UNIVERSITY OF PUNE

Master of Commerce (M.Com.) Semester Pattern widdi€C System
Revised with effect from June 2013

Preamble for Choice Based Credit System

Since liberalization the socio-political-econansicenario is changing very fast.
There is a significant transformation in term edioreal expectation and aspiration of the
learner. The educational system also is witnessirany changes and challenges due to
technological growth and changes in the Governrpelities. Education is no longer a concern
of students but it has become a matter of socidleamonomic importance. The changes at the

global level has influence the educational syssmicture and expectation of the users.

University education needs to take contingentealdb these changes and
restructure itself to stand in a competitive dymaemvironment. Professional stream of learning
like Commerce have to be properly upgraded to aotodate challenges of change, expectation
of employers’ and to offer global opportunities ttee learners. From this point of view the
course structure of post-graduate programme in Cencenneeds to be structured. It has to be
according to expectations of the learners, emptogad the society. The learning inputs have to
be more update, skilled based and with appropappdications. The course programme should

consider desire aptitude, attitude and acumeneolerner.

From this point of view University of Pune hadroduced Choice Base Credit
System of course structure. This system shall aiféexible user friendly, opportunity to the
learner, will broader the horizon of Commerce etiooaand will give a fair chance to every
single learner to exhibit his talent, acquired Iskdnd enhance his personality. It will further
enhance his opportunity of global mobility, to acgudifferent knowledge inputs from different
global institutes.

1. Objectives:

a. To equip and train Post Graduate students to athepthallenges of Business
World by providing opportunities for study and aysa$ of advanced Commercial
and business methods and processes.

b. To develop independent logical thinking and faatkt personality development.

c. To equip the students for seeking suitable car@arsmanagement and
entrepreneurship.

d. To study by students methods of Data collectiahtaeir interpretations.

e. To develop among students Communication, Studylaradytical skills.
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. Duration :

The M.Com. Course will be of Two Years duration sisting of Two part. i.e. Part | and
Part Il. Each part is having Two Semesters. Thes M.Com. Course is of Four
Semesters. For each Semester there will be Foar®ap100 marks each. The M.Com.
Degree will be of 1600 marks in aggregate.

. Duration and Structure of Programme:
The M.Com (Semester pattern with Credit System)reed’rogramme shall be of 2
years’ duration divided into two parts, Part | &t I, and 4 semesters.

. Eligibility :
The student who has passed any Bachelors degrekisolUniversity or any other
recognized University shall be held eligible todusmitted to M.Com. Course.

. Course Structure:

The M.Com. degree course will be of two year dorationsisting of four semesters and
of minimum 64 credits as below:

Sr. No. Semester Total Credits
1 Semester | 16
2 Semester Il 16
3 Semester Il 16
4 Semester IV 16
Grand Total 64

Four credits for project work at"4Semester (This will include credits for fieldwodata
presentation and report writing)

In each Semester, there will be four papers ofrb@€ks each out of which 50 marks will
be for Internal Assessment (attendance, home assigis, class tests, long term papers,
classroom presentation and 50 marks for Univeiiskgmination. Thus M.Com. degree
examination, four Semesters shall be of 1600 mankd of minimum 64 credits
altogether. The following shall be the course striec
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6. The Scheme of PapersThe following will be the Scheme of papers:
The List of Courses Semester |

Semester Subject | Course | Title of the Paper Hrs/ | Credit | Exam. Maximum Marks
Types Code Week Hours
Core 101 Management 04 04 03 50 50 100
Compulsory Accounting
102 Strategic 04 04 03 50 50 100
Management
To choose any one Group of the following
Group A (Advanced Accounting & Taxation)
Core 103 Advanced 04 04 03 50 50 100
Elective/ Accounting
Optional 104 | Income Tax 04 04 03 50 50 10
Subjects/ Group B (Commercial Laws & Practices)
Special 105 | Information system| 04 04 03 50 50 100
Subjects and E-Commerce
Practices
106 Intellectual Property 04 04 03 50 50 100
Laws
Group C (Advanced Cost Accounting & Cost system)
107 Advanced Cost 04 04 03 50 50 100
Accounting
108 Costing Technique 04 04 03 50 50 100
and Responsibility
Semester Accounting
I Group D (Co-operation & Rural Development)
109 Co-operative 04 04 03 50 50 100
Movement in India
110 Organization of Co{ 04 04 03 50 50 100
operative Business
Group E (Business Practices & Environment)
111 Organized Trades 04 04 03 50 50 100
and Markets
112 Business 04 04 03 50 50 100
Environment and
Policy
Group F (Business Administration)
113 Production and 04 04 03 50 50 100
Operation
Management
114 Financial 04 04 03 50 50 100
Management
Group G (Advanced Banking & Finance)
115 Legal Framework of 04 04 03 50 50 100
Banking
116 Central Banking 04 04 03 50 50 10
Group H (Advanced Marketing)
117 Marketing 04 04 03 50 50 100
Techniques
118 Consumer 04 04 03 50 50 100
Behaviour
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Semester Il

Semester Subject | Course Title of the Paper Hrs/ | Credit | Exam. Maximum Marks
Types Code Week Hours
Core 201 Financial Analysis and 04 04 03 50 50 100
Compulsory Control/ Principals of
Semester Financial Accounting
Il 202 Industrial Economics/ 04 04 03 50 50 100
Economic
Environment/Business
Statistics/ Quantitative
application
To choose any one Group of the following
Group A (Advanced Accounting & Taxation)
Core 203 Specialized Areas in 04 04 03 50 50 100
Elective/ Accounting
Optional 204 | Business Tax Assessment 04 04 03 50 50| 100
Subjects/ & Planning
Special Group B (Commercial Laws & Practices)
Subjects 205 | E- Security & Cyber 04 04 03 50 50] 100
Laws
206 Laws Regulating to 04 04 03 50 50 100
Copyrights & Design
Group C (Advanced Cost Accounting & Cost system)
207 Application Cost 04 04 03 50 50 100
Accounting
208 Cost Control & Cost 04 04 03 50 50 100
System
Group D (Co-operation & Rural Development)
209 International Co- 04 04 03 50 50 100
operative Movement
210 Management of Co- 04 04 03 50 50 100
operative Business
Group E (Business Practices & Environment)
211 Modern Business 04 04 03 50 50 100
Practices
212 Business Environment 04 04 03 50 50 100
Analysis
Group F (Business Administration)
213 Business Ethics and 04 04 03 50 50 100
Professional Values
214 Elements of Knowledge | 04 04 03 50 50 100
Management
Group G (Advanced Banking & Finance)
215 Banking Law & Practices 04 04 03 50 50 100
216 Monetary Policy 04 04 03 50 5( 100
Group H (Advanced Marketing)
217 Customer Relationship 04 04 03 50 50 100
Management & Retailing
218 Services Marketing 04 04 03 50 50 100
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Semester llI

Semester| Subject | Course| Title of the Paper Hrs/ | Credit | Exam. | Maximum Marks
Types Code Week Hours
301 | Business Finance 04 04 03 50 50 | 100
Core 302 | Research 04 04 03 50 50 | 100
Compulsory Methodology for
Business

To choose any one Group of the following

Group A (Advanced Accounting & Taxation)

303 | Advanced Auditing 04 04 03| 50 50 | 100
304 | Specialized Areasin| 04 04 03 50 50 | 100
Auditing
Group B (Commercial Laws & Practices)
305 Laws Relating to 04 04 03 50 50 | 100
International Business
306 | World Trade 04 04 03 50 50 | 100
Core Organization —
Elective/ Norms & Practices
Optional Group C (Advanced Cost Accounting & Cost system)
Subjects/ 77307 T Cost Audit 04] 04 03] 50 | 50 | 100
Special 308 | Management Audit 04 04 03] 50 | 50 | 100

Subjects Group D (Co-operation & Rural Development)

Semester d _
m 309 | Co-operative Credit | 04 04 03 50 50 | 100

System

310 | Co-operative and 04 04 03 50 50 | 100
Rural Banking
System

Group E (Business Practices & Environment)

311 Entrepreneurial 04 04 03 50 50 | 100
Behaviour

312 | Entrepreneurship 04 04 03 50 50 | 100

Development Pattern

Group F (Business Administration)

313 Human Resource 04 04 03 50 50 | 100
Management
314 | Organizational 04 04 03 50 50 | 100
Behaviour
Group G (Advanced Banking & Finance)

