry 60 marks for
each subject having practicals. There will be two
examiners, one of which will be internal and one
will be external. Each examiner will give marks
out of 30 marks. These 30 marks will be divided
as 10 marks for the Journal and 20 marks for the
Practical examination which may include the viva-
voce test based on Journal.

Every student will thus be given marks out of 60
for the practical work. These marks will be
converted as out of 20.



(6)

(7)
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STANDARD OF PASSING

(i) The candidate who has secured atleast 40% marks
in each head of passing will be declared to have
passed in the paper.

(i) Eachtheory and practical examination is a separate
head of passing.

(ify As far as ATKT is concerned, a student who fails
in two theory and one practical head of passing at
F.Y.B.Com. may be admitted to S.Y.B.Com.
Likewise a student who fails in the two theory and
one practical of passing at S.Y.B.Com. may be
admitted to T.Y.B.Com. But a student passing
S.Y.B.Com. but failing in any subject at
F.Y.B.Com. can not be admitted to T.Y.B.Com.

AWARD OF CLASS

The class shall be awarded to the student on the
aggregate marks obtained by him at the first year

examination. And in respect of B.Com. degree, on the

aggregate marks obtained the candidate in the second
and third year of examination. The Award of Class is as

follows :

(1) Aggregate 70% and above .. First Class with

Distinction
(2) Aggregate 60% and more
but less than 70% .. First Class
(3) Aggregate 55% and more
but less than 60% .. Higher Second

Class



(8)

(4)

()

(6)
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Aggregate 50% and more

but less than 55% .. Second Class
Aggregate 40% and more

but less than 50% .. Pass Class
Below 40% .. Fall

EXTERNAL CANDIDATES

()

(i

(i)

(iv)

The student who has registered his name as the
external student will appear at the annual
examination.

The result of external student will be declared on
the basis of annual examination of 80 marks for
practical subjects by converting the same into out
of 100.

So far as the 5th paper of S.Y.B.Com. is concerned,
i.e. Office Automation or Business
Communication, the external candidate will have
to appear for theory annual examination of 80
marks in any college affiliated to the University.
(For this purpose candidate must contact college
of his choice immediately after registration as an
external candidate at S.Y.B.Com. Such college
should allow him to appear the annual examination
and should send his marks by converting into out
of 100.

No foreign student shall be allowed to register as
an external student.
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(9) MEDIUM OF INSTRUCTIONS

Medium of instructions of the B.Com. degree course
shall be either in Marathi or English, except of
languages.

(10) WORKLOAD

The present norms of workload of lectures, tutorials
and practicals in respect of teachers for B.Com. course
shall continue.

(11) UNIVERSITY TERMS

The dates for the commencement and conclusion of
the first and the second terms shall be determined by
the University Authorities. The terms can be kept only
by duly admitted students. The present relevant
ordinances pertaining to grant of terms will be
applicable.

(12) VERIFICATION AND REVALUATION

The candidate may apply for verification and
revaluation through Principal of the College which will
be done by the University as per ordinance framed in
that behalf.

(13) EQUIVALANCE AND TRANSITORY
PROVISION

The University will conduct examination of old course
for next three academic years from the date of
implimentation of new course.
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The candidate of old course will be given three chances

to clear his subjects as per the old course and thereafter
he will have to appear for the subjects under new course
as per the equivalance given to old course.

(14) RESTRUCTURING OF COURSES

The new revised structure shall be made applicable to
the colleges implementing ‘Restructured Programme’
at the undergraduate level from June 1983. The
existing pattern of ‘C’, ‘D’ & ‘E’ components shall be
continued.

The college under the Restructured Programme shall
revise their structure in the light of the new structure
to be introduced from June 1999.

(15) SETTING OF QUESTION PAPERS

() While setting the question paper at the annual
examination the coverage of syllabi may be spread
across the two terms of the year on the basis of 50
to 50 for the first and second terms respectively.

(i) A candidate shall have the option of answering
the question in any of the subjects either in Marathi
or English, except languages.

(i) The question papers shall be framed so as to ensure
that no part of the syllabus is left out of study by a
student.

(iv) The question paper shall be balanced in respect of
various topics outlined in the syllabus.
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(Vi)
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The guestion papers shall have combination of
short and long answers. As far as possible short
answers should not exceed 15 to 20 percent.
There shall be no overall option in the question
paper. Instead, there shall be internal option such
as either of three short answers out of five etc.

INDEX
Sr. No.  Name of Subject Page No.
101. Functional English 48
102. Accountancy 51
103. Business Economics (Micro.) 54
104A. Commercial Mathematics and Statistics 58
104B. Computer Concepts and Programming 62
105A. Company Law and Secretarial Practice 65
105B. Consumer Protection and Business Ethics 71
105C. Business Entrepreneurship 75
105D. Co-operation 78
105E. Public Enterprises 80
106A. Commercial Geography 84
106B. Insurance, Transport and Tourism 87
106C. Foundation Course in Commerce 91
106D. Banking and Finance 94
106E. Managerial Economics 104
106F. Office Management 108
106G. Salesmanship and Sales Management 112
106H. Purchasing and Storekeeping 119



107A.
107B.
107C.
107D.
107E.

107F.

107G.
107H.

1071.
107J.

107K.
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Additional English
Additional Marathi
Additional Sanskrit
Additional Hindi
Additional Urdu
Additional Persian
Additional Arabic
Additional French
Additional Gujarathi
Additional Sindhi
Additional German

124
127
134
141
151
151
151
158
163
164
165

Remaining of Subject Under New Structure
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Appendix to F. Y. B. Com.
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B. Com. Degree Course
Equivalent Subjects/Courses under the Revised Structure 1999.

F. Y. B. Com.
Old Course 1989 Modified from June 1990 Revised Course (1999)
English 1. English 1. Functional English
. Accountancy & 2. Accountancy 2. Accountancy
Costing |
Business Economics 3. Business Economics 3. Business Economics
(Micro.) (Micro.)
Organisation & 4. Business Environment 4, Business Entrepreneurship

Structure of Commerce

Commercial Geography 5. Commercial Geography 5. Commercial Geography

0c/'woD'd "A'd



Old Course 1989

Modified from June, 1990

Revised Course (1999)

10.

11.

12.

13.

Business Mathematics

Marketing |

Banking |

Co-operation |

6. Office Management

TTCommercial Arithmetic &
Statistics

8. Computer Concepts &
Programming

9. Business Practices Paper |

10. Marketing, Salesmanship
& Publicity -1

11. Banking and Finance
Paper-1

12. Business Administrations
Paper-I

13. Co-operation and Rural

6. Office Management

7. Commercial Mathematics
and Statistics

8. Computer Concepts &
Programming

9. Foundation Course in
Commerce

10. Salesmanship and Sales
Mamagement

11. Banking and Finance

12. Foundation Course in
Commerce

13. Co-Operation

Development - |
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14.

15.

16.

17.

18.
19.
20.
21.
22.
23.

— 14. Secretarial Practice and
Company Management

15. Public Enterprises
Paper-1

Banking |

Insurance & Transport 16. Insurance & Transport
Paper - |

— 17. Defence Budgeting',
Finance and Management
Paper - |

Additional English 18. Additional English

Marathi 19. Marathi
Hindi 20. Hindi
M.E. L. 2. M.E.L
A.lLL. 22. A.lL.
M. I. L. 23. M.I. L.

14. Company Law and
Secretarial Practice

15. Public Enterprises

16. Insurance & Transport
& Tourism

17. Banking and Finance

18. Additional English
19. Marathi

20. Hindi

21. M.E.L.

22. Al L

23. M.I.L.

Zcj'wop'g "Ad



S. Y. B. Com.

Old Course 1989 Modified from June 1990 Revised Course (1999)
Business Corres- 1. Business Communication 1. Business Communication/
pondence Office Automation
Accountancy & 2. Advanced Accountancy 2. Advanced Accountancy
Costing Il
Business Economics 3. Business Economics 3. Business Economics

(Micro) (Macro)

Business Organisation 4. Organisation & Management 4. Business Management

— 5. Business Practice 5. Marketing and
Advertisement Paper -I

Marketing Il 6. Marketing, Salesmanship 6. Marketing and
and Publicity I Advertisement Paper-|
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10.

11.

12.

13.

14.

Banking Il

Co-operation Il

Company Law &
Secretarial Practice

Insurance &
Transport Il

7. Banking and Finance |l 7. Banking and Finance
Paper |
8. Business Administration Il 8. Business Administration
Paper |
9. Co-operation and Rural 9. Co-operation Paper - |
Development i
10. Secretarial Practice & 1Corporate Law and
Company Management || Secretarial Practice
Paper |
11. Public Enterprisesll 11. Business Administration
Paper |
12. Insurance and Transport Il 12. Management of Service
Sector Paper |
13. Defence Budgeting. 13. Defence Budgeting.
Finance & Management Il Finance & Management |

14. Costs and Works,
Accounting |

14. Costing (Compulsory)
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Old Course 1989 Modified from June 1990 Revised Course (1999)
15, — 15. Business Law, Taxation & 15. Co-operation Paper |
Auditing |
16. Statistics Il 16. Statistics | 16. Advanced Statistics
Paper |
17. — 17. Computer Application for 17. Computer Application -
Business | Paper <
18. — 18. Managerial Economics | 18. Agricultural & Industrial L
Economics, Paper | 9
3
19. — 19. Business Entrepreneurship 19. Business Entrepreneurship,;
Business Environment & o1
Organisational Behaviour
Paper |
20. — 20. Purchasing & Store 20. Costing (Compulsory)
Keeping
21. Insurance & 21. Travel & Tourism Paper | 21. Management of Service

Transport I

Sector Paper |




T.Y. B. Com.

Old Course 1989 Modified from June 1990 Revised Course (1999)
Mercantile Law 1. Mercantile & Industrial 1. Mercantile & Industrial
Law Law
m
Advanced Accountancyl 2. Advanced Accountancy 2. Advanced Accountancy <
w
Indian Economy 3. Indian Economy and 3. Indian and Global o
Economic Problems of Economics Development %
Maharashtra International Trade -
N
(o]
Indian Planning & 4. Economics of Development 4. Indian and Global
Development Economics Development
International Trade
Business Management 5. Business Practice Paper llI 5. Business Entrepreneurship,

Business Environment &
Organisational Behaviour
Paper llic



Old Course 1989 Modified from June 1990

Revised Course (1999)

6.

10.

11

12.

— 6. Marketing, Salesmanship &
Publicity Ill

Advanced Banking Il 7. Banking and Finance IlI

Business Administration 11 8. Business Administration Ill

Co-operation 11 9. Co-operation
Development Paper llI

—_ 10. Secretarial Practice and
Company Management

Paper Il
Public Entreprises Il 11. Public Entreprises
Paper lll
Insurance & 12. Insurance & Transport
Transport Il Paper lll

6. Marketing and
Advertisement Paper Ill

7. Banking and Finance
Paper

8. Business Administration
Paper Il

9. Co-operation Paper lll

10. Corporate Law and
Secretarial Practice
Paper Il

11. Business Administration
Paper lll

12. Management of Service
Sector Paper Il
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13.

14.

15.

16.

17.

18.

Advanced Costing |l

Advanced Statistics

13. Defence Budgeting,
Finance and Management
Paper

14. Cost & Works Accounting
Paperll

15. Cost & Works Accounting
Paper il

16. Business, Law, Taxation &
Auditing Paper Il

17. Business, Law, Taxation &
Auditing Paper Il

18. Statistics Il

13. Defence Budgeting
Finance and Management
Paper

14. Costing Taxation Law,
Procedure and Practice
Paper ll

15. Costing Taxation Law,
Procedure and Practice
Paper Il

16. Business Taxation &
Auditing (Compulsory)

17. Business Taxation Law,
Procedure and Practice
Paper Il

18. Advanced Statistics
Paper ll
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Old Course 1989 Modified from June 1990 Revised Course (1999)
19. 19. Statistics Il 19. Advanced Statistics
Paper lll
20. 20. Computer Application for 20. Computer Application
Business Il Paper I
21. 21. Computer Application for 21. Computer Application

22.

23.

24,

22.

23.

24,

Business Il

Managerial Economics II

Managerial Economics IlI

Business Entrepreneurship,
Paper Il

Paper lll

22. Agriculture and Industrial
Economics Paper Il

6c/'WwoD'g "A'd

23. Agriculture and Industrial
Economics Paper llI

24. Business Entrepreneurship,

Business Environment &
Organisational Behaviour
Paper Il



25.

26.

27.

28.

29.

Insurance &
Transport Il

25. Business Entrepreneurship, 25. Business Entrepreneurship,

Paper lll Business Environment &
Organisational Behaviour
Paper Il
26. Purchasing and Store 26. Costing, Taxation Law,
Keeping-II Procedure and Practice
Paper I
27. Purchasing and Store 27. Costing, Taxation Law,
Keeping-llI Procedure and Practice
Paper Il

28. Travel & Tourism 28. Management of Service
Paper I Sector Paper I

29. Travel & Tourism 29. Management of Service
Paper Il Sector Paper Il

0E/'woD'd "A'd



UNIVERSITY OF PUNE Appendix - 2
STRUCTURE FOR B. COM. DEGREE COURSE

Equivalent Subjects/Courses under the Revised Structure of 1999 to Vocational Programme.

Revised Structure Vocationalisation of First
From June 1999 Degree Education
(Revised from June 1999)
F. Y. B. Com. F. Y. B. Com.
1.  Functional English 1. Functional English
2. Accountancy 2. Accountancy
3. Business Economics (Micro.) 3. Business Economics (Micro.)
4. Commercial Mathematics 4. ovational Subject Paper - |
and Statistics (any one subject to be selected)
OR 1. Computer Applications
Computer Concepts and 2. Advertising, Sales Promotion
Programming and Sales Management

3. Principles and Practices of Insurance

4. Tax Procedure and Practices

5. Office Management and Secretarial
Practice

TE//'woD'g "A'd



5.

Optional Group 5. Optional Group

(Any one of the following) (Any one of the following)

(@ CompanyLaw and (8 CompanyLawand
Secretarial Practice Secretarial Practice

(b) Consumer Protection and (b) Consumer Protection and
Business Ethics Business Ethics

(c) Business Entrepreneurship (c) Business Entrepreneurship

(d) Co-operation (d) Co-operation

(e) Public Enterprises’ (e) Public Enterprises

Optional Group 6. Vocational Subject Paper - Il

(Any one of the following) (Any one Subject to be selected)

(a) Commercial Geography 1. Computer Application

(b) Insurance, Transport & Tourism 2. Advertising, Sales Promotion and

Sales Management

g/ wop'g "Ad



Revised Structure Vocationalisation of First
From June 1999 Degree Education
(Revised from June 1999)

F.Y.B.Com. F.Y.B.Com.
(c) Foundation Course in Commerce 3. Principles and Practices of Insurance
(d) Banking and Finance 4. Tax Procedures and Practices
(e) Managerial Economics 5. Office Management and

Secretarial Pratice

() Office Management

ge/woo'g "Ad

(g) Salesmanship and Sales Management

(h) Purchasing & Store Keeping.