315 | Foreign Exchange 04 04 03 50 50 | 100
316 International Finance 04 04 03 50 50 | 100
Group H (Advanced Marketing)

317 | International 04 04 03 50 50 | 100

Marketing
318 Marketing Research 04 04 03 50 50 | 100
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Semester IV

Semester Subject | Course Title of the Paper Hrs/ Credit | Exam. Maximum Marks
Type Code Week Hours
401 Capital Market and 04 04 03 50 50 100
Core Financial Services
Compulsory| 402 A. Industrial Economic 04 04 03 50 50 100
Environment
Or
B. Operations Research
To choose any one Group of the following
Group A (Advanced Accounting & Taxation)
403 Recent Advances in 04 04 03 50 50 100
Accounting, Taxation
and Auditing
404 Project Work/ Case 04 04 03 50 50 100
Semester Studies
vV Group B (Commercial Laws & Practices)
405 Recent Advances in 04 04 03 50 50 100
Core Commercial Laws and
Elective/ Practices
Optional 406 | Project Work/Case 04 04 03 50 50 100
Subjects/ Studies
Special Group C (Advanced Cost Accounting & Cost system)
Subjects 7407 | Recent Advancesin | 04 04 03 | 50 50 | 100
Cost Auditing and Cos
System
408 Project Work/Case 04 04 03 50 50 100
Studies
Group D (Co-operation & Rural Development)
409 Recent Trade in Co- 04 04 03 50 50 100
operative and Rural
Development
410 Project Work / Case 04 04 03 50 50 100
Studies
Group E (Business Practices & Environment)
411 Recent Advances in [L 04 04 03 50 50 100
Business Practices an
Environment
412 Project Work/Case 04 04 03 50 50 100
Studies
Group F (Business Administration)
413 Recent Advances in 04 04 03 50 50 100
Business
Administration
414 Project Work/Case 04 04 03 50 50 100
Studies
Group G (Advanced Banking & Finance)
415 Recent Advances in 04 04 03 50 50 100
Banking and Finance
416 Project Work/Case 04 04 03 50 50 100
Studies
Group H (Advanced Marketing)
417 Recent Advances in 04 04 03 50 50 100
Marketing
418 Project Work/Case 04 04 03 50 50 100
Studies
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7. Scheme of Examination:

The examination of regular students of M.Com. degwurse of the University of Pune
admitted in the academic session 2013-14 and stitdl be based on:

(a) Semester Examination

(b) Continuous Assessment

(c) Choice Based Credit System, and

(d) Semester Grade Point Average and Cumulative Gran¢ Rverage System

For each paper of 100 marks, there will be an iateAssessment (1A) of 50 marks and
the University Examination (UE) of 50 marks/ 3 heuwfuration at the end of each
semester. A candidate who will secure at least AQ#ks allotted to each paper will be
given 4 credits. A candidate who does not pas&xaeination is any subject or subjects
in one semester will be permitted to appear in daitbd subject or subjects along with
the papers of following semesters.

The Internal Assessment for each paper will be &ekemwhich will be carried out by the
department during the term. The Internal Assessmearytbe in the forms of written test,
seminars, term papers, presentations, assignmerdss or any such others. The
distribution of internal assessment marks shalidéllows:

Midterm Test 20
Presentation/Role Play 10
Case studies/ Group Discussion 10
Quiz / Home Assignment 10
Total 50

There shall be four semester examinations: firstester examination at the middle of
the first academic year and the second semesteniex@on at the end of the first
academic year. Similarly, the third and fourth ssteeexaminations shall be held at the
middle and the end of the second academic yegrecgasely.

A student cannot register for the third semestahe/he fails to complete 50% credits of
the total credits expected to be ordinarily comgaetithin two semesters.

8. Research project work:

There will be a Research Project to be prepared $tyident during the fourth semester.
The objective of the project work is to introdut¢edents to research methodology in the
subject and prepare them for pursuing researchheorétical or experimental or
computational areas of the subject. The projeckvusto be undertaken under guidance
of a teacher allotted to a student by the departmen
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Division of marks Marks

A. Synopsis with working bibliography (Internal 40 marks
Assessment) 50 marks

Viva Voce (Internal Assessment) 10 marks

B. A full project Report (Minimum 50-80 pages)40 marks
(Internal & External Assessment) 50 marks

Viva Voce (Internal & External Assessment) 10 marks

As the Research Project is based on the self stadg by the candidate and evaluated
for 100 marks altogether, 04 credits will be awdrde a successful candidate in this
subject. The project may be evaluated by two exargsione internal and one external,
selected from the panel of PG examiners of the é&fsity. The Viva voce must be
conducted by the teachers selected out of the mdrfeG examiners maintained by the
University.

The candidates have to submit the project 15 d&fsré the commencement of the
fourth semester university examination. The projegiort shall be type-written and
submitted in duplicate. A candidate who fails tdrmsit the project may resubmit the
same in the subsequent semester examination fouragim. The project work activities
must be duly supported by documentary evidence tenolorsed by the Head or Guide.

9. Standard of passing:

A candidate shall be declared to have passed ipdper provided he/she has secured
minimum GP of 4.5 in the UNIVERSITY EXAMINATION andsRADE POINT
AVERAGE of 4.0 in aggregate of UNIVERSITY GRADE antNTERNAL
ASSESSMENT taken together.

10. Classification of successful candidates:

Candidates who secured not less than 60% of aggregarks (INTERNAL
ASSESSMENT +UNIVERSITY EXAMINATION ) in the wholexamination shall be
declared to have passed the examination in thecfaiss. All other successful candidates
shall be declared to have passed in second clasdidates who obtain 70% of the
marks in the aggregate (INTERNAL ASSESSMENT +UNNERY EXAMINATION

) shall be deemed to have passed the examinatiinsticlass with distinction.

A student who passess in all the courses will bedaded to have passed the M.Com.
degree with the following honours.

CGPA in (4.00, 4.99)
CGPA in (5.00, 5.49)
CGPA in (5.50, 5.99) Higher Second Class
CGPA in (6.00, 7.99) First Class

CGPA in (8.00, 10,00 - First Class with Distinction

Pass Class
Second Class
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11.Scheme of Credits:

Sixty (60) hours of teaching will lead to threedite (which mean four hours per week
teaching in one semester) and long term paper #saweresentation will carry one
credit. Each semester shall have 16 credits.

12. Structure of Transcript:

At the end of each semester, student will be gevéranscript showing the performance
and result in each course. The transcript shoarsedch course the title of the course,
credit values, grade in UNIVERSITY EXAMINATION , gde in INTERNAL
ASSESSMENT , grade point index, result as passibr Also, the semester grade point
average (SGPA) and cumulative grade point avei@g&@) will be shown. Further the
equivalent percentage of marks corresponding to @GP CGPA to equivalent
percentage is given by:

10x CGPA if CGPA /SGPA is in [4.00, 6.00]
Equivalent percentage marks = 5x CGPA + 30 if CGPA /SGPA is in [6.00, 9.00]

25CGPA - 150 if CGPA /SGPA is in [9.00, 10.00]

Marks Grade Grade Point
100 to 75 O : Outstanding 06
74 to 65 A : Very Good 05
64 to 55 B : Good 04
54 to 50 C : Average 03
49 to 45 D : Satisfactory 02
44 10 40 E : Pass 01
39t00 F: Fail 00

(C) GPA Grade
05.00 — 6.00 O
04.50 — 04.99 A
03.50 — 04.49 B
02.50 — 03.49 C
01.50 — 02.49 D
00.50 — 01.49 E
00.00 — 00.49 F
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13. Distribution of Periods:
There shall be 60 periods for each subject to cthweentire teaching of 4 credits. This
will be distributed as follows:

Particulars Periods
Teaching session per programme 48
Assignment/ Test 04
Role play/ Group Discussion 04
Case studies and presentation 04
Total 60

14. Standard of Passing.
A. Regular students: - A candidate is required toinl#@% marks in each of course

in both Mid Semesters and Semester end. It meassngaseparately at Mid-
Semester and semester Examinations is compulsory.

15. Award of Class.

a.

The class in respect of M.Com. Examination will d&arded on the basis of
aggregate marks obtained by the candidates inhallsixteen papers at the
Semester |, 11, lll, and IV together.

The Award of class shall be as under:-

Improvement: - A candidate having passed M.Comntixation will be allowed
to improve the performance. The same is terme€&ss Improvement Scheme’
under which improvement of performance shall bevedld only at the Semester
end Examination.