Additional English OR Marathi 7. Additional English OR Marathi
OR Hindi OR MEL OR MIL OR Hindi OR MEL, OR MIL

Note: Vocational Paper No. 1 is in place of Paper No. 4 in the college sand Paper No. 5 in Other
Colleges.



S.Y.B. Com.
(Revised from June 1999)

S.Y.8om.
oBational)

a & W DN P

Business Management
Advanced Accountancy
Business Economics (Macro.)
Costing

Office Automotation
(Computer Application and I. T.)

OR

Business Communication

1. Business Management

2. Advanced Accountancy

3. Business Economics (Macro.)
4. Costing

5. Vocational Subject Paper llI
(Any one subject to be selected)

1. Computer Applications

2. Advertising, Sales Promotion and
Sales Management

3. Principles and Practices of
Insurance

4. Tax Procedures and Practices

Office Management and
Secretarial Pactice

vE/'woD g "A'd



S.Y.B.Com

(Revised from June 1999)

S.Y.B.Com.
(Vocational)

6.

Special Subjects Paper |
(Any one of the following)

(@)
(b)
©

(d)
©
®

(9)

Business Administration |
Co-operation |

Costing-Taxation Law,
Procedure and Practice |

Advanced Statistics |
Banking and Finance |

Business Entrepreneurship,
Environment and
Organisational Behaviour |

Marketing and Advertisement |

6. \ocational Subject Paper IV

gg/woo'g "Ad



(h)
@)

0

®
(0

Management and Service Sector |

Agriculture and Industrial
Economics |

Defence Budgeting and
Finance Management |

Computer Applications |

Corporate Law and
Secretarial Practice |

9g/'woD'g "'A'd



T.Y.B. Com.
(Revised from June 1999)

T.Y.B. Com.
oVational

1. Mercantile and Industrial Law
2. Advanced Accountancy

3. Indian and Global Economic
Development

OR
International Trade
4. Business Taxation & Auditing

5.&6. Special Subjects :
Paper Il &Il
(Any one of the following)

(@ Business Administration

(b) Co-operation

1. Mercantile and Industrial Law
2. Advanced Accountancy

3. Indian and Global Economic
Development

OR
International Trade
4. Business Taxation & Auditing

5. Vocational Subject
PaperV
(Any one subject to be selected)

1. Computer Applications

2. Advertising, Sales Promotion and
Sales Management
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©
(d)
©)
®

@
(h)
0]
()

(k)

Costing, Taxation Law,
Procedure and Practice

Advanced Statistics
Banking and Finance
Business Entrepreneurship,

Environment and
Organisational Behaviour

Marketing and Advertisement
Management of Service Sector
Agriculture & Industrial Economics

Defence Budgeting and
Finance Management

Computer Application

Corporate Law and
Secretarial Practice

3. Principles and
Practices of Insurance

4, Tax Procedures and Practices.

5. Office Management and
Secretarial Practice.

6. \ocational Subject Paper VI
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Appendix - 3

UNIVERSITY OF PUNE
STRUCTURE FOR B. COM. DEGREE COURSE

Equivalent Subjects/Courses under the Revised Structure of 1999
tot he Restructuraed Programmer

Revised Structure Restructured Programme June 1983
From June 1999 (Revised from June 1999)
F.Y.B.Com. F.Y.B.Com.

1. Functional English 1. Functional English

2. Accountancy 2. Accountancy

3. Business Economics (Micro.) 3. Business Economics (Micro.)

4. Commercial Mathematics & 4. 'D'Component

OR (Any one of the following subjects)

Computer Concepts and 1. Basic Mathematics

Programming 2. Statistical Techniques
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5.

Optional Group
(Any one of the following)

(@ CompanyLaw and
Secretarial Practice

(b) Consumer Protection and
Business Ethics

(c) Business Entrepreneurship
(d) Co-operation

(e) Public Entreprises

Computer Application
Salesmanship and Advertising
Accounts Writing
Managements of Co-operatives

English for Conversation

O N o O~ W

Typewriting

5. Optional Group
(Any one of the following)

(@ Company Law and
Secretarial Practice

(b) Consumer Protection and
Business Ethics

(c) Business Entrepreneurship
(d) Co-operation

(e) Public Entreprises
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Revised Structure Restructured Programme June 1983

From June 1999 (Revised from June 1999)
F.Y.B.Com F.Y.B.Com

Optional Group 6. 'A'Component

(Any one of the following) Foundation Course

(@ Commercial Geography

(b) Insurance, Transport and
Tourism

(¢) Foundation Course in
Commerce

(d) Banking and Finance

(e) Managerial Economics

(H Office Management

(g) Salesmanship and Sales Management

(h) Purchasing and

Store Keeping
Additional English OR Marathi 7. Additional English OR Marathi
OR Hindi OR MEL OR MIL OR Hindi OR MEL OR MIL
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S.Y.B.Com.
(Revised from June 1999)

S.Y.Bom.
(Restructured)

a W DN PE

Business Management
Advanced Accountancy
Business Economics (Macro.)
Costing

Office Automaton
(Computer Applicationand I. T.)

OR
Business Communication

Special Subjects Paper |
(Any one of the following)

(@) Business Administration |
(b) Co-operation |

(c) Costing, Taxation Law,
Procedure and Practice |

1

2.

3.

Business Management
Advanced Accountancy

Business Economics (Macro.)

4. Costing

5. Office Automation

6.

(Computer Applicationand . T.)
OR
Business Communication

'C' Component
(Any one of the following)

(@) Entrepreneurship Development
(b) Banking and Finance

(c) Public Relations
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S.Y.B. Com.
(Revised from June 1999)

S.Y.Bom.
(Restructured)

(d)
(e)
()

(9)
(h)

0

)
0

Advanced Statistics |

Banking and Finance |

Business Entrepreneurship,
Environment and
Organisational Behaviour |

Marketing and Advertisement |

Management of Service
Sector |

Agriculture and
Industrial Economics |

Defence Budgeting and
Finance Management |

Computer Application |

Corporate Law and
Secretarial Practice |

(d) Industrial Organisation and
Administration

(e) Insurance
(N Integrated Rural Development

(g) Computer Application and
System Management

(h) Applied Statistics
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T.Y.B. Com.
(Revised from June 1999)

T.Y. B.Com.
(Restructured)

Mercantile and Industrial Law
Advanced Accountancy

Indian and Global Economics
Development

OR

International Trade
Business Taxation & Auditing
Special Subjects : Paper I
(Any one of the following)
() Business Administration
(b) Co-operation
(c) Costing, Taxation Law,

Procedure and Practice

(d) Advanced Statistics

1. Mercantile and Industrial Law
2. Advanced Accountancy

3. Indian and Global Economic
Development

OR

International Trade
4. Business Taxation & Auditing
5. 'C'Component

(Any one subject with Paper II)

1. Entrepreneurship Development

2. Banking and Finance

3. Public Relations

4. Industrial Organisation and
Administration
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6.

T.Y.B.Com. T.Y.B. Com.
(Revised from June 1999) (Restructured)
(e) Banking and Finance 5.Insurance

() Business Entrepreneurship,
Environment and
Organisational Behaviour

(g) Marketing and Advertisement

(h) Management of Service Sector

() Agriculture and
Industrial Economics

() Defence Budgeting and
Finance Management

(k) Computer Application
() Corporate Law & SecretarialPractice
Special Subjects Paper Il

6. Integrated Rural Development

7. Computer Applications and
System Management

8. Applied Statistics

6. 'C'Component Projects Work.
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F.Y.B.Com.
Equivalence to Old (1990 Course) to Revised
(1999 Course)
Sr. No. New Name of the Existing Name of the
Subject Subject
1. Functional English English
2. Marathi Marathi
3. Hindi Hindi
4. Guijarathi Gujarathi
5. Modern European Modern European
Language Language
6. Business Economics Business
(Micro.) Economics (Micro.)
7. Accountancy Accountancy
8. Commerical Mathematics Commerical

10.
11.
12.

and Statistics

OR

Computer Concepts
and Programming

Co-operation
Public Enterprises
Banking and Finance

Salesmanship and
Sales Management

Mathematrics
and Statistics
OR
Computer Concepts
and Programming
Co-operation
Public Enterprises
Banking and Finance

Marketing,
Salesmanship

and Publicity



13.

14.

15.

16.

17.

18.

19.

20

21.
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Insurance, Transport
and Tourism

Office Management
Commercial Geography

Foundation Course in
Commerce

Managerial Economics

Purchasing and Store
Keeping

Consumer Protections
and Business Ethics

Company Law and
Secretarial Practice

Business Entrepreneurship

Insurance, Transport
and Tourism

Office
Management
Commercial
Geography
Business Practices

Managerial
Economics

Purchasing and Store
Keeping
Business Law and
aXation
Secretrial Practice
and Company

Management

Business
Entrepreneurship
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F.Y.B.Com.
101. Functional English

Section One : Reading Skills

Unit

Title

o

9.
10.
11.
12.
13.

NooarwhE

Introduction

Reading and comprehension.

Increasing your Eye-span.

Surveying the Matter and ldentifying the Text Type.
Skinuming the Text for Identifying the General Theme.
Scanning the Text to Locate Specific Information.
Understanding Meanings of Words, Phrases and
Sentences.

Understanding Logical Relationship between
statements.

Loud Reading.

Understanding the Structure of the Text.
Distinguishing facts from Beliefs, Opinions etc.
Reading and Making Notes.

Comprehension Passages for Practice.

Section Two : Conversational Skills

Unit Title
1. Introduction.
2. Greeting and Responses to Greetings.

3.

Introducing yourself.
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Introducing others.

Joining a conversation.

Leaving a conversation.

Taking leave.

Requesting.

Inviting, Accepting and Declining Invitations.
Asking, Giving and Refusing Permission.
Asking for Information.

Suggesting.

Agreeing.

Agreeing Partly.

Disagreeing.

Complimenting.

Responding to Compliments.
Complaining.

Apologizing.

Section Three : Writing Skills

Unit Title
1. Introduction.
2. Notice.
3. Agenda.
4. Minutes.
5. Summarizing.
6. Note making.
7. Reports.
8. Paragraph structure.



10.
11.
12.
13.
14.
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Curriculam Vitae.
Letters.

Memo.
Telegram.

Fax.

E-Mail.

Prescribed Text Book of English for Practical purposes.
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102. Accountancy
Section |

Piecemeal distribution on dissolution of
Partnership Firms.

* Surplus capital method &

* Maximum loss method

(including the case of insolvent partner)
Consignment Accounts

* Theory

* Entries in the books of consignor

* Entries in the books of consignee

* Ledger Accounts in the books of both the
parties, at cost price, at profit, normal and
abnormal loss, valuation of closing stock.
Royalty Accounts (Excluding sub-lease)
* Royalty, Minimum Rent, Shortworkings
Recoupment of Short Working, Lapse of
Shortworking.

* Entries in the books of landlord

* Entries in the books of lessee

* Ledger accounts.

Final Accounts of Co-operative Societies
(Credit Societies & Consumers Co-op.
Stores only).

* Theory

* Allocation of Profit as per Co-op Society Act
* Credit Society &

* Consumers Co-op. Society

Total Periods

12

12

12

12

48
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Section I

Hire Purchase & Instalment System

(Excluding H. P. Trading only) 14
Distinction, Calculation of interest and cash

price, Journal entries and Ledger Accounts

in the Books of Purchaser and Seller.

Depreciation

* Meaning, need, methods.

* Annuity and Sinking Fund methods only
Journal Entries & Ledger Accouts.

. Accounts of non-trading organisations 14
* Theory

* Preparation of Income & Expenditure Account

& Balance Sheet from Receipt & Payment A/c

* Preparation of Receipt & Payment account

from Income & Expenditure & Closing

Balance Sheet.

Account Current

* Meeting, need and importance.

* Product method - preparation of Accounts

Departmental Account
Preparation of Departmental Trading, Profit
& Loss Account & Balance sheet

Total Periods 48
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Note :

1.

2.

W

There will be one compulsory theory question carrying
at least 8 to 10 marks.

There will be six practicals.
For first term Co-operative Society A/c. and

for second term accounts of Non-trading organisation
or Account Current.

In case of practicals, the students are expected to visit
any one society, institution or financial institution and
collect all the transactions in the month and prepare
therefrom necessary vouchers, receipts, Cash-book,
Ledger, Trial Balance and necessary final accounts. In
case of account current student should visit to any
financial institution and collect the information with live
example regarding calculation of interest under product
method and preparation of account current.

Books Recommended
Advanced Accounts : M. C. Shukla & T. S. Grewal,
S. Chand & Co., New Delhi.
Advanced Accounts : R. L. Gupta, S. Chand & Co.,
New Delhi.
Advanced Accounts : Paul, Central Publication, Calcutta.
Accounting & Finance : S. K. Chakrabharati, Oxford
University Press.
Account Practical : B. V. Mhatre
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103. Business Economics (Micro.)
Sectionl

Topic Units Lectures
No. Periods

1. Introduction

1.1 Micro-economic analysis
Distinction between micro-economics

and Macro economics 2
1.2 Importance and limitations of

Micro-economics 2
1.3 Paradox of Micro Economic analysis 2
1.4 Subject matter of Micro-economics 2
1.5 Market Mechanism 2
1.6 Functions of Market Mechanism 2

12
2. Basic Concepts

2.1 Household as a Consuming unit 1
2.2 Firm as a producing unit 1
2.3 Distinction between Plant, Firm and

Industry 4

3. Demand Analysis
3.1 Concept and meaning of demand Law of
demand. Factors determining demand,
Variations and changes in demand 4
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3.2 Revenue Concepts-Average Revenue,
Marginal Revenue and Total Revenue

3.3 Elasticity of demand-concept, price,
Income and cross elasticity of demand
Measurement of price and income
elasticity of demand

3.4 Determinants and significance of price
elasticity.

3.5 Demand forecasting : Necessity methods

and limitations.
3.6 Criteria for good demand forecasting

. Supply Analysis
4.1 Concept, Law of supply, elasticity of
supply.