A candidate after passing M.Com. Examination wdldlowed to appear in the
additional Special Subject after keeping necestargs in the concerned special
subject only, for which a passing certificate v issued.

16.Medium of Instruction :
The use of Marathi is allowed for writing answers the examination except for
following courses:

a.

®eoo

Management Accounting

Financial Analysis & Control

Business Statistics,

Advanced Accounting and Taxation

Advanced Cost Accounting and Cost Systems.

17.A student (Regular / External) will be admittedRevised M. Com. Course with effect
from June 2013. For the students who have comptegterms for the First Year as per
Old Course will be admitted to the Second Year as @ld Course M. Com. The
examination as per Old Course will be held sim@tarsly for three years from April /
May 2014.
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18. Qualification of the Teachers :
The Teachers recognized to teach the subjectsraslgeCourse shall be deemed to be
recognized in the corresponding equivalent subjaatier Revised Course.
In case of: A) Business Statistics, B) IndustrisbBomics, C) Co-operation and Rural
Development, D) Advanced Banking and Finance andr&earch Methodology and
Project Work- Paper-IV of each Special Subject, fililowing qualifications be made
applicable.

A.

Business Statistics M.Com, M.Phil with Statistics or Research Methodpl@s
one of the Papers at M.Com /B.Com /M. Phil exanmmatvith 5 years degree
teaching experience or M.A./M.Sc. With Statisticaving 5 years degree
teaching experience.

. Industrial Economics: M.Com., M. Phil with Business Economics/Economics

of Industries or Economics as one of the papeB& &om/ M.Com Examination
with 5 years degree teaching experience or M.AnBoucs with 5 years degree
teaching experience.

Co-operation and Rural Development:M. Com, M. Phil. With 5 years degree
teaching experience or M.A. Economics (with Co-afien Rural Economics)

. Advanced Banking and FinanceM. Com., M. Phil., with Banking as one of the

papers at B.Com/M.Com examination 5 years degeeghieg experience.
Research Methodology and Project Work:M.Com. M.A (Eco.) M.Phil./Ph.D.
with 5 years degree teaching experience.

Similarly all the changes in qualification as pefGUC norms and guidelines shall
also be applicable as and when the changes coménce (If applicable)

____________ o___________
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M.Com. Part Il Semester Il
Compulsory Paper
Subject Name -: Business Finance.
Course Code -: 301.
(w.e.f. Academic Year: 2014-15)
Objective: To enable students to acquire sound knowledgerafequis, nature and structure of business
finance.

Unit No. Topic Periods
1 A. Business Finance: 10
Meaning, objective, scope and importanc

B. Time value of Money
Need, Importance, Future value, Pregaloie through
discounted cash flow technique

2 Strategic financial planning: 12

Meaning - objective, assumptions, steps in findnplanning -

estimating financial requirements - limitationsfisfancial planning

- capitalization — over capitalization - under c¢ajmation,

estimating financial needs and sources of finance.
3 Corporate securities and sources of long term finase: 14
A. Ownership securities - equity shares: charackesist
advantage and disadvantages, preference shares:
characteristics, advantage and disadvantages, Cuoaspa
Act (Amendment) 2013

B. Creditor's securities- debentures: cbimstics-

classification-

procedure of issuing debentures anddBon

C. The dividend decision: Background of dividend pglic
measures of dividend policy, dividend yield andidind
payout.

4 Short term finance and working capital 12

Characteristics of short term finance — short teeads sources of

short term financing — trade creditors, bank crdzhnk financing of

account receivables, working capital - advantagesdisadvantage
of short term financing.

[72)

Total 48

Recommended Books

1. P.V.Kulkarni: Business finance, Himalaya Publishihguse

S.C.Kuchal: Corporate Finance, Chaitanya Publishiagse, Allahabad

Prasana Chandra: Financial Management: Theory utiée

William L. Maggiuson, Scott B. Smart, Lawrence Jtn@n : Principles of corporate
finance, Cengage Learning Private Limited, Dehli

5. Aswath Damodaram: Corporate Finance: Theory anctibea Wiley International

W
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M.Com. Part Il Semester Il
Compulsory Paper
Subject Name -: Research Methodology for Busings
Course Code -: 302.
(w.e.f. Academic Year: 2014-15)
(Board of Studies in Business Practice)

Objectives:
1. To acquaint the students with the areas of BusiResgarch Activities.

2. To enhance capabilities of students to conductdbkearch in the field of business and social
sciences.
3. To enable students, in developing the most apptgmethodology for their research studies.
4. To make them familiar with the art of using diffeteesearch methods and techniques.
Unit Topics Periods
No.

1 Introduction to Business Research: 12
Introduction. Definition, Objectives, Significand Types of Research, Criteria of
research, Features of a Good Research , Steps@afRé Process, Research Methads
versus Methodology

2 Formulation of the Research Problem, Developménof the Research 12
Hypotheses, Research Design& Sampling:

Research Problem:Defining the Research Problem, Techniques invoimed
Defining Research Problem.

Hypotheses:Meaning, Definition & Types of Hypothesis, Formiet of the
Hypotheses, Methods of testing Hypothesis

Research DesignMeaning, Nature & Classification of Research Desigaed

for Research Design, Phases/Steps in ResearchrDesig

Sampling: Meaning & definition of Sampling, Key terms in Sding, Types of
Sampling, Probability & Non-probability

3 Data Collection, Measurement & Scaling, Processing of DataSourcesof Data 12

Collection:

Primary Data: Methods of Data Collection, Merit&merits

Secondary Data: Internal & External Sources of [ailection

Measurement& Scaling: Meaning & Types of Measurement Scale,
Classification of Scales

Processing of DataEditing, Coding, Classification & Tabulation.

Analysis & Interpretation of Data: Types of Analydinivariate, Bivariate and
Multivariate Analysis of Data

4 ResearchReportand Mode of Citation & Bibliography: 12
Research Report:importance of Report Writing, Types of Researchdresyp
Structure or Layout of Research Report
Mode of Citation & Bibliography: Author, Date, System, Footnote or Endnote
System, Use of Notes. Position of Notes, Citingtha first time, Subsequent Citings,

List of Abbreviation used in Citation, Mode of pegjmg a Bibliography, Classification
of Entries, Bibliography Entries compared with Faxies, Examples of Bibliography
Entries

Total 48
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Books Recommended:

1.

10.
11.

Alan Bryman & Emma Bell (2008), Business Resear@ihdds, Oxford University Press, New
York.

Anil Kumar Gupta (2011), Research Methodology-Meth& Techniques, Vayu Education of
India, New Delhi.

Anwarul Yaqin (2011), Legal Research and Writing thels, LexisNexis Butterworths
Wadhwa, Nagpur.

C. R. Kothari (2008), Research Methodology-Meth&d3echniques, New Age International
Publishers, New Delhi.

Deepak Chawla & Neena Sondhi (2011), Research Metbgy-Concepts and Cases, Vikas
Publishing House Pvt. Ltd., New Delhi.

Dipak Kumar Bhattacharyya (2013), Research MethamiglExcel Books, New Delhi.

Donald R. Cooper & Pamela S. Schindler (1999), Bess Research Methods, Tata McGraw-
Hill Edition, New Delhi.

P. L. Bhandarkar, T. S. Wilkison & D. K. Laldas @3, Methodology & Techniques of Social
Research, Himalaya Publishing House, Mumbai.

Pradeep Aaglave (2000). Sanshodhan PadhatisNasfrantre, Vidhya Prakashan, Nagpur.
Ram Ahuja (2003), Research Methods, Rawat PulicgtiJaipur.

Russell K.. Schutt (2006), Investigating the SbéNorld-The Process and Practice of Research,
Sage Publication, New Delhi.
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M.Com. Part Il Semester Il
Advanced Accounting and Taxation Special Paper V.
Subject Title -: Advanced Auditing.
Course Code -: 303
(w.e.f. Academic Year: 2014-15)

Level of Knowledge - Expert Knowledge
Objective: To impart knowledge and develop understanding othods of auditing and their
application.

UNIT TOPIC No. of Lectures

in hours

I Introduction: 08
Auditing concepts. Basic principles governing ardibu Relationship of
auditing with other disciplines - Audit Programmé&/euching - Verification
and Valuation.

Il Standards on Auditing: 08
Overview of Standard setting process - Role of Aodi and Assuranc
Standard and Auditing and Assurance Standard Boalmtlia. Brief study of
Standards on Auditing issued by the ICAI.

11°]

1] Internal Control: 08
Significance of Internal controEvaluation of internal control procedures -
Techniques including questionnaire- flowchart - iRewof internal control.

IV | Audit of Limited Companies: 08
Preliminaries to the audit of limited company - Audf share capital
transactions - Debentures and other transactiofhsdit report with special
reference to CARO 2003 - Profit and divisible profi Dividends -
Investigation.

Y, Audit Committee and Corporate Governance: 08
Corporate Governance: Introduction-Verification of Compliance ¢
Corporate Governance.

Audit Committee: Constitution - Powers of Audit Committee - CEO/CI
Certification to Board - Report on Corporate Goagce.

=

6

Vi Audit under Computerized Information System (CIS) Environment: 08
Special aspects of CIS Audit Environment - Need ffewiew of internal
control - Use of Computers for Audit purposes - Audols - Test packs
Computerized audit programme.

TOTAL - 48
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List of

a > wnhoE

Books Recommended for Study:-

Spicer and Peglar : Practical Auditing.
Kamal Gupta : Contemporary Auditing.
R.C. Saxena : Auditing.

Basu : Auditing.

Jagadish Prasad : Auditing : Principles.

List of Learning Activities and allocation of periods:-

Sr. No. Activities Learning Hours
1 Quizzes/ Seminars/Presentations 04
2 Assignments/ Tutorials 04
3 Class Room Tests 04
Total 12
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M.Com. Part Il Semester Il
Advanced Accounting and Taxation Special Paper VI.
Subject Title -: Specialized Areas in Auditing.
Course Code -: 304

(w.e.f. Academic Year: 2014-15)
Level of Knowledge - Expert Knowledge

Objective: To impart knowledge and develop understanding ghows of audit in Specialized areas.

UNIT TOPIC No. of Lectures

in hours

I Audit Under Tax Laws: 04
Tax Audit U/s 44 AB of Income Tax Act, 1961-FornC&, 3 CB and 3 CD
Audit under VAT Law - Steps to be taken by AuditoAudit under Excise
Law - Excise Audit 2000 - Audit Procedure.

Il Internal Audit: 06
Nature, Scope and Purpose of Internal Audit - Revié Internal Control -
Areas of Internal Audit - Purchase, sale, cashkhasansactions - Internal
Audit Report.

Il Audit of Banks: 08
Salient features of enactments affecting Banks nkBaudit, its approacht
Steps in Bank Audit - Checking of Assets and Li&bs - Scrutiny of Profit &
Loss items - Audit Report of Banks - Long Form Augdéeport

IV | Audit of Cooperative Societies: 08
Provisions of Maharashtra State Co-operative $esie Act 2013 and
Multistate Co-operative Societies Act 2002. Spefealtures of Audit of Cor
operative Societies. Audit of ) Co-operative Canets Stores, 2) Salary
earners Co-operative Society 3) Co-operative HuwuSiocieties, 4) Urban Co
operative Credit Society. Audit Report of Co-opematSocieties

\% Audit of Specialized Units: 10
Special features of audit of Educational InstitngipHotel, Club, Hospital,
Charitable Trusts.

VI Government System of Audit: 12
Funds maintained by Government for meeting exparalitand receipts
Structure of financial administration in India-Otijge of Government audi
Role of Comptroller and Auditor General of Indiadiu of receipt,
expenditure, sanctions, Public Accounts Commiftedit of Public Sectol
Undertaking-Audit of Local bodies.

TOTAL - 48
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List of Books Recommended for Study:-

Kamal Gupta : Contemporary Auditing.

R.C. Saxena : Auditing.

Basu : Auditing.

B.N. Tondon : A Handbook of Practical Auditing.

Anil Roy Chaudhari : Modern Internal Auditing.

V.S. Agarwal : Internal Auditing.

George Koshi : Tax Audit Manual.

The Institute of Chartered Accountants of Indiauidance note on Tax Audit U/s 44 AB of the

© N o o bk w NP

Income Tax Act.

List of Learning Activities and allocation of periods:-

Sr. No Activities Learning Hours

1 Quizzes/ Seminars/Presentations 04

N

Assignments/ Tutorials 04

3 Class Room Tests 04

Total 12
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Objectives:
1. To acquaint the students with basic principlesntérinational Trade, Theories of International Trade

M.Com. Part Il Semester Il
Commercial Laws and Practices Special Paper V.
Subject Title -: Laws Relating to International Business
Course Code -: 305
(w.e.f. Academic Year: 2014-15)

and Dispute resolution mechanism.

2. To study the impact of international business emritent on foreign market operations and India’s

response to these developments.

Unit No.

Topic

Periods

1)

International Law:

Meaning, Scope, Objectives, Nature and Developmklmternational Law,
Sources and Evidences of International Law,

Codification of International Law,

India and International Law,

Distinction between Public International Law and/&e International Law
International Business: Meaning, Objectives and Nature,

- Trans-National Corporations: Their rights, duties and Responsibilities

under International Law
- Charter on Economic Rights and Duties of StatedD&R

12

2)

International Trade:
Origin and nature of International Trade,

International Trade Theories: Adam Smiths’ Theory of Absolute Difference

in Cost,

David Ricardo’s Comparative Cost Theory,

Heckscher Ohlin’s Theory of International Trade,

Advantages and Disadvantages or Problems of Irtten@é Trade,

Free Tradel(aissez — fairgolicy), Protectionism, Tariff barriers, Impact of

tariff, Non-Tariff barriers (NTB), Balance of Paynts in International Trad
(Provisions of the GATT, 1994), Role of Nationaldaimternational Law in
International Trade, Role of the United Nationslnternational Trade Law
through the United Nations Commission for Interoadl Trade Law
(UNCITRACL):

0] International Sale of Goods and related transastion

(ii) International Transport of Goods

(i) Construction Contracts

(iv) International Payments

(V) Brussels convention, 1968

4]

14

3)

International Business Law:Environmental issuesand India’s Foreign
Trade -
0] Environment Protection- Norms of International Eomiment Law —
United Nations Conference — Stockholm, Nairobi @oafice 1980 +
Kyoto Protocol - Carbon Credit - Clean Developmitgichanism -
India’s Response:Environment Impact Assessment tradian
Environment Protection Act.
(i) India’s Foreign Trade Policy:Objectives,Strategmsd its Legal

12
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Dimensions, Provisions regarding Imports-Exports

4)

International Commercial Dispute Resolution Meclanism: 10
e International Commercial Arbitration &  Conciliation under
UNCITRAL- Model Law

* International Court of Justice and its Jurisdiction
« Enforcement of Foreign Awards in India.

Total 48

Recommended Books:

1)
2)
3)
4)

5)
6)

7

8)
9)

Arunkumar Jain, “International Business - Compeimghe Global Market”, Place-Charles Hill,
Tata McGraw Hill, New Delhi.

M.L.Jhingan, “International Economics”, Vrinda Pigaltions, Delhi.

Malcolm N. Shaw, “International Law”, Cambridge Weirsity Press, New Delhi, (2007).

V. K. Bhalla, S. Shiva Ramu, “International BusiseEnvironment and Management”,Anmol
Publication Pvt. Ltd., New Delhi. (2010).

Dr. Ram Singh, “International trade operations”"c&xBooks, New Delhi, (2009).

Francis Cherunilam, “International Trade and Expbtanagement”, Himalaya Publishing
House, Mumbai, (2000).

Dr. S. P. Gupta, “International Law and Human RsghtAllahabad Law Agency, Haryana,
(20009).

Dr. S. R. Myneni, “International Trade Law”, Alldbad Law Agency, Haryana (2008).

Indira Carr, “International Trade Law”, Routledgdyingdon, Oxon, (2014).

10) Macmillan, “International Banking Legal & RegulayorAspects”, Macmillan India Ltd.,

Daryaganj, New Delhi, (2007).

11) Judith Evans, “Law of International Trade”, Old RaPress, London, (2001).
12) Rajendra P. Maheshwari, “International Businesgtennational Book House Pvt. Ltd., New

Delhi, (2011).

13)Dr. S. K. Kapoor, “International Law and Human Rgh Central Law Agency, Allhabad,

(2004).