4.2 Cost concepts : Fixed and variable costs,
Average and marginal costs and their
relationship, Opportunity cost, Accounting
cost and Economic cost, Short & long run
costs of a Business firm.

4.3 Law of Variable proportions.

Section Il
Market Structure and Price Determination
5.1 Pure and perfect competition - features
5.2 Price and output determination under
perfect competition

N



53
54

55
5.6

5.7
5.8
59
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Monopoly - Meaning and types

Price and output determination under
Monopoly Discrimination monopoly
Monopolistic Competition - Features
Price and output determination under
Monopolistic competition

Oligopoly - Features

Duopoly - Features

Selling cost - effects of selling cost
on price

Pricing of Factors of Production

6.1

6.2

6.3

6.4

6.5

The General Theory of Distribution-
Marginal productivity theory
Rent-concept, Ri-cardian Theory and
Modern approach, Quasi-rent-Transfer
earnings

Wages - Real and Money wages - supply
of labour, collective bargaining

Interest - Concept of Capital, saving and
investment, Lonable Fund Theory and
liquidity preference Theory of Interest
Profit - Gross and Net profit, Dynamic,
innovation and Risks - uncertainly
bearing Theory of profits
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Micro Economic Policy
7.1 Imperfections and Failurer of Market

Mechanism 2
7.2 Cases of Intervention 2
7.3 Tools of Intervention 2
6
References

Advanced Economic Theory, Ahuja H. L. S. Chand &
Co. 1976.

Managerial Economic, Chopra O. D. Tata Macgraw-
Hill Publishing Co. 1984.

Managerial Economics, Curven, Peter J. Mac-Millan
London, 1974.

Economics-Sammuelson P.A. (Macgraw-Hill Kgakwsia
Co., London).

Modern Economic Theory-DKK (Shyamlal Charitable
Trust, Delhi).

A Textbook of Economic Theory-Stonierana Hague
(ELBS and Longman Group Ltd.)

Principles of Economics-Dr. D. N. Dwivedi.
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104A. Commercial Mathematics &
Statistics

Commercial Mathematics :

1. Revision of ratio, proportion and percentage.
2. Profit and loss.
3. Commission and Brokerage.
4. Simple and compound interest.
5. Bill of exchange.
6. Time value of money and its application to simple
annuity.
7. Shares.
Statistics :
8. Collection of data.
9. Classification and tabulation.
10. Diagrams and graphs.
11. Measures of Central tendency.
12. Measures of dispersion.
13. Index Numbers.
14. Simple Application of Mathematics and Statistics.

Scope and Limitations :
Commercial Mathematics :

1.

2.

Revision of ratio proportion and percentage, Revision
by simple problems. 3
Profit and Loss

Problems involving cost price, selling price, market
price, trade discount and cash discount are expected(6)

Commission and brokerage
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Rate of Commission, Types of Commission agents,
Problems. (6)
4. Simple and compound interest

Concept and Principal, rate of interest, period and
amount at the end of the period by simple interest and
compound interest problems.

Calculations of compound interest when compounded
monthly, quartely, half yearly and yearly are expected.(8)

5. Bill of exchange :
Sum due, present value, period of the bill, rate of interest,

types of discounts, problems. (7)
6. Time value of money and its application to simple
annuity problems. (5)
7. Shares
Types of shares, face value, market price and dividend
problems. Book value. (5)
Statistics :

8. Collection of data:

Objectives and scope of enquiry, sources and methods
of data collection, direct personal interview method,
Indirect oral investigation through questionnaire,
Requirements of a good questionnaire, meaning of
primary and secondary data, methods of data collection
from census, comparison of census and sample. (5)

9. Classification and tabulation.
Classification : Meaning, Basis of classification,
Frequency distribution (Formation not expected). Given
frequency distribution problems to find curmulative



10.

11.

12.

13.

14.

N.B. :
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frequencies, class boundaries, mid-point, class-width.
Tabulation : Meaning and importance. Parts of a
Statistical table.

Problems on One-way and Two-way tables. (6)
Diagrams and graphs.

Drawing, Reading, comparing and interpreting
following graphs and diagrams : Bar diagrams, (simple,
multiple, subdivided, percentage) Pie diagram,
Histogram, frequency polygon, Ogive curves. (5)
Measure of central tendency :

Meaning of averages, Mean, Median, Mode and
quartiles, Calculation of averages for raw data and
frequency distribution Merits and Demerits of above
averages. (7)
Measures of Dispersion :

Meaning of dispersion.

Measures of dispersion : Range, quartile deviation,
variance, standard deviation for raw data and frequency
distributions. Coefficient of variation. (")
Index numbers

Price index numbers, meaning of index numbers,

problems in the constructions of index numbers.

Methods of construction of Index number (weighted and

unweighted) Laspeyre’s Pasche's and Fisher's index
number. (5)

Simple application of Mathematics and Statistics in
accountancy, Economics and management Sciences. (5)
Figures to the right indicate-excepted number of
lectures.
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(2)
®3)
(4)
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Books Recommended

S. P. Gupta : Statistical Methods.
S. C. Gupta : Business Statistics.
Bari : Business Mathematics.
Sutar : Commerical Arithmetics.
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104B. Computer Concepts &
Programming

Objectives : The paper aims to provide

(1) abird’s eyeview of what is happening in the world
of computers and its relevance to the field of
commerce,

(2) thelogic for programming, and

(3) the approach for developing small programs using
Quick BASIC.

Syllabus :

(1)

What is a computer : An introduction.

Use of computer in modern society-Manufacturing,
Medicine, Education, Business Services, At Home,
Publishing Banking, Accounting, Capital Markets,
Insurance, Modern Office etc.

Types of Generation of Computers.

An Overview of Computer Systems :
Hardware, Software, Humanware and Dataware

(2)

®3)

Hardware :

Purpose and usefulness of Input devices, Output
devices, Memory devices, Mass Storage devices and
Communication devices.

Software :

System Software, Operating System Software,

Language Processors and Utilities. Application

Software, Other Software like DTP Software, Graphics/

Multimedia and Presentation Software.



(4)

(5)

(6)

()
(8)

(9)
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Humanware :

People of operational level, developers and
maintenance people. Their nature of work and
responsibilities. Duties and responsibilities of

Computer Operators, Programmers, Database
Administrators, Systems Analyst, Software Engineers,

Hardware Engineers, Computer Entrepreneurs,
Researchers in Computers.

Dataware :

Data Vs information. Types of data : Numeric, Textual,
Graphical, Audio/Video.

Managina data in day-to day work.

Concept of Networking, Concept of LAN & WAN

Need and advantages of networking. Basic idea about
internet, intranet, e-mail, e-commerce, and www.

Logic of Programming - Problem solving, Algorithm
and Flowcarts for simple applications.

Programming Languages : Types, Nomenclatures and
Utilities.

What is computer program ? Elements of Programming
Language.

(10) Quick BASIC : Character Set, Variables, Constants,

Symbols, Structure, Functions, Utilities, Writing of
Quick BASIC Programs for simple applications.

Books :

(1) Peter Norton’s “Introduction To Computers”.

(2) Computers Today Sanders.
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(3) Fundamentals of Computers - V. Rajaraman.

(4) Microsoft - Quick BASIC Manual.

(11) Recommended Practical Work :

(1)

(@)

3)

4

5)
Note :

Demonstration to start Computer Knowledge of
various parts of Computers. Keyboard operations.

Exposure to various secondary devices such as
Hard disk, Floppy disks etc.

Use of simple DOS commands.
Demonstration of LAN, WAN.

Use of E-mail and Internet.

() There will be no practical examination. However
internal examination may be conducted.

(i) List of the practicals mentioned in (11) are for
exposure and understanding of the subjects.
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105A. Company Law &

Secretarial Practice

Section |

HISTORICAL DEVELOPMENT OF COMPANY
LAW IN INDIA :

Development of various concepts and trends in
Company Law.

Social responsibilities of Companies.
Development of Company Law Administration.

JOINT STOCK COMPANY : TYPES AND
FORMATION

Meaning and Nature of Companies.

Kind of Companies-Private Companies, Public
Companies, Foreign Companies, Government
Companies, Conversion of Private Company
into Public Company and vice-versa.

Formation :

Incorporation.

Minimum subscription.

Certificate of Commencement of Business.

Duties of the Company Secretary in connection with
Company formation.

DOCUMENTS REQUIRED FOR FORMATION OF
COMPANY :

Memorandum of Association, Articles of Association
and their alteration.

Doctrine of Ultra vires. Doctrine of Indoor management.
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Prospectus-Definition, abridged prospectus-Statement
in lieu of prospectus-contents, form and registration-
misstatement or misrepresentation in prospectus and
penalties therefore.

SEBI guidelines in respect of issue of prospectus.
SHARE CAPITAL :
Meaning and types.

Issue of shares at par, premium and discount : private
placement, offer for sale, various guidelines issued by
SEBI for issue of securities.

Underwriting of shares.

Buy back of shares.

Alteration and reduction of share capital.
PROCEDURE FOR ISSUE OF SHARES :
Share application.

Allotment of shares.

Calls on shares.

Transfer and transmission of shares.
Forfeiture of share and reissue of forfeiture shares.
Share certificate and share warrant.

Issue of shares to non-residents.

Section I
MEMBERSHIP OF A COMPANY
Mode of acquiring membership.
Minimum and maximum number of members.
Cessation of membership.
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Index of members.

BOARD OF DIRECTORS :

Organisation chart of a company.

Meaning of the word Director, his legal position.
Types of directors.

Managing Director.

DIVIDEND, INTEREST AND BONUS SHARES :
Determination of divisible profits and dividends.
Unpaid dividend.

Interim dividend out of capital.

Procedure for issue of Bonus Shares-SEBI guidelines.
FILLING AND FILING OF FORMS AND RETURNS

Annual return, Balance sheet, event based forms i.e.
Return of Allotment, filling of Special Resolutions,
Registration and Satisfaction of change and Change in
composition of the Board of Directors, Consent to act
as Director.

Payment of Filling fee, Payment of additional fee.
Defective forms/documents.

Condonation of delay.

Duties of Company Secretary in this respect.
RULES OF CORPORATE GOVERNANCE
History, Concept of Corporate Governance.
Cadbury Committee Report.

Principles of Morality and business ethics.

Code of Conduct for professionals.
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TERM |
Name of the Topic No. of
Lectures
1. Historical Development 4
2. Joint Stock Company-Types & Formation 10
3. Documents required for formation of Company 10
4. Share Capital 16
5. Procedure for issue of Shares 8
48
TERM I
6. Membership of a Company 8
7. Board of Directors 10
8. Dividend, Interest and Bonus Shares 8
9. Filing and Filling of Forms and Returns 14
10. Rules of Corporate Governance 8
48

Latest amendments in the respective Laws one year
prior toexamination should be taken into consideration
while paper-setting.

Recommended Books / Journals / Magazines

1. A. Ramaiya - Guide to Companies Act.
2. TulejaS. K. - Companies Administration and Meetings.



12.
13.
14.
15.

16.
17.
18.
19.
20.
21.
22.

23.
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Avtar Singh - Company Law.

Datt C. R.- Company Law.

M. G. Bhandari - Companies Act (with exhaustive
references).

B. Datta & Lakhotia S. - Company Law Manual.
Kapoor N. D. - Company Law Manual.

Sherlekar S. A. - Company Law & Secretarial Practice.
Agarwal V. S. - Company Meetings, Notes &
Resolutions.

C. R. Datta - Company Meetings and Resolutions.

E. D. Devdaran & T.V.S. Devdaran-Company Meetings
and Resolutions.

B. Datta-Company Notices, Meetings & Resolutions.
Shanbhague K. V. - Company Resolutions.

B. Datta - Company Rules and Forms (1982).
Chakraborti A. M. B. P. Bhargava & Gupe S.D. -
Company Notices, Meetings & Resolutions.

Ghosh P. K. - Company Secretarial Practice.

Dr. H. K. Saharay - Company Law.

Dr. K. R. Chandratre - Appointment and Remuneration
of Managerial Personnel.

Dr. K. R. Chandratre - Transfer and Transmission of
Shares.

Dr. J. C. Verma - Corporate Mergers, Amalgamations
& Takeovers.

Dr. K. R. Chandratre - Consumer Protection Law.

Dr. K. R. Chandratre - Circulars, Clarifications,
Guidelines and Notifications on Company Law and
MRTP Act with Comments.

Dr. K. R. Chandratre - Compendium on SEBI Capital
Issues and Listing.



24,

25.
ters.

26.
27.
28.
29.
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Bhargav & Bhargava -Company Law Digest.
R. K. Agarwal - Company Statutory Books & Regis-

Dr. K. R. Chandratre - Company Deposits.
Shanbhague K.V. - Company Law Procedure.
Ketan and A. Dalal - Non-Resident Indians.

S. C. Kunchal - Secretarial Practice (Vikas Publishing
House).

Journals & Magazines :

1.

All publications of the Institute of Company Secretaries
of India, ICSI House, 23, Institutional Press, Lodi Road,
New Delhi - 110 003.

Monthly Journal “Chartered Secretary” Published by
ICSI, New Delhi.

Circulars and Clarifications on Company Law and SEBI
published by Taxmann.

SEBI and Corporate Laws - Fortnightly Journal by
Taxmann.

Company News & Notes - Monthly Journal - Published
by Dept. of Company Affairs - New Delhi.

Exchange Control Manual - Published by P.B.I.
Company Law Journal.

Corporate Law Advisor - P. B. No. 3, Vasant Vihar,
New Delhi - 11057.
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105B. Consumer Protection &

Business Ethics
Section |

Consumer : Consumer Movement

1.

2.

ok wNE

Consumer - Meaning, Definition.

Distinction between western and Indian Thinking.
Three Dimensional concept of a Consumer.
-aking

- a kingpin of Democracy

- a capital

Consumer Movement - concept, need and
objectives.

Philosophy of Consumer Movement.

Function of voluntary consumer organizations.
Voluntary Consumer organizations in Maharashtra.

Problems of Consumers

Nature and reasons.

Problems of rural and urban Consumer.
Problems related to Goods.

Problems relating to Services.

Individual and collective Problems.

Role of Voluntary Consumer organizations in
solving the Problems.

3. Consumer Protection Act, 1986

1.
2.
3.

Background & Obijectives.
Definitions.
Rights of Consumer.



oM LONE B
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Consumer protection councils.

Three-tier redressal Machinery.

Procedure of filling and hearing of complaint and
relief available.