14) K. C. Johsi, “International Law & Human Rights”, &arn Book Company, Lucknow, (2006).
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M.Com. Part Il Semester Il
Commercial Laws and Practices Special Paper VI.
Subject Title -: World Trade Organisation Normsand Practices
Course Code -: 306
(w.e.f. Academic Year: 2014-15)

Objective:
To understand purpose and scope of GATT &WTO andtiwdy their legal framework and disputes
settlement mechanism.

Unit No. Topic Periods

1) Introduction to WTO:Historical Background 12
International Economic Relations before and afeecd®d World War, Havana
charter for International Trade Organizations (ITO)

GATT to WTO — A Historical Overview: ProtectionistRprmation of GATT,
Objectives and Relevance of GATT at present, GA&TifT Negotiations (from
Geneva to Doha and beyond)

2) World Trade Organization(WTO): 12
Basic Principles of the WTO Trading System, the éotiyes, Functions and
structure of WTO — Decision making- The WTO Agreeme Membership
Accession and withdrawals, current status of imtligli accession, WTO and
Global Economic Policy making, Achievements of WTO.

3) Legal Framework of General Agreement on Tariffsand Trade (GATT) 12
1994:

Preamble — General -Most favored Nation Treatmgitrt: — 1)
Schedules of concessions (Art. — 11)

National Treatment on International TaxationandWRatipns (Art. — Il1),
Special provisions relating to cinematograph filjag.-1V), Freedom of Transit
(Art.-V)

Anti-dumping Agreement (Art. — VI)

WTO Agreement on Agriculture —~WTO Agreement on Tlexand Clothing —
WTO General Agreement on Trade in Service (GATS) —

WTO- International Trade and Human Rights — Trautk Bnvironmental issug
in the WTO — Developing Countries and WTO - IndiRssponses to WTO

%)

4) The WTO Disputes Settlement Mechanism: 12
Elements of disputes settlement - Dispute Settlén@ody - Procedure o
disputes settlement - Appeals - Good offices, tiation and mediation - Thg¢
establishment of panels -Terms of reference of IBagemposition, function
and responsibility of panels — Adoption of Panep&és — Implementation @
Rulings.

= D=

Total 48

Page 21 of 43



Recommended Books:

1.

2.
3.

o

10.

11.
12.

13.
14.

R. K. Rangachari, WTO, Its Benefits, Misunderstagdi Agreements, Policies for thedeveloping
countries, Palak Publication, Mumbai.

Francis Cherunilam, International Trade and expamagement, Himalaya PublishingHouse.
AutarKrishenKaul, “Guide to the WTO & GATT”, Satyabaw International, New Delhi,"4edition
(2013).

HemaGarg, “WTO and Regionalism in World Trade”, Néentury Publications, New Delhi, (2004)
ArunGoyal, Noor Mohd, “WTO in the New MillenniumAcademy of Business Studies, New Delhi.
K. D. Raja, “WTO Agreement on Anti-Dumping A GATTWTO and Indian Jurisprudence”,
Kluwer Law International, New Delhi. (2008).

JayantaBagchi, “World Trade Organisation — An Indrerspective” Eastern Law House, New Delhi
(2008).

VibhaMathur, “WTO and India” New Century Publicaigy New Delhi, (2005).

Amrita Shahabadi, “World Trade Organisation”, APtbRshing Corporation, New Delhi, (2007)
Anne O. Krueger, “The WTO — as an International @igation, Oxford University Press, New
Delhi (1998).

T. K. Bhaumik, “The WTO — A Discordant Orchestradde Publications, New Delhi, (2006)
Bernard Hoekman, AadityaMattoo& Philip English, ‘i@&dopment, Trade, and the WTO” The
World Bank, Washington, D.C., Atlantic Publisherdéstributors, New Delhi (2005)

Dr. S. R. Myneni, “World Trade Organisation”, Adiaw House, Hyderabad (2012).

Palle Krishna Rao, “WTO Text & Cases”, Excel Bookgw Delhi (2005).
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M.Com. Part Il Semester Il
Advanced Cost Accounting and Cost System Special jper V.
Subject Title -: Cost Audit
Course Code -: 307
(w.e.f. Academic Year: 2014-15)
Objective -: To provide adequate knowledge on Cost Audit Prestic
Level of Knowledge — Advanced.

2014-15

Unit No. TOPIC Periods

Topic | Introduction 08

I Meaning, Definitions, Objectives & Scope of Costditu Advantages of Cog
Audit the concepts of Efficiency Audit, Proprietafyudit, Social Audit, System
Audit.

—

2. Cost Auditor 08
Qualifications, Disqualifications, Appointment, Reneration & Removal of Cost
Auditor, Status, Relationship with financial Audito— Rights, Duties
Responsibilities & Liabilities of Cost Auditor und€ompany Act 2013.Cost &
Works Accountants Act. 1959, & other Statues asraled from time to time.

3. Cost Audit — Planning & Execution 10
Familiarization with the Industry, The productionopess, system & procedure,
List of Records Preparation of the Cost Audit Paogme, Verification of Cos
Records, Evaluation of Internal Control System, iddbtes & Working Papers,
Cost Audit in Electronic Data Processing Environtnen

—

4. Cost Audit Report 12
Detail contents of the Report, Distinction betwédantes’ & Qualification to the
Report, Cost Auditor's observation & conclusiontidy of Cost Records and cast
Audit Rules u/s 148 of the Company Act 2013.

5. Numerical Problems on Cost Audit 10
Calculation of prices to be quoted, Valuation obsdhg Stock of Raw materia|,
W.I.P., Finished Goods, Scrap, Power Cost, Calaabf different ratios
suggestions for improvements, Element wise Coriiohuto the Variation of
profits, Costing & financial profit & Loss Accoumntj, Reconciliation between cast
profit and financial profit.

Total 48

Note —1. All the amendments made to the respective Lawsrbeafoe year Of the examination should
be considered.
2. 80% marks for Theory and 20% marks f or PracEcablems.

Area of the Practical Problems Numerical Problems on Cost Audit.
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References
1. Cost Audit and Management Audit-By D.Datta Chowghaublication central Publication
Kolkatta.
2. 2. 1.C.W.A. of India’s publications
(A) Industry wise Cost Accounting Record Rules @uwst Audit Report Rules.
(B) Guidelines on Cost Audit.
(C) Cost Audit Reports Rules.
(D) Cost Audit Social Objectives.
3. Cost Audit and Management Audit — By V.K. Saxend &@mD. Vashist, Sultan Chand and Sons
Delhi.
Cost Audit & Management Audit — By N.P. Agarwal.
The Management Audit- By P. William, Leonar.
Efficiency Audit- Mohanlal Jain, Printwel Jaipur.
Efficiency Audit- By Laxmi Narayan — Lon gman.
Institute of Cost and Works Accountants of Indi@sCAudit Social Objectives.
Laws on Cost Audit- By N. Banerjee, InternationailBook Centre, Kolkatta .
10 Cost and Management Audit-By Rajnath, published &g MC Graw Hill.

© N GA

Journal — “Management Accountant”- ICWAI, Publication.
Web Site- www.myicwai.org/
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M.Com. Part Il Semester Il
Advanced Cost Accounting and Cost System Special |er VI.
Subject Title -: Management Audit.
Course Code -: 308
(w.e.f. Academic Year: 2014-15)

Objective -: To equip the students with the knowledge of thenees and methods of
planning and executing the Mpemaent Audit. Level of Knowledge: Advanced

2014-15

Unit Topic Periods

no

1. Management Audit 08
Introduction — Definition - Concept of Managementdi. Difference between
Financial Audit & Management Audit. Objectives, lonance & Scope of
Management Audit. Relationship among different eudi

2. Procedure of Management Audit 08
Preliminaries of Management Audit. Conduct & Essdaof Management Audit.
Program of Management Audit.

3. Evaluation of Corporate Image. 10

Meaning & Concept of Corporate Image, Corporategen@rogram. Management
Audit & Corporate Image. Evaluation of corporateaga, Critical Path Method
(CPM), Program Evaluation and Review Techniqu&RP.)

4, Different Areas of Management Audit 12
Corporate Service Audit, Corporate Development Aadd Social Cost-Benefit
analysis Evaluation of-

1. Consumer Services.

2. Research and Development.

3. Corporate culture.

4. Personnel development.

5. Operational Audit 10
Meaning & Concept of Operational Audit. Objectivpian for Operational Audit.
Approach, method, evaluation, recommendations epdrting under Operational
Audit. Program for Operational Audit.

Total 48

Note :-
1. All the amendments made of the respective Lawsrbefne year of the examination should be
considered.
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List of books/material recommended for study:

Cost Audit and Management Audit-D.Dattachoudharyt€é Publication, Kolkata

Cost Audit and Management Audit-V.K.Saxena and Z&a3hist-S.Chand and Company
Management Audit-P.William Leaner

Cost Audit and Management Audit-Rajnathan-Tata MwagHill Publication

a > w N

Journal : Management Accountant-ICWAI Publication

Website -
Www.myicwai.org , www.aicmas.com
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M.Com. Part Il Semester llI

Co-operation and Rural Development Special Paper V.

Subject Title -: Co-operative Credit System
Course Code -: 309
(w.e.f. Academic Year: 2014-15)

Objective :-
1. To acquaint students with the concept of Co-opegatiedit system
2. To study the organizational set-up of co-operatsysgem
3. Creating awareness about the problems of ruraltcred

Course Content :

Unit No. | Topics

Periods

1 Introduction
1.1 Definition of Credit
1.2 Importance of Agricultural Credit
1.3 Features of Credit
1.4 Types of Credit
1.4.1 Short Term Credit
1.4.2 Medium Term Credit
1.4.3 Long Term Credit
1.5 Need of Institutional Credit for Agriculturalrhitations of
Credit System

10

2 Structure of Credit Co-operatives

2.1 Federal Credit Co-operatives

2.2 Need for the Integration of Short Term, Meditienm and
Long Term Credit

04

3 Agricultural Credit Co-operatives

3.1 Agricultural Credit Co-operatives- PACS

3.2 District Central Co-operative Bank-DCC Banks
3.3 State Co-operative Banks

04

4 Non Agricultural Credit Co-operatives

4.1 Urban Co-operative Societies

4.2 Salary Earners Co-operative Credit Societies
4.3 Other Non Agricultural Credit Societies

10

5 Regional Rural Banks

5.1 Need and Objectives
5.2 Formations.

5.3 Functions

5.4 Sources of finance

5.5 Performance

5.6 Problems and prospects

12

Total Periods

48

Page 27 of 43



Recommended Books

Books :

1.

2
3.
4

8.
9.

G.S. Kamat. - New Dimensions of Co-operative Managyet

K.K. Taimani. - Co-operative Organization and Magragnt.

G.S. Kamat. - Cases in Co-operative management.

S.L.Goyal Principle, Problems and Prospects of merative administration, Strerling
publishing pvt. Ltd, Jalandhar.

Samiuddin & Rahman — Co-operative sector in Infig€&hand & Co.

Kamat G.S. — New Dimension of Co-operative managentéimalaya Publishing.
Krihanaswami O.R. — Co-operative Audit, Nationalicoil for Co-operative training, New
Delhi.

Khandelwal M.C. - Co-operative Audit, Patiyala RiksBhandar, Jaipur.

Samiuddin — Scope & Problems of Co-operative indnéligarh.

10. Samiuddin — C o-operative farming & its impact amr& Industrialization, Aligarh

11. Dutt and Somsundaram- Indian Economy

Journals :

a > w N

Journal of Rural Development, Hyderabad (Rajendyara
Journal of co-operative perspective, Pune

The Indian Journal of commerce, New Delhi

Journal of Sahakari Maharashtra, Pune

Journal of Southern Economics
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M.Com. Part Il Semester Il
Co-operation and Rural Development Special Paper VI
Subject Title -: Co-operative and Rural BankingSystem
Course Code -: 310
(w.e.f. Academic Year: 2014-15)

Objectives:
1. To understand the operational process of disbunseafid¢oans and advances.
2. To understand the supervisory role of Maharashte $Co-operative Bank.
3. To make students familiar with the role of NABARBRBI.
4. To make them aware of the cooperative movementranudcate co-operational attitude among
them.

Unit No. Name of the Topic Periods

1 Lending Operations: 12
1.1 Eligibility for advances
1.2 Procedures, Types and Disbursement of Crop Loatre®y¥isan Credit Card
1.3 Advances to priority sector schemes

1.4 Over Dues-follow up ,NPA Concept and Norms
15

2 Maharashtra State Co-operative Bank (Apex Bank): 12
2.1 Objectives

2.2 Functions and Working

2.3 Role of MSC Bank in the development of Stateoferative movement
2.4 Progress, Problems and Prospects of MSC Banks

3 National Bank for Agricultural and Rural Development (NABARD) 12
3.1 Historical background, Organization and Functions
3.2 Role of NABARD in Agricultural Finance and Ruragizelopment of Ing
3.3 Procedure and norms of finance and refinance
3.4 Performance and evaluation

4 Institutional Support to Co-operative Credit 12
4.1 Role of RBI in Co-operative Credit

4.2 Funding of RBI

4.3 National Federation of State Co-operation Banks

4.4 National Federation of Agricultural and RuraJelopment Bank.

TOTAL 48
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List of Books Recommended for Study

o > w0 b

o

10.
11.

A 0w N PF

G.S. Kamat: New Dimensions of Co-operative Managegme

K.K.Taimani: Co-operative Organisation and Manageime

G.S. Kamat: Cases in Co-operative Management

Dr.G.H.Barhate, L.P.Wakale and B.G.Sahane , Sah#kas, Seth Publication, Mumbai.
S.L.Goyal Principle, Problems and Prospects of Qerative administration, strerling
publishing pvt. Ltd. Jalandhar.

Samiuddin & Rahman- Co-operative sector in IndsaChand & co.

Kamat G.S. -New Dimension of Co-operative managéniimalaya Publishing
Krishanaswami O.R.-Co-operative Audit, National mcilifor Co-operative training , Ney
Delhi.

Khandelwal M.C. - Co-operative Audit, Patiyala RiksBhandar, Jaipur.
Samiuddin-Scope & Problems of Co-operative sdaottrdia , Aligarh.

Samiuddin- Co-operative farming & its impact ofrRiundustrialization, Aligarh.

Journals:

Journal of Rural Development, Hyderabad (Rajendjana
Journal of Co-operative perspective, Pune.

The Indian Journal of Commerce, New Delhi.

Journal of Sahakari Maharashtra, Pune.

<
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M.Com. Part Il Semester Il
Business Practices and Environment Special Paper V.
Subject Title -: Entrepreneurial Behavior
Course Code -: 311
(w.e.f. Academic Year: 2014-15)

Objective :-
1. To develop understanding of entrepreneurialrenment amongst the students.
2. To motivate students to inculcate in the modenes of entrepreneurship.

Unit No. Topic Periods

1 Entrepreneurship & Entrepreneurship training 12
Meaning & features — Personal qualities — Studiggeosonal & social traits —
Assessing potential entrepreneurship — tools & nieghes used Behaviora
tests.

Entrepreneurship training

Objectives & importance — Training models — TragitComponents -
Information

input & training methodologies

2 Development of achievement motivation 12
Sources of development of achievement - Skills irequ for effective
Entrepreneurship Development - entrepreneurshibl@nas - beliefs & attitude
- limitations

174

3 Promoting Entrepreneurship role - task & chaleeng Need & importance of 12
trainer - Motivator skills & qualifications requile- Training the trainer
development input for trainer motivator - postnrag support.

4 Business opportunity identification - guidancémportance & relevance aof 12
business opportunity - process of identifying &essing business opportunity -
Selection of business opportunity - new trendhadervice sector - scope for
entrepreneurship in the service sector - markeesuiools & techniques

Recommended Books :

S.S. Nadkarni-Developing new Entrepreneurs, EDIinaddabad.

N.P. Singh - Entrepreneurs v/s Entrepreneurshipmsociety for ED.

Desai Vasant —Dynamics of Entrepreneurial developr&enanagement, HPH
Khairka S.S. Entrepreneurial Development, S.Char@@b&New Delhi.

Moharana Drant Desai- Entrepreneurship DevelopniBEA Publishers, Jaipur.
Paul Jose,Kumar N.Paul T.M. Entrepreneurship Dgwvetnt, HPH, New Delhi.
Saini J.S. Rathore B.S. Entrepreneurship Theoryattite

N o o~ o Dd P
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M.Com. Part Il Semester Il
Business Practices and Environment Special Paper VI
Subject Title -: Entrepreneurship Development PHern.
Course Code -: 312
(w.e.f. Academic Year: 2014-15)
Objective :-

1. To expose the students to the various aspectdmpeaneurship.
2. To enable the students to do SWOT analysis of pr@neurship as career options.