7. Study of some cases.

o0 A

Section I
Business Ethics

Concept of Business Ethics-importance.
Responsibilities of business toward Consumer.

Social Responsibilities of Business.

Fair Trade Practices : Concept, importance.
Governments efforts in protecting fair Trade Practices.
Business customs, Traditions and Habits.

Meaning Social role of Customers.

Moral issues in business

Justic and Economic systems - Environmental protection
and Consumer safety arguments for and against
environment social Role of government social audit.

Ethics in Functional areas :

Marketing, Advertising, Trade Secrets

Corporate discloser and insider trading Accounting,
Finance, Corporate takeover, computer. Employment,
wages & unions copyright, intellectual property rights.

Advertising and Control of unfair Advertising

(a) Advertising - concept and importance.

(b) Objectionable advertising - unfair, unethical; false
ads.
Truth in advertising, waste in advertising.
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(c) Legal Provisions regarding controlling
objectionable Advertising.

(d) Self regulation of advertising.
(Code of Advertisement Standards Council of
India).

(e) Role of voluntary consumer organizations in
controlling objectionable advertising.

List of Books for Study and References

Consumer Welfare Navneet - Consumer Welfare
Committee, Mumbai.

Consumer Perotection Act Satisfaction - By S. S.
Gulshan (Pune Vily Estern Ltd.)

Consumer Protection Act 1986 - By Dhapare C. M.
The Law of Consumer Protection in India - (New Delhi-
Dip & Dip Publication by Dr. Garjeet Singh.

Consumer Protection Act-by S. C. Deshmukh.
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Business Ethics - By Richard De George.

Management Ethics - William Evans.

Management by Values - S. K. Chakraborty.

Seven Spiritual Laws of Success - Deepak Chopra.

Essentials of Management - Koon Welhrich.
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Term |
Name of the Topic No. of Lectures
Consumer Movement 20
Problems of Consumers 16
Consumer Protection Act 12
Total 48
Term |l
Business Ethics 12
Moral Issues in Business 12
Ethics in Functional Areals 12
Advertising & Control on unfair advertising 12

Total

48
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105C. Business Entrepreneurship

Section - |
I
The concept and Theories of Entrepreneurship-
Definitions of Entrepreneurship-Characteristics of
Entrepreneurship-Views of Schumpeter, Walker and
Drucker-Theories of Entrepreneurship-Intrepreneurs An
emerging class.

Choice of Organization and Ownership-Sole
Proprietorship-Partnership-Joint Stock Company-
Factors influencing the choice of organization
Entrepreneurial organization-Stock exchange
regulations.

Il : Growth of Entrepreneurs

Entrepreneurial scene before Independence-
Entrepreneurship under plan period-factors
determining the growth of Entrepreneurship-Sources
of Entrepreneurship in India-Causes of slow growth-
Absence of broad based Entrepreneurship-Social
marginality and Entrepreneurship-Behavioural patterns
of entrepreneurs.

Y

The Entrepreneur-Concept and Qualities-Evolution of
the term Entrepreneur Who is an Entrepreneur ? -
Entrepreneur and Enterprise - Entrepreneur and
managers - Qualities of a true Entrepreneur-Functions
of an Entrepreneur-Entrepreneurs role towards
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economic growth and development-Entrepreneurs role
towards regional development of Industries-
Entrepreneur as an employer.

Section Il
Unit V

Types of Entrepreneur-lnnovative Entrepreneur-

Imitating Entrepreneur-Educated/Uneducated

Entrepreneur-Rich/poor Entrepreneur-Foreign/Indian

Entrepreneur-Fabain/Drone Entrepreneur - Joint Sector
Entrepreneurs-Agricultural Entrepreneurs-The state as
an Entrepreneur-Collective Entrepreneurship i.e. Co-
operative society and company.

Unit VI

Women Entrepreneurs-Role of women in Society-

Concept of Women Entrepreneurs-Functions and Role
of Women Entrepreneurs-Growth of Women Entrepre-

neurs-Areas of Development of Women Entrepreneurs
- Choice and selection of the nature, size and type of
industry suited for Women Entrepreneurship - Problems
faced by womaen Entrepreneurs - Role of women

associations towards promotion of Women Entrepre-
neurship, Status and position of Women, Entrepreneurs
abroad - Comparative study and analysis of

Indian Vs Foreign Women Entrepreneurs-Future

prospects of women Entrepreneurship.

Unit VII
Rural Entrepreneurship-Entrepreneurship in Agriculture
and other cottage industries-Areas of development for
promation of rural Entrepreneurship - Problems faced
by Rural Entrepreneurs - Economics and social meas-

ures / Schemes for making favourable atmosphere
towards promotion of rural Entrepreneurship. Rural
Entrepreneurship development through TRYSEM-Risk.
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taking among rural Entrepreneurs-Entrepreneurial
development in backward areas in the new millennium.

Unit VIII

Entrepreneurship and Economic Development -
Economic development and industrialisation -
Entrepreneurship in economic theory - Changing role
of Entrepreneurship in the era of liberalisation,
privatisation and globalisation. Entrepreneurship as a
catalyst for meeting the global changes and challenges
of the future.

Desirable Practicals (Not for examination)

1.

2.
3.

4.

Interaction with Entrepreneurs / Guest lectures (any
two).

Interviews with successful Entrepreneurs (any one).
Study of an Entrepreneurship unit run by women (any
one).

Book review of successful Entrepreneurs (any one).

LIST OF BOOKS FOR STUDY AND REFERENCE

1.

2.

ook

B. C. Tandon : Environment and Entrepreneur (Chugh
Publications, Allahbad).

Agrawal Vinod K. Entreprises and Economic Choices
in India. (Munn - Shriram Manoharlal Publications Pvt.
Ltd. Pune).

T. Venkateshwara Rao, Udia Pareck : Developing
Entrepreneurship (Indian Institute of Management,
Ahmedabad).

James R. Cook : The start up Entrepreneur.

Baig Nafees & Mohammed Asif Ali Khan.

Gita Piramal : Business Maharaje
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105D. Co-operation
Term |
Periods
Concept, Definitions, Nature and Scope 8
Principles of Co-operation-Evaluation of
Co-operative principles and modifications
therein from time to time. 10
Origin of Co-operation movement, Brief History
in India and abroad. 10
Co-operation as a form of organisation in
relations to other forms of business organisations. 10
Place of Co-operation in Indian Economy-
Pre and Post-independence period in rural and
urban areas. 10

Total 48

Term |
Periods

Different types of Co-operatives-Rural and
Urban, Agriculture and non-agriculture, Credit
and non-credit, weaker sections co-operatives,
Federations of co-operatives. 10
Role of Government in Co-operative movement
State aid, autonomy to Co-operatives & changes
in Govt. Policies from time to time. 6
Role of Leadership in Co-operative movement. 8
Achievements in Co-operative Movement -
Strength and weakness. 8
Co-operative Education and Training -
Infrastructure - State Co-op. Board, Division
Co-op. Board, State Co-op. Union, NCUI-ICA. 10
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Evaluation of Co-operative Movement in India. 6

Total 48

Reference Books

Co-operation-Principles & Practice-Dr. D. G. Karve.
Co-operation in India - Dr. B. S. Mathur.

Theory, History & Practice of Co-operation-Dr. R. D.
Bedi.
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105E. Public Enterprises

Section |

Units Lect./Pract./Periods

1. Public Sector

11

12

13
14

15
1.6

2.1
2.2
2.3

2.4
25

Various Sectors in the Economy & Private
& Public Enterprises & Role of Public Sector. 4
Evaluation of the concept - Growth of

Public Sector. 2
Limitations of Private Sector. 2
Need of Public Sector in Economic
Development. 3
State participation in industry. 2
Industrial Policy of the Government of
India since independence. 5
18

2. Public Enterprises
Meaning & Importance. 2
Features of Public Enterprises. 4
Objectives of Public Enterprises or
Rational behind Public Enterprises. 2
Reasons for State participation. 2
Role of public enterprises in economic
development. 2
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3. Organisation & Structure of Public Enterprises in

India

3.1 Nature & size of Public Sector Enteprises.

3.2 Types of Public Entreprises - Functional
Organisational classification of Public
Enterprises.

3.3 Economic & Social objectives of Public
Enterprises in India

3.4 Achievements & Failure of Public
Enterprises in India.

16

Section Il

4. Organisational pattern (i.e. Forms of organisations)
of Public Enterprises
4.1 Departmental form-Features, Merits &
Demerits & suitability.
4.2 Public Corporation form - Features,
Merits & limitations & suitability 3
4.3 Company Form - Features, Merits &
limitations & suitability
4.4 Other forms of Organisations
4.5 Comparative study of various
forms of organisations of Public
Enterprises and the choice of the
forms of organisation for public enterprises.
4.6 Public Utilities - Meaning, nature, types
and functions
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5. Financing of Public enterprises

5.1 Needs of finances
5.2 Sources of Finances
5.3 Government capital & Private capital

N

in public Enterprises 3

5.4 Financial practices, Capital structure &
important financial problems of Public

Enterprises. 8

6. Public Sector & Social Responsibility and Other

issues

6.1 Concept of social responsibility

6.2 Social responsibilities of public enterprises
in India and review, Removal of
regiaonal disparities, social security
programmes etc.

6.3 Issue of autonomy and accountability
of public enterprises.

6.4 Factores affecting productivity/efficiency
of public enterprises.

6.5 Privatisation of public enterprises
(Disinvestment/or participation of public
in equity issues and  borrowing of public
enterprises.
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Recommended Books

Public Enterprises in India - by Laxmi Narain
Principles and Practice of Public Enterprise
Management - by Laxmi Narain

Management of Public Enterprises - by B. K. Chatterjee
Structure of Public Enterprises in India - by V. V.
Ramanadhan

Government in Business - by S.K. Kheva
Adminstration of Public Enterprises in India - by Jagdish
Prakash Rao and Shukla
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106A. Commercial Geography

(Revises from 1960)
No. Units Lect./Tut./Pract./Periods

Section |

1. Introduction : Geography - meaning & its relation with
Commerce & Commercial Geogrphy - Nature and scope.
Approaches of commercial Geography.

2. Geographical Environment & Commerce - Relationship
between geographical environment and Commerce,
Economic activities, Determinism and possibilism,
Physical environment - Location, size and shape of the
country relief, climate, waterbodies, soils, vegetation,
animals, minerals, Cultural environment, settlements,
transport, communication and technology. 8

3. Resources :

Meaning nature and use of resources, forest and
commerce - Temperate and Tropical forest
characteristics, distribution and use of temperate and
tropical forests. Framing - Subsistence and commercial
framing, commercial framing in India, Plantation and
truck framing in India. 4

Minerals and Characteristics, use, distribution and
trading of following minerals - Iron, Copper, Bauxite,
Power resources - Nature and Importance during
modern times, potential and production trends at present
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(1) Coal (2) Mineral Oil (3) Hydal Power (4) Atomic
power

Importance of non-contentional energy resources - sun,
wind wave and geothermal energy.

Population :

Man as a resource population characteristics of India.
Leaves of population - Underpopulation, Optimum
population and Over population.

Cartographic diagrams :

Data representation by following cartographic diagrams:
(1) One dimensional Bar graph - Linear & Bar graph
(2) Two dimensional Squares - Circles & Squares
(3) Three dimensional - Spheres & Cubes

Section I

Industries :

Role of industries in Economic development 12
Factors of industrial location - Raw material, power,
market, transport and communication, land

capital, technology. 6
Webers theory of industrial location, Iron

& steel industry - India & USA, Cotton textile

industry - India & USA. Engineering industry -

India only

Major industrial regions of the world and India. 2
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7. Transportation :
Role of transportation in commercial
development, comparison of various types
of transportation and costs of transportation.
Manor ocean routes of the world. 2

8. International Trade :
Geographical factors affecting international trade.
International organisations related to commerce.

(1) OPEC (2) GATT (3)G-15 (4) EEC

(5) India’s internal and foreign trade. 4
9. Tourism:

Tourism - Geographical factors influencing tourism 4

Tourist industry and Commerce 2

Scope of tourism in India 2

Reference Books
(1) Commercial Geography - Sir Dudley Stamp.
(2) Fundamentals of Economic Geography - Van Royen &
Bengston.
(3) Economic Geography - J. Alexander
(4) Economic Geography - Jones & Darkenwald.
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106B. Insurance, Transport & Tourism

Section |

Introduction : (Elements of Insurance)

1.1 Definition, Nature and Scope and Insurance
1.2 Evolution of Insurance

1.3 Role and Importance of Insurance.

1.4 Principles of Insurance.

1.4.1 Basic Principles.

1.4.2 Other Principles.

1.5 Classification of Insurance Business.

1.5.1 Life Insurance

1.5.2 General Insurance.

Transport :

2.1 Introduction

2.2 Need and importance or (Significance) of
Transport.

2.2.1 Economic Significance of Transport.

2.2.2 Political & Sociali Significance of Transport.

2.2.3 Other Significance of Transport.

2.3 Means of Transport.

2.3.1 Road and Rail Transport

2.3.2 Water Transport.

2.3.3 Air Transport.

Tourism :

3.1 Concept and scope of Tourism.
3.2 Definition of Tourist and Tourism.
3.3 Forms and Types of Tourism.
3.4 Benefits of tourism development.
3.5 Tourist flow.

3.5.1 Domestic Tourist flow.

2.5.2 International Tourist flow.
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Section |l
Insurance :
4.1 Insurance Contract
4.1.1 Elements / Contents of general contract.
4.1.2 Contents of Special contract.
4.2 General Insurance in India
4.2.1 Development of General Insurance.
4.2.2 Different branches of General Insurance.
4.3 Life Insurance :
4.3.1 Definition & objectives of Life Insurance.
4.3.2 Advantages of Life Insurance Policy.
4.3.3 Formation of Life Insurance Contract.
4.3.4 Terms and conditions of Life Insurance contract.
4.3.5 Features of Life Insurance Contract.
Transport :
5.1 Road Transport :
5.1.1 Road Development in India
5.1.2 Means of Road Transport.
5.1.3 Growth of passanger and Goods Transport.
5.1.4 Urban and Rural Transport.
5.1.5 Motor Transport in India.
5.2 Rail Transport :
5.2.1 Rail Transport Development in India.
5.2.2 Zonal Grouping and Rail Transport in India.
5.2.3 Administration & Financing Rail Transport.
5.3 Water Transport :
5.3.1 Importance of Water Transport in India
5.3.2 Inland Water Transport.
5.3.3 Development of Indian Shipping.
5.3.4 Coastal Shipping
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5.3.5 Port Development in India

5.4 Air Transport :

5.4.1 Features of Air Transport

5.4.2 Development of Air Transport in India

Tourism in India

6.1 Nature and scope

6.2 Development of tourism in post-planning period.
6.3 Tourism as an industry.

6.4 Organisation of Tourism.

6.5 Economic Significance of Tourism

Recommended Books

Insurance Principles and Practice - by M.N.Mishra,
S. Chand and Co., New Delhi.

Etewment of Insurance - by R.P. Malhotra, The
Mcmillan Co. of India.

Insurance Principles and Practice - by R. S. Sharma,
Vora Publishers.

Life Insurance in India - by Suryapal Singh, Sahitya
Bhavan.

Life Insurance in India - by Desai

Theory and Practice of Life Insurance - by Mitra
Annual Reports of Life Insurance Corporation of India.
Manual : Life Insurance Corporation.

General Insurance : Principles and Practice - by P. Mitra,
Acadevci Publishing.

Fire Insurance Theory and Practice - by Smith T.R.
Tranis H.W., Stone & Fox Ltd.

Annual Reports of General Insurance Corporation of
India.

Economic Transport - by S.K. Srinivas.
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18.

19.

20.

21.
22.
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Transport in Modern India - by Bhatnagar Agarwal &
Guryas.

Transport - by Pavaskar Madhoo, Tata Econ.
Consultancy Services.

Road Transport Management - by Manchandra,
Himalaya Publishers.

Transport Development in India - by S.J. Srivastava
Principles and Problems of India Transport - by Nagar
ands Cautain, Kailas Publishers)

Tourism Development Principles and practice - by A.K.
Bhatia, Sterling Publishers Pvt. Ltd., New Delhi.

An Introduction to Travel & Tourism - by Pran Nath
Seth, Sushma Seth Bhat, Sterling Publishers Pvt. Ltd.,
New Delhi.

Tourist Development - by D. Pearce

Tourist Analysis - by S. Smith

Tourist Today - by D. Pearce.
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106C. Foundation Course in Commerce

Section |

1. Basic Concepts in Commerce :

Classification of Human Occupation - Agriculture,
Business and Profession - Meaning, Importance and
scope of each type of human Occupation.
Classification of business activities (Sectorwise) -
Private Sector, Public Sector & Co-operative Sector -
Meaning, Importance and scope.

Business - Meaning, importance, characteristics and
scope - Industry commerce, Trade and Aids to Trade.

2. Aidsto Trade :

Banking :Meaning, functions and types of Banks.
Insurance : Meaning, importance, role, Principles and
Types, Life Insurance and General
insurance.
Transport : Role & Importance and types
Warehousing : Meaning, Importance, functions, types.
Advertising : Meaning, Importance, functions, Media
of Adv.
Middlemen/ Agents : Meaning, Importance, Types &
their functions.

3. Forms of Business Organisation & their Suitability :

Sole Trader : meaning, features, merits & demerits.
Joint Stock/Company : Meaning, features, merits &
demerits, Types of joint stock companies.
Public Sector/Organisations : Meaning, features, merits
& demerits of each types of public Sector Organisation
Departmental Organisation - Public corporation and
Government Companies.
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Co-operative Organisations : Meaning, features and
importance merits and demerits, Types of Co-operative
Organisations.
Business Environment :
Meaning and importance of business-environment
various aspects of environment - Economic - Political -
Social - Cultural - Leagal - Technological and
International environment. Natural environment -
meaning and importance - types of polutions - measures
to solve polution problems - Business and Society and
Social responsibilities of Business.

Section I

Business and Government :

Role of the government in the economy - Regulatory -
Entrepreneural and Planning Role. Industrial Policy of
the Government since independence - with special
reference small scale industries Economic Reforms after
1991. Role of multinational corporations and foreign
investment in Indian Economy.

Trade Associations and Chambers of Commerce :

Meaning, objectives, importance and functions.
Organisational structure and functions of the following
Organisations:

() Maharashtra Chamber of Commerce.

(i) Maratha Chamber of Commerce, Indusrtries and
Agriculture.

(i) Federation of Indian Chambers of Commerce and
Industry (FICCI)

(iv) Confederation of Indian Industries (ClI).
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Role of Stock Exchanges in the Economy :

Meaning, Functions and Types of Stock Exchanges, BSE,
NSE, OTCI - Various types of transaction and important
terms used. Role and functions of SEBI.

Foreign Trade :

Meaning, Need and Importance of foreign trade.
Procedure of Import and Export trade - Documents used
in the foreign trade. Composition and direction of
India’s foreign trade.

Books for Studsy and Reference

Business Organisation & Management - Y.K.Bhushan.
Business Environment - K.Aswathappa.

International Marketing - B.S.Rathor & J.S.Rathor.
Fundamentals of Financial Management - Prasanna
Chandra.

Trade Practices & Consumerism -S.A. Sherlekar.
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106D. Banking & Finance

Appendix for the F. Y. B. Com.
University of Pune
1. Paper/Course No. - Banking and Finance Optional - D.
2. Paper title - Fundamentals of Banking.
3. Objectives of the Course:
I. To acquaint the students with the basic
Fundamentals of Banking.

Il.  Todevelop the capability of students for knowing
banking concepts and operations.

I1l. To make the students aware of banking business and
practices.

IV. To give thorough knowledge of Banking operations.

4. Contents of the Paper:

TOPIC CONTENTS LECTURES
PERIODS
Section | = 50 marks
1. Evolution of Banking and
Classification of banks 21
2. Functions of Commercial Banks 09
3. Opening and Operation of Accounts 10
4, Types of Customers 08

48
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TOPIC CONTENTS LECTURES
PERIODS
Section Il = 50 marks
1. Lending & Investment Functions
of Bank 23
2. Negotiable Instruments 14
3. Endorsements 04
4. Technology in Banking 07
48
Total 96
Foot Note :

() The paper-setter must cover all the topics while setting
the question paper.

(i) 50% Marks for Section | -50 Marks
50% Marks for Section Il -50 Marks
(i) Total Theory Paper will be of 100 Marks

BANKING AND FINANCE
FUNDAMENTALS OF BANKING

SECTIONI

I. (a) Evolution of Banking
Evolution of Banking in the West
Definition of Bank
Classification of Banks-Central Bank - Commercial
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Banks - Agricultural Banks

Industrial Banks-Co-operative Banks-Savings Banks
Exchange Banks

Multinational Banks and Mixed Banks.

(b) Structural or Organisational Classification
Unit Banking-Branch Banking-Group Banking and
Chain Banking

Definition-features, Advantages and Disadvantages.

Functions of Commercial Banks

(@) Primary Functions.

Acceptance of deposits-Advancing loans and
Investment-Credit Creation of Banks-Process
and Limitations.

(b) Secondary Functions
(c) Agency and General Utility Services

Credit Cards-Stock Invest-Safe Deposit Vault-
Safe Custody-Pension Payment.

Il. (@) Opening and Operating of Accounts

Different types of Accounts

Procedure for Opening and Operating of Accounts
Importance of Introduction

Termination of Accounts.

Appointment of Nominee

Types of Cheques Encashment of Cheques-Bearer
Cheques-Order Cheques.
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(b) Methods of Remittance

Demand Draft-Mail Transfer-Bankers Cheques
Telegraphic-Transfer

Gift Cheques-Travellers Cheques-Electronic
Funds Transfer-Travellers Letter of Credit.

IV. (a) Type of Customers

VI.

Individual Customers-Minor-llliterate-Married Women
Lunatics-Drunkard-Joint Accounts-Executors and
Administrators

Proprietorship-Customers Attorney-Non Residents
Indian Foreigners

(b) Institutional Customers

Partnership-Trustees, Private and Public Sector
Company-Clubs-Society.

SECTION I

(a) Lending and Investment Functions of a Bank
Principles of Lending-Safety-Liquidity-Profitability-
diversification of Risks-Marketability-Security,
Secured and Unsecured Loans.

(b) Balance Sheet of a Bank
Negotiable Instruments-Definitions-Features

Different types of Negotiable Instruments and their
Features
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VIII.

F.Y. B.Com./98

Bills of Exchange-Promissory Notes-Cheques-
Crossing and types of Crossings.

Endorsements
Definition of Endorsements
Types of Endorsements.

Technology in Banking
Bank Credit Cards
Automated Teller Machine (ATM)

MICR-Magnetic Ink Code Recognition.

Recommended Books

Modern Banking-R. S. Sayeb, Oxford Clarendon Press
London.

Modern Banking - M.C.Vaish, Oxford and IBH
Publishing Co., New Delhi-Bombay.

Banking Theory-K.C.Shekhar, Vani Eduction Books,
New Delhi.

Banking Law and Practice- S. N. Maheshwari, Kalyani
Publishers, New Delhi, Ludhiana.

Practical Banking - M. Radhaswamy, S. Chand & Co.
Ltd., Ramnagar, New Delhi.

Banking Law and Practice- P. N. Varshney-Sultan Chand
and Sons, New Delhi.

Commercial Banking-Vol.- Indian Inst. of Bankers-Vora
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and Company, Mumbai

Banking Theory and Practice - Chhabriya M. G.

Banking Theory and Practice-Shaker and Shaker.

ey TY - o TR HI9T - 4. =21, =L, 9.

I FTAEE! Joaw - S1. HES - e, 9. A 9 3a8

2 fan o
(T JledeheT™, ATTe-9 3).

Course Title - Fundamentals of Banking

1.

Section |

(a) Evolution of Banking

(b)

(c)

(d)

(21 lectures & 15 marks)

-Definition of a Bank

-Origin of the Banking

-Evolution of Banking in the West

-Classification of Banks.

Functional and Operational Classification

Central bank - Commercial banks - Agricultural
banks - Industrial banks - Co-operative banks -
Saving banks - Exchange banks - Multinational
banks and Mixed Banks.

Structural or Organisational Classification

Unit Banking, Branch Banking, Group Banking
and Chain Banking - Definition - Features,
Advantages ands disadvantages.

Banks in Public Sector, Private Sector and Co-
operator Sector

Emergence - objectives - organisation and working,
Disctinction between Scheduled and Non-
schedulded Banks.
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2. Functions of Commercial Banks (9 lectures &
15 marks)

(A) Primary Functions

(b)
(c)

(b)

Acceptance of deposits - Advancing of loans and
investment - Credit Creation of Banks - Process
and Limitations.

Secondary Functions
Agency and General Utility Services

Credit cards - Stock invest - Safe Deposit Vault -
Safe Custody - Pension Payments etc. - Mutual
Arrangement Schemes.

Opening and Operation of Accounts
(10 lectures & 10 marks)

-Different types of Accounts
-Procedure for Opening of Accounts
-Importance of Introduction
-TERMINATION of Accounts
-Appointment of Nominees

-Types of Cheques - Encashment of Cheques -
Bearer cheques - Order Cheques - Crossing of
Cheques - General and Special.

Methods of Remittance

Demand Draft - Mail Transfer - Pay order
(Banking cheques) - Telegraphic transfer - Gift
cheques - Travellers cheques - Electronic Funds
Transfer (EFT) - Travellers Letter of Credit.
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Types of customers (8 lectures & 10 marks)

Individual customers - Minor illiterate, Married
women - Lunatics - Drunkard Pardanashin Women
-Joint Accounts - Executors and Administrators -
Proprietorship - Customers Attorney - Non-Resi-
dent Indian Foreigners.

Institutional customers
Partnership - Trustees - Private and Public Sector
Company - Clubs - Society.

Section I

Lending and Investment function of a Bank
(23 Lectures & 15 marks)

Principles of Lending - Safety, Liquidity,
Profitability, diversification of risks - Marketability

- Security, Secured and Unsecured Loans.
Balance sheet of a Bank

Precautions to be taken while advancing
against the following securities

Government Securities - LIC Policies, Real Estate,
Fixed Deposit Receipts, Shares, Debentures -
Ornaments - Supply of Bills - Documents of the
goods.

Mode of Creating Charge on Securities -Lien,
Pledge, Hypothecation, Mortgage.

6. Negotiable Instruments -Definition - Features
(14 lectures & 15 marks)
Different types of Negotiable Instruments and their
features - Bills of Exchange - Promissary Notes -
cheques - Treasury Bills - Certificates of Deposits (CDS)



© ®©

10.

F.Y. B.Com./102

Endorsements (4 lectures & 10 marks)
- Definition of Endorsements
- Types of Endorsements

Technology in Banking (7 lectures & 10 marks)
- Bank Credit Cards

- Automatic Teller Machine (ATM)

- Teller System

- MICR - Magnetic Ink Code Recognisation

- Computerised External Business.

Recommended Books

Modern Banking - R. S. Sayeb, Oxford Clarnder Press,
London.

Modern Banking - M. C. Vaish, Oxford and IBH
Publishing Co., New Delhi, Bombay

Banking Theory - K. C.Shekhar, Vani Education Books,
New Delhi.

Banking Law and Practice - S. N. Maheshwari, Kalyani
Publishers, New Delhi, Ludhiana.

Practical Banking - M. Radhaswamy, S. Chand & Co.
Ltd., Ramnagar, New Delhi.

Banking Law and Practice - P. N. Varshney - Sultan
Chand and Sons, New Delhi.

Commercial Banking - Vol. | - Indian Inst. of Bankers -
Vora and Company, Mumbai.

Banking Theory and Practice - M. G. Chhabriya
Banking Theory and Practice - Shaker and Shaker
e Y - 9% FIER 9T - . . Fl. e
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Paper/Course No.-Banking and Finance Optional-D.
Paper Title - Fundamentals of Banking
Objectives of the Course

To acquaint the students with the basic
Fundamentals and Banking.

To develop the capability of students for knowing
banking concepts of operations.

To make the students aware of banking business
and practices.

To give through knowledge of Banking operations
for independent transactions.