Unit No. Topic Periods

1 Problems in Entrepreneurship Development - Dot emtrepreneurship - role 12
of Govt. in entrepreneurship development — R & Dchrelogy for
commercialization - Science technology & entrepreship development.

2 Specialized institutions involved in entrepreneipstievelopment - Businegs 12
incubation & venture capitalists — DIC - Entreprership within organization
corporate strategy entrepreneurship.

3 Business idea search - Project identification jgmtodesign - Network analysjs 12
- Business model PERT - Critical path method - Gvéq & innovation -
Meaning & importance - role in developing a newibeass - Creativity &
problem solving - preparation of business plan.

4 Entrepreneurship in education - emerging trendsle in DST in promoting 12
entrepreneurship - Preparation of Business plasués in project management

- project direction - co-ordination & control - pegt cost evaluations & co$
control - Interface with industrial sickness - gaj monitoring & MIS.

—

Recommended Books

S.S. Nadkarni-Developing new Entrepreneurs, EDIinadabad.

N.P. Singh- Entrepreneurs v/s Entrepreneurshipmsigiety for ED.

Desai Vasant — Dynamics of Entrepreneurial devekagr& management, HPH.
Khairka S.S. Entrepreneurial Development, S.Char@@b&New Delhi.

© ©® N

10. Moharana Drant Desai- Entrepreneurship Developni®&BEA Publishers, Jaipur.
11. Paul Jose, Kumar N.Paul T.M. Entrepreneurship @reent, HPH, New Delhi.
12. Saini J.S. Rathore B.S. Entrepreneurship Theoryattite
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M.Com. Part Il Semester Il
Business Administration Special Paper V.
Subject Title -: Human Resource Management
Course Code -: 313
(w.e.f. Academic Year: 2014-15)
Objectives:

1. To acquaint the students with in-depth knowledgklRM.
2. To inculcate among students various practicesvi@tbby HR managers.
3. To create understanding about recent trends in HRM

UNIT NO CHAPTER PERIODS
UNIT-I HUMAN RESOURCE MANAGEMENT 12
Introduction — Meaning & Definition .Concept, Amaches, Functions,

Challenges of HRM in Indian Context & in changingstmess scenario. H R
Environment — Technology and Structure, Network argations, Virtua
Organizations, Workforce Diversity, Demographic Ghes, Entry of femals
employees in the workforce, Dual Career Employdesployee leasing,
Contract Labour, Global Competition, Global sougcof Labour, WTO ang
Labour Standards.

1%

UNIT-II MANPOWER PLANNING & DEVELOPMENT 12
Objectives, Estimating Manpower Requirement, Régremt & Selection
Sources of Recruitment and Process of Selection s&efsment Devices
Retention of Manpower, Succession Planning.
Training Process and Methodology, Need and ObjestiVraining Procedure
Methods of Training and Aids, Evaluation of TraigiRrogrammes

UNIT-IIl  |Performance Appraisal and Merit Rating. 12
Definition, Methods of Performance Appraisal, RedBased Performang
Appraisal, Errors, Ethics in Performance AppraigfQ) Degree Feedbac
Merit Rating — Promotions, Transfers, Job DesaiptiJob Evaluation, Jo
Enlargement, Job Enrichment, Job Riota

o X

UNIT-IV |Retirement/Separation/Retrenchment Strateges& New Concepts in 12
HRM
Kinds of Retirement, VRS and Separation Schemedy Retirement Plans,
Resignation, Discharge, Dismissal, Suspension dffay

New Concepts of Customer Service Level and Agregm8QDCS, HR
Audit, Benchmarking, DownsizingHR Outsourcing, Assessment Centres.
Building Human capital & Employee Satisfactiam&y

TOTAL 48
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Recommended Books :

1.
2
3
4
5.
6
7
8
9

10.
11.
12.
13.

Human Resource Management -Garry Dessler

Human Resource Management -R S Dwiwedi

Human Resource Management -V P Michael

Human Resource Management -Mirza and Saiyadin

Managing Human Resource -Arun Monappa

Strategic Human Resource Management — Charles é&nGre

Strategic Human Resource Management - Kandula

Strategic Human Resource Management -Jeffery BaMell

Personnel & Human Resource Management -Robert MHia$a Jackson
Dynamics of Personnel Administration —Dr.Rudrabeeav

Personnel & Human Resource Management —A.M Saxena
Manushyabal Vyavasthapan Va Audyogik Sambandhat&ithavi Mitra

Employee First & Customer Second :Vinit Nayer
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M.Com. Part Il Semester Il
Business Administration Special Paper VI.
Subject Title -: Organizational Behaviour
Course Code -: 314
(w.e.f. Academic Year: 2014-15)
Objectives:
1. To make the students understand various concepbsgathisation behaviour
2. To provide in depth knowledge about process whétion of group behaviour in an organization
set up

UNIT NO CHAPTER PERIOD

UNIT-I INTRODUCTION TO ORGANISATIONAL BEHAVIOUR 12
Definition and Goals of Organisational Behavioug®tetical and
Conceptual Frameworks for the Study of Organisati@ehaviour. Role of
Information Technology in Organisation .Impact dbalisation on OB
.Models of Organisational Behaviour — Autocratitst@dial, Supportive,
Collegial and SOBC

UNIT-1I ORGINSATIONAL DESIGNS , CULTURE ,PERSONALIT Y & 12
ATTITUDES

Horizontal Network and Virtual Designs. Definitiamd Characteristics of
Organisational Culture .Creating and Maintainindgt@e .Process of
Impression Management: Personal branditganing of Personality,
Attributes of Personality Dimensions of Attitudettifide Change Jon
Satisfaction, Outcomes of Job Satisfaction

UNIT-II MOTIVATIONALPROCESSES & EMOTIONAL INTELLIGENCE 12
Types of Motives — Primary, General, Secondary WreoExpectancy
Theory Meaning of Emotional Intelligence Emotiotraklligence in the
Workplace

UNIT-IV  |STRESS AND CONFLICT, GROUPS & TEAMS 12

Meaning & Causes of Stress: Extra OrganizaticdDeanizational, Group
and Individual Types of Conflict: Intra individudhteractive The Effects of
Stress and Conflict Managing Stress and Conflictiagpt of Work-life
Balance. Types of Groups, Groups CohesivenessubBgsbns of Group
Types of Teams and Team Building

TOTAL 48

RECOMMENDED BOOKS:

Organizational Behaviour -Freud Luthans
Human Behaviour at Work -J W Newstorm
Organisation Behaviour : Text and Cases -Gamessiathappa

Organisational Behaviour -Stephen Robbins

a > w e

Organisational Behaviour -Dr Mrs Oka & Mrs Kulkarni
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M.Com. Part Il Semester Il
Advanced Banking & Finance Special Paper V.
Subject Title -: Foreign Exchange.
Course Code -: 315
(w.e.f. Academic Year: 2014-15)
Objective -:

1. To provide an understanding of various aspectsrmaidgn exchange market.
2. To acquaint the students with financing of foreligade.
3. To provide an understanding of exchange rate mesinaand factors affecting exchange rates.
4. To make students aware of development in foreigin@&xge market.

Unit Topic Periods
No.
1 | Foreign Exchange Market: 12

* Meaning of foreign exchange

» Features of foreign exchange market.

» Participants of foreign exchange market.

» Spot market: features

» Forward market: features

* Forward market Hedging

* Swap rates

* Currency futures

* Currency Options

* Risk in Foreign Exchange Market

2 | Foreign Exchange Market in India: 16

e Structure and Growth of Indian foreign Exchange khéar

* Foreign Exchange Management Act, 2000: Origin &d&co

» Authorized money changers and Authorized DealersFaoreign
Exchange.

* Dealing Rooms — Concept & Importance

» Types of Accounts: of Non-Resident Indians

* Meaning of Non-Resident

* Non-Resident (External) Account (NRE)

* Non-Resident (Ordinary) Account (NRO)

» Foreign currency (Non-Resident) Account (FC NR)

* Resident Foreign Currency Account (RFC)

* Non-Resident Non-Repatriable Account (NRNR)

* Role of Reserve Bank of India in Foreign Exchangekdt.