4. Contents of the Paper

Topic Contents Lectures Marks
periods Veightage
Section |
1. Evolution of Banking-Classification
of banks 21 15
2. Functions of Commercial Banks 09 15
3. Opening & Operations of Banking A/lcs 10 10
4. Types of Customers 08 10
48
Section Il
5. Lending & Investment Functions of Bank 23 15
6. Negotiable Instruments of Bank 14 15
7. Endorsements 04 10
8. Technology in Banking 07 10
48

Total 96
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106E. Managerial Economics
Section |

Units Lectures/Periods

Introduction :

The economic Background of Management
1.1 Definition and scope of Managerial economics 2
1.2 Nature & characteristics of Managerial economics

2
1.3 Relationship with economics 1
1.4 Methods of managerial economics 1
6
Firms and its objectives
2.1 The Traditional theory of firm
2.1.1 The contents of the traditional theory 3
2.1.2 The assumption of the traditional theory 1

2.1.2 The limitation of the traditional theory 3
2.2 The Alternative theory of the firm
2.2.1The sales revenue maximisation theory of

Banmol 2
2.2.2 The growth theory of Marris 2
2.2.3 The behavioural theory of cyert & Marels 2

2.3 Factors influencing the business objectives
2.3.1Profit as an objective and measure to business

efficiency 2
2.3.2Internal and external influences on business
objectives. 3
2.3.3 The environment of a decision 2

20
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The Demand Analysis

3.1 The meaning and law of demand

3.2 Factors influencing demand

3.3 The meaning of elasticity of demand

3.4 Price elasticity of demand

3.5 Factors influencing price elasticity of demand
3.6 Income elasticity of demand

3.7 Cross elasticity of demand

3.8 Measurement of demand elasticities

3.9 Importance of elasticity of demand

PorRr NP RPRPERO

13

3.2 Empirical Demand Analysis

3.2.1 Demand forecasting - The need and the factors
involved 2

3.2.2 Methods of demand forecasting 4

3.2.3 Forecasting of demand for a new product 2

3.2.4 Criteria of a good demand forecasting 1

&l ol

Section |l

Cost Analysis
The concept of cost
4.1 Short run and long run cost

(Fixed, variable, average & marginal) 3
4.2 Outlay and opportunity cost 2
4.3 Traceable and non-traceable cost 1
4.4 Determinants of costs 2

0o
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5. Product Policy and Sales Promotion
5.1 Product Policy
5.1.1 The Opportunity for multiproducts

5.1.2 The justification for product differentiation

5.1.3 The limitations on diversification

products

5.2 Advertisement and Sales Promotion
5.2.1 The selling costs and the production costs

5.2.2 The nature of advertising costs

5.2.3 Informative and persuasive advertising

5.3 Methods for determing advertising budget

5.3.1 Percentage of sales approach
5.3.2 All you can afford approach
5.3.3 Return on investment approach
5.3.4 Objective and task approach
5.3.5 Compatrtitive parity approach

6. Investment Policy
6.1 Investment decisions

6.1.1 Importance of investment decisions

6.1.2 Types of investment decisions

6.2 Capital budgeting

6.2.1 Meaning of capital budgeting
6.2.2 Need of capital budgeting

6.2.3 Demand for and supply of capital
6.2.4 Criteria for project appraisal

2
5.1.4The policy of adding new and dropping old

3

N

N B
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6.3 Cost of capital

10.

N

6.3.1 The concept of cost of capital
6.3.2 The average cost of capital 3

Recommended Books
Curwen P.J.-Managerial Economics - MacMillian, 1974

Chopra O.D. - Managerial Economics - Tata - Mc-Graw
Hill Publishing Co.Ltd., -1984.

Ahuja H.L. - Advanced Economic Theory - S. Chands
& Co., 1976.

Deview J.R. & Hughes S. - Managerial Economics -
ELBS low price text book.

Lipsey G.L.-An introduction on positive Economics
ELBS Low Priced Text Book.

Deana Joel - Managerial Economics, Prentice - Hall of
India Pvt. Ltd., 1976.

Savage Christopher | and Small John R. - Introduction
to Managerial Economics - Hutchinson of London, 1975

Varshaney and Maheshwari - Managerial Economics.

Gupta G. S. - Managerial Economics, Tata MC Graw
Hill, New Delhi.

FRITIBIT SFIEH AFT 9 T R - U1, TH. TA. Fodu g
1. AR. AR, S, MR TH19H, ol
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106F. Office Management

Section |
No. Units Lect./Tut./Pract./Periods
1. Office:
1.1 Introduction 1
1.2 Meaning 1
1.3 Importance 2
1.4 Functions 2

(]

2. Office Location and Layout

21

2.2

2.3

2.4

Location : Importance, factors influencing
location 3
Office Building, maintenance of office

building, principles regarding office building 3
Layout : Meaning, objects, basic

principles, designing 4

Office furniture, fixtures and office

working conditions 2
12

3. Office system and routine

3.1
3.2
3.3

3.4

Meaning and objects 1
Flow of office work 3
Analysis and study of jobs, measurement, setting
standards 3
Planning and scheduling of office work 3
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4. Office Organisation and Management

4.1 Meaning, principles of office organisation 1
4.2 Elements, importance and functions of office
management 3
4.3 Office manager : position, qualities, duties
ands responsibilities. 4
8

5. Office and its employees
5.1 Recruitment, qualifications and qualities of office
employees. 4
5.2 Inter-personal relationship 2
5.3 Employee turnover, transfer, promotion, leaves 3
5.4 General Office discipline : Office
enquiries, procedure, preparing
confidential reports 3

12

Section Il

6. Management of records
6.1 Objectives 1
6.2 Classsifying & indexing of records & files 2

6.3 Cross-references

6.4 File identifying methods 1
6.5 Disposal of records 2
6.6 Organisation of records department 2
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7. Office Services

7.1

7.2

7.3
7.4

7.5
7.6

Management of mail receipt, sorting and
distribution of mail 2
Equipments for mailing department. Courier
service : need and importance

Messanger Service

Office forms : Meaning, functions, design,
contents and types of office forms

Storage and control of office forms

Office stationery and supplies :
standardisation, purchase procedure, storage
and issue, control on consumption

8. Training of office employees
Need, importance, types and nature

9. Office Manual and Reports

9.1
9.2
9.3
9.4
9.5
9.6

Office manual : meaning objects
Contents, types and preparation
Advantages and disadvantages

Reports : Meaning, Importance and types
Statistics and reference manuals

Year books, progress reports

NN

N

3

N

N



10.

A

© © N o g &

10.

F.Y. B.Com./111

Public Relations
10.1 Meaning, objectives and importance 2
10.2 Organisation of Public Relation Office 2
10.3 Media of Public relations 3
10.4 Public Relation Officer : Importance and functions.
10
48

Recommended Books

Office Organisation and Management - S. P. Arora
Office Methods - M. L. Basu

Office Management - Prof. V. A. Joshi and Prof. A. G.
Gosavi and Prof. S. H. Tekade and Prof. K. R. Shimpi,
Narendra Prakashan, Pune.

Office Automation - G. R. Terry

Office Management and Control - G. R. Terry
Office Management - P. K. Ghosh

Office Systems and Procedures - G. R. Terry
Files and Record Management - Pophan

Office Management - Prof. K. R. Shimpi and
Prof. D. B. Phadke.

A text book of Office Management - William II,
Leffingwel M. Robinson, M. Edwin Robinson.

3
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106G. Salesmanship & Sales Management

Section |
No Units Lect./Pract./Periods
1. Salesmanship

1.1 Introduction 1
1.2 Evolution of the concept 1
1.3 Meaning and Definitions 1
1.4 Features of Good Salesmanship
1.5 Scope and Utility 2
1.6 Is Salesmanship an art or a science or a

a profession 1

1.7 Counter Salesmanship & Creative
Salesmanship

2. Personal Selling
2.1 Introduction
2.2 Definitions
2.3 Role and Significance
2.4 Objectives
2.5 Functions
2.6 Theories of Selling
2.7 Advantages and Limitations
2.8 Personal Selling and Advertising
2.9 Types of Personal Selling

P RPPRPAoORRPR
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3. Process of Selling

3.1 Psychology of Salesmanship

3.1.1 Attracting Attention - Approaching
and welcoming prospects

3.1.2 Sales Talk - Awakening Interest

3.1.3 Creating Desire - Securing Action

3.1.4 Prospecting - The Approach -
Overcoming objections

3.1.5 Closing the Sale

3.1.6 Services after Sales

4. Sales Promotion
4.1 Concepts - Significance - Forms - Sales
Promotion Programme
4.2 Setting the objectives - Sales promotion
Targets - Implementation

4.3 Sales Promotion - Research &
Evaluation-Sales Promotion of
Industrial Products-Services and
Mechanism - Promotion in
developing countries - Sales
Promotion Strategy

10

10
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Sales Organisation

5.1 Sales organisatiorefinitions-Objects
Significance-Need-Size Types & structure
of sales organisation-Functions
of sales organisation-Control of sales
organisation

5.2 Sales Managerinportance-Qualities
& Qualification-Functions-Types-
Administrative operating, Administrative cum
operating-Duties and Responsibillities.

5.3 Sales Routine - Meaning Handling Incoming
Mail-Handling customers and Travellers

order

Total

Section |l

Sales Management

6.1 Sales ManagemeniMeeting-Objectives
Planning-Organisaing-Directing- Staffing
Co-ordinating-Controlling

6.2 Formulating Sales PoliciesStructuring
the sales force-Determining the size of
sales force-Designing sales-Territories-
Fixing sales quotas and Targets-Creating
the sales force-Managing the sales force.

48
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7. Aspects of Sales Management

7.1

7.2

7.3

7.4
7.5

7.6

Aspects of Sales Management-
Recruitment and Selection of Salesman-
Introduction-Necessity and Importance

of Selection and Recruitment-Methods

of Selection and Recruitment-Internal

and External-Steps in Recruitment-Sound
selection of candidates-Appointment order
Training of Salesmanintroduction-
Objectives-Importance-Methods
Remuneration of Salesmatntroduction
Good Remuneration Methods of
Remuneration Straight salary method,
-straight commission method, mixed
method.

Sales conferences and sales contests 1

Motivation of salesmanMeaning and
Necessity-Methods Financial and Non-
financial for stimulating salesman.
Control of salesmanintroduction-
Reasons of controlling-Methods of
controlling salesman

8. Selling Jobs and Salesman

8.1

Selling Jobs and SalesmanCreative &
competitive salesmanship - Selling Jobs
Classification of salesman on the basis
of organisation on the basis of good
sold on the basis of services offered by
them.
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8.2 Buying Motives -Meaning - Importance
and Classification Distinction between
Buying motives and selling points -
Patronage motives - Buying motives and
group influence.

8.3 Customers and methods to deal
with the Customers -Sizing up
customers - Classification / Types of
customers.

Essentials of a Good Salesman

9.1 Knowledge of salesman about Facts
relating to his goods - Methods of
Packaging - Transport.

9.2 Terms and policies of his organisation -
Policies of competitiors, Socio-
economic-political conditions - Prospects
of customers - Sources of information.

9.3 Developing of salesman about -
Importance of salesman's personality
physical, mental, Social and character
traits - Improving sales personally.

Sales Territories and Quotas

10.1Sales Territories - Objects -Importance
of Allocation - Factors in determing the
size of sale territories.
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10.2Sales Quotas Factors for setting sales
guotas-Methods, Advantages and
Limitations.

New Sales Policies For Customers

11.1 Introduction - Selection of customers -
Location of customers on electric range
manufacture From Rural to urban
customers Foreign markets - Delimiting
the market area.

11.2 Channels of Distribution -Nature and
Types of Marketing channels - Selection
of Channels - Relation to prices of
competing products - Relation to
cost. Different prices for different
customers, price changes.

.

Total

Recommended Books

48

Hand Book of Marketing by Biplab S. Bose, Himalaya

Publishing House (1998)

Sales Promotion by M. N. Mishra, Himalaya

Publishing House.
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Marketing Management by Dr. V. O. Varkey, Everest
Publication.

Marketing Management by Ramaswamy.
Sales Management by P.C. Shejwalkar.

Sales Management by Satyanarayanan, Vora and
Collegues Publisher Pvt. Ltd., Bombay.

Effective Advertisement and Sales Management By
G. R. Basotiya, Mangaldeep Publishing, Janur.

Marketing Salesmanship and Publicity by
Dr. P.C. Pardeshi, Nirali Prakashan, 3rd Revised Edition,
1998

Salesmanship and Advt. by C. N. Sontakki, Kalyani
Publishers.

Marketing Management by S.A. Sherlekar, Himalaya
Publish House.

Salesmanship and Sales Management by P.K. Sahu and
K.C. Raut, Vikas Publishing House.
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106 H. Purchasing & Store-Keeping

Objectives of the Course :

To create awareness among the students about
purchasing and storekeeping of business concerns.

To impart the knowledge of purchase procedures,
practices and policies.

To develop skills in purchasing and store keeping
activities.

To impart knowledge in industrial purchasing and
store keeping.

Il. Course Content :

1.

Section |
(A) Materials
Concept and types, Classification and
codification.

(B) Purchasing
Introduction, Meaning, Objectives, Scope and
Importance.

Essentials of Sound Purchasing and Purchase

Policies

2.1 Quality, Meaning, Concept, Importance, Methods
of determining quality, factors which determine
quality.

2.2 Quantity, ways of measuring quantity for different

products. Economic Order Quantity, factors
determining order quantity.
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24

25
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Price, types of prices, Cost and freight, CIF, FOB,
LOCO, FRANCO etc. Tax aspects in purchasing.

Place - market source, source selection, local
market, regional market, national market,
international market.

Time - Importance of time factor, lead time,
factors deciding schedule of purchases, just in time
purchasing technique.

Organization :

3.1
3.2

3.3
34
35
3.6

Organization of purchase department.

Centralized purchasing & Decentralized
purchasing.

Functions of purchase Dept.

Role of purchase Dept.

Purchase Officer, Qualities and Duties.
Ethics in purchasing.

Purchase Procedure :

4.1

4.2
43
4.4
45

Scientific purchase procedure - concept,
Importance, necessity.

Steps in purchase procedure.
Documents used in Purchase procedure.
Receiving and inspection of materials.

Direct purchasing and purchasing through
Agents.
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Section I

5. Storage of Materials

51
52

53

54

55

Meaning and objectives of store-keeping.

Essentials of sound store-keeping. Documents
used in stores-Bin Card, cardex, card, stores ledger.

Layout of stores. Centralized and decentralized
stores.

Organization of stores department, relation with
other Departments.

Store Keeper, Functions, Duties and
Responsibilities, Qualities.

6. Issue of Materials

6.1

6.2

Issue of materials meaning,Issue procedure and
control.

Material transfer and return procedure.

7. Material Handling :

7.1
7.2
7.3
7.4

7.5

Concept, Importance and need.
Principles of materials handling.
Material handling equipments and devices.

Advantages and limitations of material handling
devices.

Selection of material handling equipments.

8. Store Control :

8.1

Stock taking and stock verification. Meaning and
necessity.
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8.2 Methods of stock taking.
8.3 ABC Analysis, Concept.

Teaching Material :

List of Books Recommended

1.

2.

© © N o
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N.K.Nair-Purchasing and Materials Management, Wani
Education Books.

K.S.Menon - Purchasing and Inventory Control, Wheela
Publishers.

Gupta and Rajput - Purchasing and Store Keeping, Tata
McGraw Hill.

M. M. Varma - Essentials of store keeping and
purchasing, Sultan Chands and Sons.

Lamer Lee Jr. and Donald W. Dobler - Purchasing and
Materials’s Management.

K. S. Menon - Stores management.
B. S. Goel - Production and operations management.
Journal of Indian Institute of Materials Management.

Documents used in industries for purchasing and store
keeping.

Teaching Methodology

Class room lectures

Guest lectures

Visits to industrial stores

Collection of documents by students
Simulation for negotiations.
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Group discussions, Quiz competitions, exhibition of
documents.

Working in stores and purchase department of industries.

Evaluation
Internal assessment by tutorials and oral tests.

Assessment by University examination.
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107 A. Additional English
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Prescribed Books

1. Popular Short Stories : Ed. by the Board of Editors
(OUP)

2. Strengthen Your Writing - V. R. Narayanswami (Orient
Longman.)

(49 %. IRE/R009 UM H. Jo¢ AT UEM.)

Recommended Books

Living English Grammar and Composition - M. L. Tickoo,
A. E. Subramanian and P. R. Subramaniam (Orient Longman)

1. Popular Short Stories - The following stories only :

1. A Cup of Tea - Katherine Mansfield
2. The open Window - H. H. Munro (Saki)
3. A work of Art - Anton Chekhov
4. Some Words with a Mummy - E.A.Poe
5. The Gift of the Magi - O. Henty
6. The Ant and the Grasshopper - W. Sommerset -
Maugham
7. The Gateman’s Gift - R. K. Narayan
8. How Much Land Does a Man Need - Leo Tolstoy
9. The Dying Detective - Sir Arther Conan Doylew
10. Old Man at the Bridge - Ernest Hemingway
11. The Necklece - Guy de Maupassant.
Essay Writing :

2. Strengthen your writing - the following topics are
omitted :

(i) Unit 5 : Graphics (ii) Unit 7 : Telegrams.
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Format of the Question Paper for Annual Examination
Marks - 100 Questions -5 Time - 3 Hours
1. (a) Essay type question on popular short stories (20)
OR
(b) Essay type question on popular short stories.
2. (a) Essay type question on popular short stories. (20)
OR
(b) Short notes (any two) on popular short stories
Essay Writing (20)
(a) Minutes of Meeting (20)
(b) Report Writing (20)

5. (a) Expansion of anidea in about 100 to 120 words
(10)

(b) Precis - Writing (10)



F.Y. B.Com./127

949 3. URBE AR
Appendix
qoi faemde
URYSIF &F. 9¢0o/00R
fag : 99w 99 O AIE AATAFA.

T URYHIET T TEdid [emdie SR HsaM ddcd]
MUTAR o wofaudrd Id o &1, 999 av ared 9
fegda o fasm an udterren SRS a1 fawaman sTvragH
e ST JT&fiTh a4 J003-3003 URIH FHTRA
FHUAT dd IR,

TOREE, YO-%99 00 1. F. T

9. %. HEU/30¢¢ Foaraaimal
&A% : 9%. &. R00%



F.Y. B.Com./128

e q9 IRy
URE® AN

9. STITEHRIT 9 : ATIRINE AT
. SIRITRAM SESH :

3.

9.

oo fauaTeaT faaneaivT Ao agReEdl
qifed! 2Ul, [y &Ede aYEdeR™ @Ed 9
TS HHSAGA &Ul.

I FIEREATG AR T B W HI0
e ARTOAT Tcdel araerEl ST,

fafaa gxidie ™A 1T HITATHIS]
TARHTEHTE W& d TS 90T HaeR FHATE
ol

THRHTEIHTAG Tl Sy S g Jeael
.

ISTHINT UH WIS T, wrafedd qvd &Ey,
WIS @ HUATd Ju=al HASIU, HraTed
IO T 9 19T (STTBROT g AT foa FRISIg
qUMHe RG] Hisdl ITal ATaTel bl
SME9TRdT 3T ARIS STie’. a1 {9 @hioar
T TS Tl Hiied! [aenea i < Sasdsd 3.

ST T2 /ITEeH /R ¢
9. T G : (37) FMeEeET (auikTes, ST, atod

g Jarie (fasm/anursy favge)
(&) A UTeTgeas : o1 femdie Tehr.



F.Y. B.Com./129

Y SATHERART quelis : (799 |9)

AU STUAE : ATS! WIS [Aiae =g s

FETT

9. Wled : ®AT, B(od Mad, JdIE, AT,
(=R IfEH, STfdd SaT. STfde Taomen)

. TANYEIES : SEIEE ARN, 7. B, Teul 190,

Mg HE 3.
3. AU/ faemiayTas 5d
¥, fsteroriawges (anforsa/fasm)

fastmtayaes SEmed 7. 8. &d, AHaEE S,
EAER ey, Y aeHEeed o"

AN,
2. fadm 99 : ERie mRe
STIATHERH
(31)gemafTE TS
9. 3T
R. Zfdgaee
3. fewuiees
¥, HYOIEE
u. Miqeees.
(9) AT 9 ARI9T 3@, MayeE.

() STieTd &,




F.Y. B.Com./130

(3) TN ITRYSHIG 9d TaTe

(3) TATAHATAT JEe 9o UGl HiRgd qRET
(SRATHHATER STTRA) HUaTd Iral.

qaH gaTd

9. f&" : om& g ®er — 0. 7. el (e wRreareT 9%
&)

2. AEHdE MegeEd - @ET 9 "YH — WL . 7. S
(ifeTes qahle™, goT)

3. UUH g9 aIUST AEENRE  AXI] - U7 [eedle Jentst™
¥, ldg % Y 31 - h][U] chlmd, hsch Ul
4. AERINE TSN - &. I, AAEEHT, HSh UHIIM,

&. RIS TS HATGHI - ATEATT TLI0T HERTSE I
faemdie weRTe™, 1o,

AFEMRE TTEN
G'%E‘

201, e aeREeETde MNEagRd @Ed F TS FHerd
.

9. I FdEREFG WIOM WM W HIU d e
RIS Teel amaTar ST,




F.Y. B.Com./131

fafay FaerRIaaAde e AR HIUATETe!
TEARHTEAH &Y 9 ™G ATNIEEaeR. JHg 3l
TATATETHTAS [Afd SEmuehRar ST 9 Ycdel SE.
ITHNT U AR WH, ®EAedE HuY @8,
RGBT GAE @ HI0ATd a1 ST,
HEGAN O T2 T B9, (ST, arfurey fawg
RIS URUIMEREI@ Aigdl Al ardre] Hivfel
BTN AR 3T, TSI ATAAT AT fast=
HIGAY TAT ATS Al Hied! (e qu fra9deh. )

STEHATT TN ¢

ufed! TEMET ¢ 9) ‘Al a1 gHTe’ - o ¢ Al ST By,

TehI9Teh : HITAT YR, Siadc!.

TIR TEMRI ¢ R) MEY - (IS, 9w, d9T,

Fhed).
TARHATSHEE! S8 :
9)  SIHI S - SFTAR, TN, HIE &S [Taer
FEEAT SYTd qaHl &,
) SISRENR, HH-TET 919, BT S drHcT el
AR THTGEH.
3) HorEd - onfde AR, SENeETde dusl bl
A [I9aTER o,
¥)  FAUAES UASEE - Y, amued, IENaETde

Tafaey Tiehs &1 TV HIel Tehed-T T HIURT
qd ISy 3797 o



F.Y. B.Com./132

4) SR FET
FAIGAA 3T :
9) HEEAN 9o 3) feuqolt 3) sfagd ¥) seaw
W) TR/ /=TT

LEE (5 E3
9) Tae, s @ e - sl . 9., fagd WwrearEr 9% &.
R) AN MEUE - WEY F |G ¢ A9 A T, Hieies
T, ol
3) T 99 Ay 9 fEdE av OEe - areRiNeg "Rl

aTeIgEd, JU1 fRmde TehieH.
¥) AEERE AT - e HW, 42 g, f&., MR gahrem.

) AEEINE HRIS - AEEHT &, . HSh THI9H.

&) TS WA FARHIST - JEaTT TR0 RN Jh
Taemdis weRte™, Ai9Te.

U q9 IO : ARG 9 ST JRTEN
o Favmeft

9) HoG UTEIIE®
e T (ST J9EiEe) (o1 R0)
R) TR Y (ST qATIR) (T 90)

3) FEgoEa (o1 R0)



¥)

F.Y. B.Com./133

AT HTEIHTEATS] S
) qAHT e /e

(BIUTCATET Ueh Ty U [aaRel dA5e, Sudid
TEATE] AL ST (T 94)
q) SRS THTGE FAGETS! U= /AR (Suaid-
TEIET Y STuferd/Siaiid 9™ mmEd) (T[T 90)
FHATEIA FET

) 2fagd, sEare, fewul

(SUATTAeRaTTEl I STUfed | Sidid 99t &rdq)
(o1 9w)

) FETGdM 9=, URY=E, T, S
o o o +_c c
(SUATRT TedTEl SO9 sTuferd | Sidiid watg ared)

(T 90)




F.Y. B.Com./134

107 C. Sanskrit

qo {aemdie
IRUFAF &F. 9 ¢R/R00R

Appendix

fagg : uym ad AifEgw wyH I« Aoy
faedm ad fasm -- depa stvamasey.

T YRIEHIER T aferdid s SfemR HeeM o
MUTATIAR 318 Haduard Id 3T @i, T99 a4 e, J99
Ty sy g T oy faeme an auter T ar fasamardt
T AeagEIddl Al e dd e, a1 qeagadhial
AT &R a9 R003-3003 URH HIUAM Id 3E.

TSRS, JUI-¥99 00U 1. § T8

9. %. HI€/30%0 ERRIBEICANG]
&A% : 9%. &. R00%



F.Y. B.Com./135

AeAfork T FA 2003 IR FEIS WA
TR T4 Wi (U At d1.0.) G&pd Saamud
UF. A0, T&hd Teagwd RIS

& faum -

. AfegdEdn: &89 | (YA - [hshTahms)
. e | (ArTadRIE)
ez | (desgmarTEr
e |

oo

qepiciiasig | (3TCTgead - arvedhd)

o0

ERBLLY

Mmoo X w0

AIdTEare: | (HAPSoghIAaye © 9%%3)

T fawm —
9. TN UFETH | (JEERIUASH SUMEE 3. <. 9-9R)
3. I TN | (ATHIITHETITST - T 9wk
3. d@isufafed: | (IMFTHTST - 2. 9-99)
¥, TGEITIRdT | (F2A),
q
&

. BUHRY | (WEghd HUHR)
. SeET: U T | (FIoaraghd ATHSHgIeH)



F.Y. B.Com./136

T qH A0 (U6 AT i)
WEHA AW ST
U6 ... HW. TFd TeagRE SRS

T I -
9. AR MVITEER: | (MR -JEH0E)
R. FEEREYIEN: | (YTEaeidn S 90)

. TSEaA | (AgE - gaiied <o)

)

¥, UGS BT | (TIT=hlhIEHa)

. fyremmETeT | (sTgErdean)
o

Fal <

T AT -
9. dRaT HAT . (RIS - foue % ¢)

2. ghawg A1 T | (FERIEEE)
3. TH I H& 0T | (SARHERTH)

A

. TqemgEen: | (@ifed™ - aTeerme)

W

. JEEHTETH | (IO - FTEH)

&

<

. 3ETd: |

N



F.Y. B.Com./137

fectia T s (v a6 o)
Ehd ATAHSS STARTA

THIE TR, GFd TeaUd STRIEET

e T

9.
2.
. gHTyar |

. ST | ()
. TAIeT | (TETTagEdH)

o o
. PrRaET | (eTgeed - arvega)

ARG | (fehah-HTehIus-THrR)

TIAITIUH | (FETHRA)

Ty -

. TGN BT | (STAUSSTEIT %. 9. 4. 3-9R)
. TRAREE BT | (BErY IUMYE S )

. HEIHUgh HAT | (TA)

. Ereepuiddr | (Ramaesr - ggaHe & 3)

. WY TY dgerd: | (ATEA)

. U Foe: | (JufiEer)




F.Y. B.Com./138

Al TE.aE. 9.0, Ja9.9.0 9 .U TS5d
T ST H JElayHIl TaR HuaTd ol

TA.a™.41.1.
AR ) (ST R)
9. WEA FAE 3, ¥, 4, & ¥o 0T
R. AN I 4, &, ¥o T
3. Hiae aliel ¥o T
A ER TR &F. 9
(31) 9. TfET T URTE 9-3 ¥o T

qﬁ_aﬂ—qi ]ﬂﬁr 349 lE, ?;gaaL Gaﬁalﬁ ’ EIQRQI,
ST, YSiTvaTd, Wefdull, smfesr, Ao,
Jodfaedt, o, femafeol, g, demmmr,
sMEwTaeited, TveRT, faaifM, SeHR, Ui,
T, WU Hag, YifqH, Sugid, M2H,
arfaeTafh, g, STt

(q) . BIIT - FdITH %o
Uee F deld SIhI0]
(®)  Hifaes! gaeT 30 0T
NI el b Ll

9. TR g 9.9%, 9.]4, 9.994, 9.9%3, .93,
3. 89, 4.¢3, V.8, 0.0, ¥o T



F.Y. B.Com./139

2. ST § IYHYE agHd
(37) STEIOT ArEHA
TR SR ST 9 HYol
() gt
e S T
() Hifgen! gt

daadig.
AR 99 (7. 3)
9. HicHT
3. HifdsTaes
3. e gie
TR TR &F. 3
9. TYIErT HIEl - T3, HY, BRE

3. dfce areHaTE Zide™

3. Hige! udiel
TR TR &F. ¥

9. SHAMTHIS

2. THETE

3. HifEenl qaer

o 0T



F.Y. B.Com./140

Prescribed Text Book

| Y dIUTed SETe! ‘HEhd 99’ § Taemdie Uit s

&I S 9 A THUA Id ATR.
T&d od Published by Pune University.