* Factors Influencing foreign exchange rate

3 | Financing of Foreign Trade: 10
Objectives of Foreign Trade Documentation.
Documents:

e Letter to Credit (L/C)

» Parties to L/C; operation of L/C

» Types of L/C: Revocable & Irrevocable

« Transferable, Back to back credits
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Revolving L/C

Anticipatory L/C

Draft, Types of draft.

Mate’s Receipt. Bill of lading, Invoice. Insurangelicy,
Certificate of origin, consular’s invoice, bill ekchange

Methods of Financing Foreign Trade:
Bank Credit —

Pre-shipment credit

Post-shipment credit

Medium-term credit

Credit under duty draw back scheme

Export-Import Bank of India (EXIM Bank): ObjectiveSunctions,
Performance and Role, Export Credit Guarantee Catipn (ECGC)

10

Total

48

Recommended Books:
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International Financial Management - V. Sharan

Financial Institution and Markets-a Global PersppeeHazel J. Johnson

Foreign Exchange; International Finance-Risk Managd-A.V. Rajwade

Financial Markets and Institutions- L.M. Bhole

International Financial Management-Eun/Resnick

International Financial Management, Markets, Insitins-James C. Baker-

Reserve Bank of India Bulletin-

Annual Reports of IMF, World Bank, Asian Developrh&ank.

Reports on Trends & progress of banking in Indi8+R
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M.Com. Part Il Semester Il
Advanced Banking & Finance Special Paper VI.
Subject Title -: International Finance.
Course Code -: 316
(w.e.f. Academic Year: 2014-15)
Objective -:

1. To Provide understanding of International Finanmarket.
2. To acquaint the students with International monesgstem
3. To Provide understanding of operations of inteoratl Financial Institutions

Unit No. Topic

Periods

la International Banking:

Reasons For International Banking Types of Inteonat
Banking offices:

Correspondent Bank Foreign Offices Subsidiary arftiliste

Banks

Offshore banking Centers.

b International Money Market:

Euromarkets- Development of Eurodollar Market. nmstents -
Euro Notes, Euro commercial Paper, Medium-term Elotes.

10

2 International Debt and Equity Markets:
International Debt Market Instruments:
Procedure for Issue of —

Foreign Bonds

Euro Bonds

Global Bonds

Convertible Bonds

Floating rate Notes

International Equity Market Instruments:
Procedure for Issue of —

American Depositary Receipts (ADR)
Global Depositor y Receipts (GDR)

12

3 New Exchange Rate Regime:

Floating Rate System: Independent Float and Man&bed.
Currency Pegging: Pegging to single Currency ; Pegmp
basket of

Currencies ‘Pegging to SDRS (Special Drawing Rights
Crawling Peg.

Convertible and Non-Convertible Currency.

14

4 International Financial Institutions
Origin, Objectives, Structure and Operations of:

A. Bank for International Settlements (BIS)

B. International Monetary Fund (IMF)

C. World Bank Group: International Bank for Restruction
and Development (IBRD); International Fina
Corporation (IFC);

BRICS.

12

Total

48
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Recommended Books:

© N o o b~ w NP

International Financial Management - V. Sharan

Financial Institution and Markets - a Global Pectpe - Hazel J. Johnson
Foreign Exchange; International Finance-Risk Managd-A.V. Rajwade
Financial Markets and Institutions- L.M. Bhole

International Financial Management-Eun/Resnick

International Financial Management, Markets, Insitins-James C. Baker-
Reserve Bank of India Bulletin-

Annual Reports of IMF, World Bank, ADB.
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M.Com. Part Il Semester Il
Advanced Marketing Special Paper V.
Subject Title -: International Marketing.
Course Code -: 317
(w.e.f. Academic Year: 2014-15)

Objectives

The Course participants will become more familighvthe nature and practices of international
marketing. They should feel equally confident todide to distinguish international marketing

mechanics from the domestic marketing models apdoaghes.

They would be far more equipped to design and q@pdie in designing an international

marketing strategy.

The spin-off benefits to the participants shouldtbedevelop in them a right attitude, inject
enthusiasm and hone their interactive ability asytladdress the issues and challenges of

operating in the international markets.

S.N. | New Topic Periods
1 Introduction
e Concept of International Marketing and its scopbje@ives of Internationd
Marketing. 12
* Reason of entry in International Marketing.
* Challenges and Opportunities in International Marig
2 International Marketing Environment 10
« Macro factors (Economic, Political, Legal, SociodQtal & technological
factors affecting international market.
¢ Recent import and export policies & procedures.
3 International Marketing Mix
« International Research and Segmentation 12
« Developing Global Products and Pricing
« International Promotion and Advertising
« International Distribution Systems
e GATT, WTO, Facilities & incentives related to expBusiness
4 Procedural Aspect Export Documentation and arrangg Finance for Exports.
* Processing/Manufacturing goods for Export and theuspection by
Government Authorities Compulsory Quality Controhda pre-shipment
Inspections, Excise Clearance, Insuring goods agaimarine risk, Marine
Insurance, Submitting documents to Bank for puref@asilection/ Negotiatior 14
under L/C. Export Credit Limit.
* Financial and fiscal incentives provided by the &ownent and
Foreign exchange facilities by the R.B.1. and EX&@nk. Institutional
support from Government.
Total 48
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Recommended Books:
1. Winning The World Marketing — Bhattacharya
2. International Trade and Export Management — B.Mhiéad A.B. Kalkundribar.
3. International Marketing Management — Varshney ahdt®charya
4. International Marketing Export Marketing — S.ShRamu
5. International Marketing — S.S. Rathor, J.S. Rathor
6. Global Marketing Strategy — Douglas & Craig
7. Export Marketing — Michael Vaz
8. Export Marketing — Francis Cherunilam
9. Export Marketing — B. Bhattacharya
10. Export - What, Where & How — Parasram

11. Essentials of Export Marketing — S.A. Chunnawala
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M.Com. Part Il Semester Il
Advanced Marketing Special Paper VI.

Subject Title -:*Marketing Research’.
Course Code -: 318

(w.e.f. Academic Year: 2014-15)

Sr. No

New Syllabus

Lectures

INTRODUCTION & MARKETING RESEARCH
PROCESS :

A)

B)

Marketing Research- Meaning, Factors involved in
Marketing Research, Types of Marketing Surveys,
Role of Marketing Research in Marketing,
Implications of marketing research on marketing

mix(7 P’s), Ethics in Marketing Research, Career in

Marketing Research.

Research Processormulating the Problem, finding
basic research issues, Developing Hypotheses,
Characteristics of a good Hypothesis, Research
Methods, Research Design, Sampling, Data
Collection Techniques, Data Analysis &
Interpretation, Writing a Research Report.

16

MARKETING RESEARCH IN PRACTICE:

A)

B)

Marketing Research Department’'s Goals- Progma
Selective, and Evaluative, Marketing Decision

Support System (MDSS) - Scope & Significance,
Role of MDSS in Decision Making, Characteristics
a good MDSS, Components of MDSS.

Applications of Marketing Research : Cluster analy
for identifying market segments, Conjoint analysis
for Product research, Multi-dimensional scaling,
Discriminate analysis and perceptual mapping for
Brand positioning research, Advertising research
copy testing, media selection, media scheduling,
Market and Sales Analysis, Sales forecasting —
objective and subjective methods, Test marketing,
Industrial versus consumer marketing research.

atic,

of

S

16

MARKET INFORMTION :

Meaning and Importance, Sources of Collecting Minke
Information, Using Secondary Data Sources, Stanwkd
Sources of Collecting Data- Home Audit, Mail Dia8hop
and retail audits, Readership surveys and viewiprshveys.

08
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4 THE INTERNET AND MARKETING RESEARCH
TODAY:

Meaning, Importance, Advantages & Disadvantaged/el
Based Marketing Research, Primary & Secondary Data

Collection through Internet, Reach analysis, Markgt 08
Research in Social Media, Online Brand Perceptieserch,

Online Targeted Advertising.

Total 48

References:

=

Research for Marketing Decisions — Paul Green, Riohall, Gerald Albaurn
Marketing Research —Aakar, Kumar, Day

Marketing Research — Thomas C. Kinnear

Marketing Research — Nargundkar

Marketing Research — Measurement & Methods — Do8altull, Del I. Hawkins
Marketing Research — Beri

Business Research Methods — Cooper.

Basic Marketing Research: Volume 1-Scott M. Sn@@hrald S. Albaum.

Essentials of Marketing Research: Paurav Shukla.
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