F.Y. B.Com./141

107 D. Hindi

(3rafires a9 9RR%-2000, 000-3009, R009-300%)
RGPS
9) AT el - uTesk - ST, JUSTHE TEYHY, THIH -
TIHRAT WIS, FT@ell HIhe, AT UT IS, Ju¢/38Y,
oS, ZOTME-3, HEh - 9%%C.
hae METeRad Helal

9) BEA - yEg

R) Tl - SRR

3) WA F FAT - HIEd AHA

%) Hafedr - HlERY 3

W) FTE HI T - e, i faome g
&) a9RT 9T foer - SR Y9 ‘feer
9) HId - GG ST

) I GOI - GUEs - TR TH] ‘Fod |, TR - TIl
THIYH, IS Hbe, WA UF AT, C/3WE, TSN,
TORMEE-3, TR - 9%°%¢

oo afetad wiaand
9) TEIHY UETE - 9) IrqdeqT R) AT A
) ghEmeEd qd - 9) HIg R) AT

) gEHT POl TR - 9) dredl ger R) e



F.Y. B.Com./142

¥) IMYTEIRE ‘feTae - 9) A BT Hiaat
R) 98 B AT ©

) TFEEME RS - 9) FHol AN B

rearad ‘e’ ) T F BT

USRI ITSThH

%) AT BB

@) wIiHIe sTarasl (T Jov )

R ERUCR] 9)HUTE® &b AT U=
) YEde U (TaEE)
3)3feed o=

) TaeTI @ T



F.Y. B.Com./143

qRAATIRT
TyEad 1.0/ Fm.

B T SUrERAT
quT ferEmdre
9RU=® % 309/3000

fog - wam T diu/dem. Ten @& Awawn am s
(M) @WEAMR qEF FEA AR GAUH
SFVITARATET THET YOI

foemite aifereR Heoren MuRgaR a9 defea Hetdaand
Id &I, YU 99 &1 T, ST &1, B, 1 AU Uy
g (M) =1 @edd S5e #ua dd ogd Mg
fyamed  HeddTcD, SAThhUTHS, [Faudd, [aaRIcHE
e Tl fauarer ey fetvam amuae 3Ee 9 O™
T T [avETadie UYTE Y9 e, SEEe UH haw
SUTEEITE A, AMEEd ¥ Ykl 3 ST URreEl ende.
0T T fauaTen STrEey Siadet Ui IR,

TogREE, g0 . 9. HH
STad . HE/ g4 FAATIATR T

f&. 3u-0%-3000



F.Y. B.Com./144

o faamdie

U a0 /AwM. (F) ToeE Tamsa

ol 3R WENR % §ed THE qUT SUIRIT @ T
T Ugq Y Alecd b Ioahad ug %, & (FEY) § uRedq
fpar < &1 21 e % [IwaH sed i, ST,
feraRuess quT feRmTeTs 39 Ui | 9 e Uh & T
. ey qer S|

ey & fou owrar 9y G &1 'R

T HT UF hdo fCwfrdl &1 Enml 2@ UG H ¥ H
q Hae 3 fewmmEl foasr gri
WU UTeTshd ¢
(9)TMOTE B AHBRT - dRET
(R)EE B GIEAT - (1) HH AT BE

() @ T

() oEs &M@ TS

(IV) ==

(V) @Roh

(V) &9 e | s AHErT
THET B &Far

(VII) Sgarmamd

(V) Taamamean (faemiaar)
(IX) TqET R
(X) ferEmRyErl



F.Y. B.Com./145

(3) woe HEded - faem, sidfer, e favm, &, fafed,
T-FdeR, 98T, Ho-HIREMN, qdbb!
faam, gome, @A e, gheads
RYE TS IS |

(¥) @Os @ emEgEd - (I) HiHex

&

DRI

(4) 3 "o
(8) gexie

?Tf{ﬁ Ty :

(9) ®FFeX HE@ AU AT- Tl e HH IS

() gexie

(3) THMIN TG

(O3
.
.

(9) YR FER Gl

() (FHfew gre
any = s
- MY uREd

- T 9REd

qdr

TaTg i T, f. RE§3¢-
¥ TG Uod, THERT IS,
w1 9, A3 fagr-
990004,



F.Y. B.Com./146

(@) wedt wuw a9 v
TRHINE A= (FF 900)

Account CIGI

Cash Credit ... THE HOT
Dividend ... OTHIY
Ledger ... T TR
Operator ... AREeH
Charge o 9UR
Credit ... ST

Debit ... A
Undertaking . QUhH
Pledge ... ARdr
Management .. ey
Personnel ... TITH
Deposit ... AT 7efT/rn
Guideline ... ARTEStT/gE
Proposal L)
Capital . gl

For U

Zone ... T
Deficit U 317

Loss .. BN
Exchange ... Tatma/fagsh g1

Revenue ... T



Division
Investment
Credit
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Managing Director
Allotment
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Currency
Financial
Rate
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Mutual
Bearer
Holder
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Out-ward
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107 E, F,G. Urdu, Persian Arabic
UNIVERSITY OF PUNE

Circular No. 198 of 2002

Subject : Revision of Syllabus in Arabic in the
various examination.

It us hereby notified for the information of all concerned
that, the University Authorities have decided as below :
The syllabus of Arabic for the following courses has been
revised as enclosed in the appendix.

1. FY.B.A. (General Paper 1)

2. F.Y.B.Com. (General Paper 1)
3. S.Y.B.A. (General Paper 1)
4. T.Y.B.A. (General Paper IlI)
5. MA. (Part 1 & 11)

The above decision will come into force from Academic
Year 2002-2003.

The Principals of all University of Pune's affiliated college
are requeste to bring the contents of this circular to the notice
of all teachers, Students and others.

Ganeshkhind,
Pune-411007. For Registrar.
Ref. No. : CB/A/3079

Date : 14-06-2002
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UNIVERSITY OF PUNE

Syllabus for the Academic Year 2002-2003,
2003-2004 and 2004-2005.

F.Y.B. Com. - ARABIC - GENERAL - |

A) First Term :
1) Grammar : Topics are as follows -
1) \Vowels
2)  Sun and Moon Letters
3) Definite and Indefinit Articles
4)  Subject and Predicate
5) Demonstrative Pronouns
6) Arabic Prepositions
7)  Mausuf wa Sifat
8) Muzaf - wa - Muzaf Elaih
9) Interrogative Words
10) Past and Present Tense.
2) Translation: Simple Sentances based on the
above mentioned grammar.
Perscribed Book : Arabic for beginners,
by - Dr. Sayed Al
Lessons : 5 to 10 and 14.
3) Vocabulary + (a) Numbers, Days, Months,
Bank and Hotel related words.
(b) Commercial (Business
concerned) Letter writting.
b) Second Term
Prose = Prescribed book
Qesas-Un-Nabieen
By - Abul Hasan Ali Nadvi
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A) Portion for the Term End Examination :
1) Grammar (Prescribed Topics)
2) Translation (Prescribed Lessons)
3) Vocabulary and Letter writting
(As Prescribed above)
Total Marks = 60 Time : Three Hours
No. of Questions = 4 (with internal choice).

Pattern of Question Paper for the Term End

Examination.
1) Translation into English or Urdu or Marathi)
(Two out of three Pasages from the text) =14 marks
2) General Question (a) Vocabulary =08 marks
(b) Letter Writting =08 marks
3) Questions on Grammer (Two out of three) = 14 marks
4) Translation (a) Arabic into English =08 marks
(prescribed lessons) (b) English into Arabic= 08 marks
Total Marks = 60
B) Portion for the Annual Examination

1) Prose (Prescribed Text)

2) Grammar  (Prescribed Topics)

3) Translation (Prescribed Lessons)

4) Vocabulary and Letter writting (As Prescribed)
Total Marks = 100 Time : Three Hours
No. of Question = Five (with internal choice)
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Pattern of the Question Paper for the Annual

Examination
1) Translation into English or Urdu or Marathi
(Two out of Three Passages from Text) =20 marks
2) General Questions : a) Vocabulary =10 marks
b) Letter Writting =10 marks
3) Questions from Grammer
(Three out of Four Prescribed Topics) =20 marks
4) Explaination withe reference to context =20 marks
5) Translation (Prescribed lessons)
(a) Arabic into English =10 marks
(b) English into Arabic =10 marks
Total Marks =100
Section |
No. Unit Periods
| T AR - Ve aregH
() YRdmEr gy AR (UdEe wie) 2
(i) RdmEr g Sonelt anusg =R 2
(i) SmETE T AT E@Ey 2
(V) FBIET Teod EEY 2
(V) TAHHHG EEY 2
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107 H. French

Objectives

()

(i

(i)

(iv)
v)

To Familiarise students with the basic grammatical
structures and vocabulary in French language related to
the world of business and trade.

To train students in global comprehension of documents
in French Language related to trade and tourism eg.
brochures, business letters, application forms,
curriculum vitae etc.

To develop communication skills in common day-to-
day situations and simple business dealings such as
speaking on the telephone, sending fax / e-mail, making
an appointment, ordering food etc.

To enable students to write business letters and
dialogues.

To enable students to translate simple business
documents and letters from French into English.

Course Contents

First Term (50 periods approximately)

A. Grammar

Alphabet and basic rules of pronunciation and spelling.
Nouns

Articles : indefinite, definite, contracted

Tense : present

Negation, interrogation

Pronominal verbs

Quialificative adjectives
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Possessive adjectives
Irregular verbs : Present tense
Indefinite adjectives
Prepositions

Demonstrative adjectives
Demonstrative pronouns
Topics

How to greet people

How to introduce oneself and give simple information
about oneself

How to hold simple conversation
To understand the functioning of a commercial firm.
How to plan a trip to buy tickets, to read timetables

How to book a room in a hotel, how to find out about
the facilities at a hotel

How to ask and tell the time
To understand the role of the Chamber of Commerce in
France

Vocabulary

Professions

Numbers

Days, Months, Dates, Time

Vocabulary related to the topics listed above.

First Term (50 periods approximately)

A.

Grammar

Partitive articles

Past Tense (passe composes)
Pronouns (direct object)
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Future proche

Imperative

Future tense

Adverbs 'y’ ‘en’

Passe recent

Comparative and superlative degree of adjectives
Topics

How to make a telephonic conversation
How to order food in a restaurant

How to express pleasure / displeasure
How to cash traveller cheques

How to ask for the exchange rate

How to open a bank account

How to buy things, clothes

How to ask one’s way

How to talk about one’s plans/projects
How to use public transport in France
How to interpret tourist brochures, maps
How to talk about one’s job

How to write one's C. V.

How to write letter asking for information, giving
information, applying for a job in response to an
advertisement, writing a letter of regret.

Vocabulary
Words related to the topics listed above.

Expressions from daily life.
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Pattern of Question Paper

Since this course is designed to develop communication skills
in French Language in professional situations, it is suggested
that an oral examination be conducted as well as written
one.

Oral Examination 20 Marks
(Test of reading, comprehension and conversation skills)
Written Examination

Q.1 Unseen Translation : French into English.
(Sentences/passage/document) 10 marks

Q.2 Drafting business letter/document 10 marks

Q.3 Writing a dialogue based on situations
introduced in the study material 10 marks

Q.4 Comprehension based on unseen passage
containing vocabulary and grammar

introduced in the study material 15 marks
Q.5 Grammar and vocabulary 35 marks
Total of marks for oral and written exam. 100 marks

In case oral examination is not possible, the following
pattern is proposed :

Q.1A Unseen Translation : French into English 10 marks
Q.1B Seen Translation : French into English 10 marks
Q.2 Draftiong business letter/document 10 marks

Q.3  Writing a dialogue based on situations
introduced in the study material 10 marks
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Q.4 Comprehension based on unseen passage
containing vocubulary and grammar
introduced in the study material 20 marks

Q.5 Grammar and vocabulary 40 marks
Prescribed study material

Compilation of grammar, vocabulary, business
documents and letter in French which contain the topics
mentioned in the Section ‘Course Content'.

Reference Books

1. Le Francais a Grande Vitesse : S. Truscott, M. Mitchell,
B, Tauzin, Published by HACHETTE F. L.E. Paris,
1986.

2. French For Business : Clousde, Le Goff, Published by
HATIER INTERNATION, Paris, 1986.

3. Any standard French textbook for Grammar.
French Correspondance : Published by Oxford-Hachette.

French-English/English-French Dictionary : Oxford-
Hachette/Colins.
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107 I. Gujarathi

AT 9aTE - o@® : TH00 9ee

Portion to be studied for the Term-End Exam. 9 Chapters

Portion to be studied for the Annual Exam. Remaining Chap-
ters

Guidelines regarding Question Paper :

There will be four questions for Term-End examination
each of 15 marks.

For Annual Examination there will be totally five
questions. An essay of 20 marks and four questions on
text each of 15 marks.
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107 J. Sindhi

Prescribed Text

Prose : Sahit Sugandh, Edited by Prof. Dayal Asha, and
Prof. Ishwari Jotwani.

Portion for 1st Term : Lesson 1 to 10
Portion for 2nd Term : Lesson 11 to 20
Poetry : Geet Ramayan by Reetu Sahani.
Portion for 1st Term : Poems 1 to 10
Portion for 2nd Term : Poems 11 to 20
Essay Writing

Precis Writing.

Translation from English to Sindhi.

Note : The prescribed text-book is available in Arabic
script only. However the students are given the choice
to write in both the script i.e. Devnagari and Arabic.
The question paper also will be set in both the scripts.

No question reference to context will be set.
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107 K. German

Course in German will form a continuous integrated
one year course as detailed below. The examination
at the end of each term will, however, be separate.

Objectives :

(a) Ability to read fluently and understand elementary level

(b)

(c)

texts which illustrate the most indispenable ‘core
grammar’ and 'basic structures' and use a 'minimum
vocabulary' of about 800 to 1000 words selected on the
basis of usage frequency and the possibility of their
actual use in class-room teaching and the mutual
communication between students or between teachers
and students.

Ability to reproduce what is read in the learner’s own
words, both in writing and orally, inresponse to pointed
guestions and in the form of guided compositions.

Ability to carry on simple conversation with the teacher
on topics from personal and every day life.

Course Content : Recommended Book :

Deutsch Als Fremds - Prache IA by : Braum, Nieder,

Schmore.
First Term
In German
(a) Translation of unseen passage from German into

(b)

English.

Content-oriented questions on the prescribed readings
to be asked and answered in German.



F.Y. B.Com./ 166

(c) Questions to test the understanding and correct use of
core grammar, basic structures and the minimum
vocabulary.

Annual Examination in German :
(a) Translation of unseen passages from German.

(b) Content-oriented questions on the prescribed texts
to be asked and answered in German.

(c) Questions to test the understanding and correct use of
'‘Core Grammar basic structures and Vocabulary'.

(d) Questions based on unseen Passage.



